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PI .. A 
It. Dclulc Malllni for Dclule 

budneu. Comlm of nrochure 
(BV, :a: II) in l·color., and Vcr· 
.,"iliIY Chlrt (I B :a: 1") in ". 
color.. Chart II rolded Ind 
lirped in on lau plae or bro· 
chute. Your ad\'enillnll copy I. 
imprinted in l·colon on bac~ 
(o,'cr 01 btuchute. 

The 'Roche' Enriched Macaroni Products B:o ' 
chur. and Versatility Chart, which w. produced 
in a limited distribution for the Vitamin Division 
of Hollmann·La Roche, Inc., are now being pre' 
pared in four dillerent forms for printing at mass' 
production prices. 

By placing your order now for one or more of 
these new editions, imprinted with your n,amc, 
product pictures and selling message, you ,VIII be 
able to use the valuable material in the Brochure 
and Chart to build your own sales volume with 
your wholesale and retail trade - and with 
consumers. 

Here are some suggeStions for using the 'Roche' 
Brochure and Versatility Chart in your own sell· 
ing campaign. Send a series of mailings to top 
foOd buyers and executives. Cover your own 
customers alld prospects. Go after the buyers for 
hospitals, hotels, cafeterias, restaurants. Let doc' 
tors dietitians and home economists know about 
the ~xcellent food values of your products. Circu' 
late your story to newspaper food editors, radio 
and TV women's commentators, women's clubs, 
P.T.A. group". And don't forget Mrs. Home' 
maker herselfl Use the Versatility Chart as a 
premium or "give .. away" in connection with your 
advenising. Display it in your retail outlets. U~e 
it as a mailer, Have your advenising agency sug" 

gest ways in which to add the impact of this material to your advertising and 
publicity campaigns. 

If you have not as yet received your copy of our descripti~e folde~ iUust~.ting 
the four plans together with prices, we shall see th.t you receIve one ImmedIately. 
Send your request today or ask your Rossotti salesman. 

fl ••• 
Thi. i. the Popular Edition. 

Brochure I. rcduced In .ile to 
~Vl I 8. with cuefullr. .elected 
tnt matter from the Ule bro· 
chure edited In a non-technlul 
Ityle, "·oolor Chart remain. 
,ame .ile Ind i. folded Ind 
tirred in on lilt pille of brD' 
chure. Your Id"eJ1i1lnl copy II 
imprinted In l·cololl on back 
co\'cr of brochure. ~ , 

'1 .. C 
Thll ~lan con.l.u or the Vet' 

"Iility Chart with the back of 
Chart imprinted In l-cololl u .. 
Inl the ... me con.umn oorvo' 
in the .maller edition 0 the 
Brochure, Chart will be folded 
to .. :a: 9 whim will fit I rr,ulu 
bUllne" letter envelope. There 
II .paee ror imprintinl Jour Id· 
venl.lnll IOP1 In l·cololl on two 
" :a: 9 pinch. . 

'1 •• D 
Thl. plan f. ror the manufac· 

turer who wanta to Ute the " . 
color Verillility Chart to pfO' 
mote the IIle of hi, enriched 
rroducu. Your Idvertllina copy 
II imprinted In l.eolor. in the 1 
Inch lilht hlue bar acroll the 
bottom of the chan. Thne II 
no ptintinl on back of chart. 

~ 
.,;, . , ROSSOTTI UTHOGRAPH CORPORATION 

' .~ ISII To"",II. Av •. , North a.rg.n. N.w J,rs.y 

(J SSO", ROSSOTTI CAUFORNIA UTHOGRAPH CORPORATION 
5700 Tltnl S.,. •• , S.n Fr.ncl,c.o 24, C.llfornl. 
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Convince yourself that Amber's 

Durum Hard Wheat Blends 

are always uniform in color and 

quality. The superior products 

lllade in your plant from ship

ment after shipment after 

'shipment will be pr·oof. Use 

Amber's Durum Hard Wheat 

Blends. 

<ftiAMIERI J 

AMBER MILLING DIVISION 
'9~ Uuu t;uu. 7A",Ue"t ,,4444d4UM 

MILLS AI' .IUSH CITY; MINNESOTA. GENUAL OFFICES, ST. PAUL •• MINNESOTA 
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-for best results and increased 
consumer acceptance, because 

of Northern' Star's constantly 
reliable quality and uniformity. 
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MACARONI IN THE RETAIL STORE 
Elc.,," fro". C._.e." ., Lo. A.,.r •• Grocen 
at tt. 51!t H.W.W.A. A •••• I W"t/., 

J. MURRAY YUNKER. 
Certified Gr()c.tlfl of Califomla, Ltd. 

WE hB\'C pltnty ':Ir comllCtition, jU8t 
L11 you ho re. Dnd we think it il It 

good thing. We all hO\'1! self inlerest-
1101 Itlflahne5!!-and if we k~p an oh· 
jet:lh'c oullon), we can acComlJlish Ihe 
Ihin~8 we ahnutd. 

\\ e operal!' al Ihe wholesale end of 
the hu.lneu rCllfeAenling retailers. We 
feel Ihol we nrc dealing wilh a ,'err. 
,'cr)' Inlelli"t'1I1 Individual. He hoa a 
lot on hll mind and unless he i. given 
lomelhlng by ),OU Cellows and b)' UI, 

hi. interest mal' be diverled ·to lOme 
olher lihue of merchondiaing-tlome· 
thing olher Ihun promoting macaroni, 
1I)10Rh('1I1 allil egg noodles. 

Jlow do we al'lteal to the grocer's 
t.(·nsi(h'e nature? Profit is a Itrollg 
oiliteal and you can look at it two ways: 
fiut as a IlCrcentoge of margin, and 
trCCoOlll)' hom the standpoint of turn
o\'cr. A long margin without turnonr 
docsn't menn much. We hall(! that nOllc 
of the finns rCI,re&ented here evcr let 
their men go into the field and help 
It'ar dO~1I the Ilrofit structure. TIle 
Kracer CIUI do a Bood job of that for 
hlmBtM, hilt when heldDea it it Is uaually 
for a pUfp O&e, an indh'idual advantage. 

Ollr organization ia looking for can· 
Itruetin help at the retail Ic,'cl from 
good m~lI. well trained and with good 
hleaa. Thil doesn't meall that Cl'cry 
time your mall cornea ill he IIhould 
110)'. "I've gol a new Ideo", Uul loda)' 
Ih(' ollerulor who doean't know hia gro· 
t'cr and JOClII't know the ke)' men in 
thc grottr's Jrt.ul' ought to Ilull hirmtlf 
lip and lake a look. 

\' au will r.nd thai tile owner or a 
atore dtlea nol place the orden. The 
store ITLJllaser doea or Ihere may be 
tlil'ill ion mell. \'ou\'e got 10 know )'our 
mt'n th' well as your groceries or you 
will lo&e merchandising 0Jllloriunitiea. 

Then' ill another thing we Ihink ill 
eS&elllial-that ia finding out what your 
customers want. ,"ou\'e got to know 
Ihelr thinking aud get Iheir auggeatioll8. 
Ask your 0'11'11 lIaleamcn and the grocerl 
on the firing line. In our organization 
we hne an ad,'iaory committee of he· 
tween IS 01111 17 good oJleraton. TIle)' 
are rolaled 10 aboul 8 med 01 a lime 
and we ha\'e all ailet! of ollerationa 
repTl"&Cnled. 

On the egendo of our June 7 meeting 
was the queltion: "How call macaroni 
lalel be increa&ed in the ~Iail market?" 
Now here Is a direct quote from a 
good 0IM''f8tor-he's tough on )'OU, but 
these are his imprea!lions and hil im· 

J • .. UlIAY YUM'.I 

IIrl""ionl controls hil acli\'itiea and hla 
activiliea determine )'our Hies in a 
large deRrtt--"Macaronl manufacturers 
are still ill the horse and buggy daya. 
How Inuch lloea a hride know about , 
macaroni, Ipaghetti and noodle II rod· 
ucts today? The new generation knowa 
ahout plua becau&e they are Leing 
eduealed Ihat wa)'. Whr doeln't the 
Industrf, ha\'e a naliona contut like 
the l'iI sllury baking affair?" 

Now I know of Ihe ~ood job {au are 
doing through Ted Sills, but didn'l 
know il hefore 1 Itarled 10 prepare for 
thia metllng. I\'e been reading Ihe 
Macaroni Journal-I'd ne\'er eetn it 
before-alul thert' are certain thingl I 
Ihought were weak poinll Ihat I find 
are Ilrettr, well co\'ered. nut I find 
that muc I of your ill':ustry puhlicity 
effort iall', being brought 10 our aUen· 
tion by our suWlieJl, I wont 10 empha· 
.ize th.1 ~gardleas of whal you are 
doing, if the Information Iin't r~achillR 
Ihe men that do the merchandiling and 
do Ihe buying there iln't going to be 
the I!fOlltr follow.through (or lurno\'er 
at the IlOlnt.of.sale-and much of your 
effort II wUled. 

Anolher operator, a man with fi,'e 
sUllCrmarkela, sold he wal carding two 
lines of macaroni IlfOducl1 an he had 
to tell bOlh comllanies the)' were miu· 
ing Ihe hoat. The filii oulnt had a 
specialty line but all their emphosil 
wall on the specialties. The accond out· 
fit had a com/lonion group of items. 
They kellt an UM record on lumonr 
of each Ilroduct and after hil check 
concluded they we~n't hitting the b.1I 
in &elling macaroni, l)laghtUi and noo, 
die products. They sel ui' a railroad 
nuhinS slEllal to 1"011 attention to Iheir 
line and in one month'a time lold three 
limes a. much product 01 they had e\'er 
wid In a limilar lltriod. And they sold 
it at their regular prufil margin, Thot'a 
merchandiling. 

Some of you fellowl are doi"! an 

excellent job. We can'l II)Calt for the 
nation because we only 0llCrate in 
California. but we claim there 18 atill 
" tr('mend".:", conlact potential. We are 
moving inlo 8 l~rOe\,croua husinellll area 
and while there Hi I he Illenly of com· 
l)Ctltlon Ihere i, 0i'l,ortunity unlimited. 

Last night's Ipaghettl buffet (Rollol' 
II Part)') was 0. wonderful exolOllle of 
giamoroul foodl. How macaroni and 
Illaghetti can be Jrased up! We sel· 
dom Ihink of macaroni 01 a glamor 
rood; we ueuall,' Ihink or il 118 an ceon
omy food. nul ') ,1idn'l care how much 
income there i. in ,he I'iclure there are 
atwa)'B Ihole two ang es-glamor and 
budget. You\' .. ';01 the eon\'enlence fue
tor, 100, I like your 110gan in the 
macaroni-canned meat eamllaign " Ileal 
the Heat". 

We like new products-we think the)' 
are the life hlood o( bUl incss-hut we 
wo!nt a rt~ason (or thcm. We don', 
want jUlt an itcm 10 go onlo the Ihell 
10 take the original'lI Illace. 

There is a IUQ:get!lioll we mighl 1101111 
along: say you have ~gionol commit· 
tet.'S of your orgoninlion In all lOajor 
areaa, Maybe only two I.!~n ill Ihe 
Industry from competith'e coml,alliel 
come 10 our headquarters with nut·hantl 
information, key poinl ~ on what )'our 
Inatitute is dOlllg. If you had Ihil 
regional commillec keeping in(orma· 
lion coming olong ma)'br. Iwo, tlm>e 
or four timet! a )'ear all an industr)' 
hasis you might gel better backing 
of a particulo.r I,romollon. TIle indio 
\'idulli brand wi I benefit because the 
promotion will ha\'e to sell brand. . Dut 
you are going to gd a differenl attitude 
Irom our marketa toward, the Induatry 
Ihan we hne now. 

Now a word about "hidden cOlts"
free Ipace, buying shelf'lpace, exccslh'e 
allOila, or exceash'e adverllslng Ipace 
payments, We don't want anything that 
our competitors are 1\01 entitled la, 
and WI,. think we are entitled to anylhlng 
that they gel. Your mell may lay It's 
prelly rugged and we call't gel bUlinesl 
otherwile. TIle man that geta bUllnell 
Ihat way II goln" to be asked more Ihe ' 
lIeltt lime and there will be a weaknell 
in confidence In dealing with luch a 
company-if one cUllomer gell any· 
thing, what abaul Ihe higger fellow? 

We are inlereated in getting all the 
bUlinrlS we can, bUI I don't think 
there II any olher way than keeiling on 
our toea and looking for new Ideal in 
merchandiling. As for as we are con
cerned it ia jUlt a part of mindln! your 
own bUlineu. 

~------w 
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ECONOMY FEA TURES IN THIS 
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CONTINUOUS SHORT GOODS DR~ER 
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In .ucce .. ful operation for the POst It. yean. dellv. 
erlng the .. advantagell 
- Great .pace laving through compoct, efflctent 

de.lgn (note dlmenllonl below), 
- Contlnuou. automatic operation. 
- Ab.ence of any frame., wire netting ar trontport 

car. - no Icreenl to repair or reploce. 
- UnKotm drying with path-controlled air flow. 
-lnl.grol olr and humidity control. ouure drying 

Independ.nt of e.lerlor almo.pherlc condition •. 
- Hygienic operollng candilion •. Eo.y occe .. lblllty 

for deanlng. 
- Improved appearance and .... ur. of lood •• 

TOTAL lINO," ...... } 
60".10· '01 CAPAC!Tln UP TO 1400 lIS./"OUI 
71'·1· 

Since 1860 
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BRUCE RONQUIST, 
Mark.t Ba,k.t Store. 

What il going 10 hOJlIJen 10 )'our 
II.foducl alltt it gelll into our market? 
You and I hOlh hQ\'C~ tI l,roblem-I aa 
the merchandising mO!lDger for the com· 
pliny musl gel II! milch of that conIum· 
cr'. dollor 01 ahe hOI 10 'Ilend for food 
-alld )'011 mual get al mu('h at you can 
IJlrnt (or macaronI. 

With lieU sen-Ice lodoy ovcr 70% of 
ollr cuelomera come in without 0 shop· 
Ilillg Ii,t Dlld I.ke only ,bOUI 90 &eeonda 
to make "11 their minda to lake or not 
to toke Ihol IllIckoge oR the aheH. How 
ollroclh'e il Ihol Ilockage? How con· 
"rnienl i. it? What II Ihe goln~ to do 
with It .her ahe Bell it ho~? I think 
one of the hetl anAwere II 10 ho\'c 
r~ll'el. In the Southern Cali£ar"i" on~a 
more and more of UI ho\'c gone to 
r«lllC board. and belie\'c me they are 
ur.ed Illenty. 

I remember a \'ivid example. We 
OIH!ned II. new market and a 10\ or (RD' 
lerlal wal not available. I wrote the 
home economi" of one or the newi' 
Ilal.erl ror II. 10ld or reci~. I got 
enough 10 laat me the reat of the year, 
I thoughl. Hul in three daYI during the 
ol)tning, when you would Ihink J>C:Ol,le 
would be leaa' (nlereated in It.. 1 til ed 
that board up at leaal lour times. lie· 
cil)ti are importanl 10 your buainesa. 

You've Rot. product Ihat we like 
10 KII-it haa a Ilrdly fair marku,) on 
it. You\'e gOI a product that takes 
aomethlnR elte 10 go along with it. 
Your redJlCl Ihould d~ri~e how 1.0 
Ute the I)rot:uct Dnd combmatlona II 
80es with. We've Bot a llet peeve how· 
c,·er. and we don't go lor Itaaing 
up alx. &even, elghl or nine itema In 
, dilJlla)" becauae they all hOJII.en to 
he includrd in a recil)t. U you ha\'e 
more Ihon two items, at the outaide 
three, in a diaplay you only conluae 
die houaewife. She wondert what you 
ore Ir)'lng to acll. And then there la 
an inn:nlor)' and Ilacking problem for 
the grocer. 

I think we ho,'e 0 !Clling job 10 do 
011 lhc houaewina at home. I have noted 
how 0 housewife pickl up a recipe and 
goes oroulld the atore and ahollS. the 
recil,e. What howena 10 the recIpe? 
She ~oel home and Illocei it In a file
hut II lall" dead ror IIhe will pull It 
ClUt again 10 use oa hn own idea. 

Mr. Yunk"r \lOinted out that you arc 
ill a compelit ,'e buainesa, not only 
omollK )'ourbCh'ea, bUI ),OU are cO!"llet. 
ing wilh all)' induatr)' around which a 
hallie meal is 1,lonlled. I, 100, would 
like 10 emphlllire wlmt Murtf Illid allOut 
h'tpillg \III informed., We are iJ!le!ested 
ill whol )'ou lire ,lolIIg. We lilt In on 
office do)' afler doy with fellowa com· 
hig ill-all with a Ilfomotion-e\·ery. 
llad)' with liomething to sell. We Iiaten 
alUl decide which promotions are bed 
(or nur OWII I)articulor company. We 
tlon' t hll\'c 10 go out and look for Ina· 
motlona, we ha"e a problem in decid· 
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ins which ones 10 Ule. So keel' ua In· 
formed; let ua know whol you are doing. 

As I lold berore, YOllr product II 
one ,:'1 like to work with-it haa a good 
I'ercentag~ markup. nut If you don't 
keep UI pOlled chancea are lhlt our 
actIVity will begin 10 f.1I off. Never 
think that we are going to lake every 
promotion thaI you come UII wlth
bUI we are inlerested In uelng aome and 
working with Ihem becauae It helpa UI 
aell other items In which wc are in· 
tereated. So keep UI Informed, will you 
pleue. 

eU~1D MAIKILL 

CLIFFORD HASKEll, 
Alpha eata food Marl.h 

I would likf! I , bring out lome pointa 
and Sh'e )'OU lome constructive criti· 
clsm. We want to work with you. 
We want l'our probleml 10 he our Illob. 
leml and 'Jur prtoblem. to be your prob. 
lems, 11-1.1 only way in the world we can 
grow II 11)' ),our growing with ua and 
our growing with you, I'd like to lalk 
ahoul I)oint.or.aale mOlerial. coulHming 
and coolterath'c ad,'ertilillg. 

No. l-Point·ol·St11c Adurtisins. I" 'e 
lot behind a tleak many times lind 
thought it I jUlt had 10% of Ihe mone), 
that waa Inn'sted In Jloint.of'lole rna· 
terial by manulacturerl that went illto 
the waIte lllilkel, I'd retire. 111ere are 
literolly Ihoulllndl and thoull1nds of 
dollara or J,olnloOl.aole materl.l Ihot ia 
ne,'er Ult.-d. In our organization, we 
Ila,'e ~o' to the Jloillt where we jUlt tell 
lhe manufacture" of certoln Ilrodudl, 
"Don't IiJlelld it; you are jull wiliting 
),our mOlley and our lime." 

Now ()allcally Ilolnl·of·sale material 
and the Idea behind it ia sood, but 
lor some reolOn or other, the agency. 
that makes ull the material aceml 10 lean 
toward lieke inB lhe ego 01 the manu· 
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facturer whom they are working (or. 
Hc's paying the bill. 

The housewife III not Interesled In 
Ihe m.nulaciurer'lI name; ahe ia not par· 
ticularly In' l)ired by beauUful coloring. 
Whal IIhe wonta to know il what ill 
IIhe going to do with that product. 
Ket>11 that in mind-tell your od,'er· 
liaing ogency: what I •• he going to 
do with the fnoduct? 

When we get diaplay material that 
IIhows relatw iteml and ..... hat to do 
with them, material that does not par. 
ticulorly blare out the brand name, nine 
times out of len we use it. Rut when 
we gel the clher lype It hits the waite· 
balkel. 

Now aboul the ,ill! of theJKlint.of'lIIle 
material. If you oak a hun red ~rocefl 
you'll get a hundred anlwers. We have 
our own ideaa. Point.or"oll', materlol 
Ihould be Imall. It ahould be eSllable 
01 Hoing on displsYI or on the ahetr. 
Tcday big wire banner. and big win. 
dow IItreamen are almcet a thing: of 
the pall. The housewife tod .. y 'hopa 
011 the aheU. She takes II cart, PUtl her 
head down and Itarla down the alale. 
She compaJft duplication of items, var· 
lety, price, apIH!lIrance of paekase, etc. 
So keep your point.ol'lale material 
.man, to the PCJlnl. Shelf markers ,l" br JI,~" to llh" width will sell more 
o your product in one day thsn a 
great big banner over Ihe market will 
In 30 ' day •. Give her ideas right down 
al the polnt.of ... le. 

Sales are created, they just don't 
happen. A lot of reJlcrla come out 
that lOY 60 to 75% of grocery buying 
I. impuhe buying. Thot iln', quite 
true. While the MOPlter makes her 
mind UII aher Ihe i. in the atore, Ilack· 
age appearat'''e, .ales materials, and 
other lugS' .-lionl ahe geta helll her 
selection. You lellow. mual conlinu· 
ously acU your product after it gela in 
the .tore by your point of lale material. 

Now No. 2-Couponin~. Coulloning 
In seneral II "ery much abuaed In the 
food field, 1 penonally have had very 
bad resulla with coulKlnlng as .uch. 
Howe,'er, I realize the hest way to gel 
a Ilfoduct into a home II by lampllng; 
by geltlng the consumer 10 taate and 
Iry il. Maybe in an indullry like YOUIll 
you ha"e to use eouponlng in order to 
gel ),our l)loduct in the homo!. 

Slay away from the "lOt oW' deal 
and that tY11e of coupon. Tie your cou· 
pon in with related item. like macaroni 
with ch~se, noodles wilh conned chick. 
en. You ha\'c a tremendous field of reo 
loted itenu. The- couJlon would be some· 
where bel",·etll the l"ime item and Iht! 
related item baac. am aure it would 
helll )'ou 0111. I 11m aure it would lid" 
ua oul. 

No. 3-Couperolil'e Adt'erti$;ns, The 
reuon lor coo,)tralin odnrliling i. 
to set the retoiler to back UI' your 
Ilroduet. In the loat lew years it has 
become It Rimmick, a diacount, a "Ioul 
th~m and l~at'e them" item. We ha\'e 

(Con,(nllcJ on ,..,. 36) 

Seplember, 1955 

--------, 

THE MACAIIONI JOUIINAL 9 

If-S 
Now-
Tested and Approved 

by 

Macaroni Manufacturers 

Sheet Forming 
DIES_----l 

America', t.uge" 01. Maier. 

180 GRAND STREET 
NEW YORK 13, NEW YORK 

U.S,A, 

tto) _ MANAGEMENT CONTINUOUSLY RETAINED IN SAME FAMILY -IUS 



10 THE MACA liON I JOUIINAC 

MACARONI'S PLACE 
IN NAVY CHOW 

• , U. 11.,.1 F. C. Pe'.'.' •. · ~ 
S •• ".e" FI.'d 'ood 5e"'c. r ..... u. S. Hew" 
.t t •• Slit N.II.II.A. A •••• I IIMtl., 

I UEEM II a prh'ilegt to reprearnt the 
11lh Non ! Dllirict Dnd lhe Pro. 

\'j8ioll Supply Office in WDBhlngton here 
with thl, Auoclati .. m, bccQuse. of courle, 
the lood Indultry I. ,'cry clO5e to the 
heorll of the No\·y. I may hl\'c to 
!nadir)' thol n little because many of 
the mcn orC! in the Armtd Services today 
1101 of Iht'lr own choollng. There II 
110 doubt about it thai their hear15 orc 
118l'i, there In WiKonlin. Louil illno, Dnd 
olher ,lloeet, but we may lay thai (lrab. 
ahl)' their ,tomoch, are more dosety 
otiDched 10 the lood indul lr)', Anyhow 
Ihe)' do eat macaroni. 

III chl'Cking the men would lay 
Ihol Ill'lore Ihey joined the Na\'y, 95% 
of Ihrm hod macaroni in Ih~ir homes. 
W~II, I\'c wond~r~d why. M)' ..... if~ 
and I cut oul the ad\'ertiM!menta in 
lIome of Ihe leading maglt1ines. You 
:UI.\·e to pay for Ihat: at leo&I I do, and 
we wanted to see what ..... e ..... ere gelling. 
85 10 90% of Ihue magazines are ad· 
verllsements. It was interetlting 10 note 
that macaroni was not ad\·erllM!d. 

I went a Iinle further all this al I 
think It is quite appropriate Ihat one 
~hould know the hcginning of things, 
The origin of macaroni II quite ..... ell 
known, Macaroni "roduc"', prohahly 
ricc macaroni, were UM!d hy the [gYlt. 
tialll IIud Chlne&e ill ancient times, but 
IIIlIt'oroni dld"'1 h«ome known in Eur. 
ope until ahout the fourteenth «ntury, 
anll e\'en then during Ihlll one hundred 
)'l'ar pcrioll the Italillns were the only 
Ollell using macaroni. Now it IlCems 
the Itoli olla kept macaroni a secret for 
Romdhin!; like one · hundred yean. I 
COII't helie\'c you call keep a good food 
a secret (rom a rrenchman (or that 
lon~ a time, Anyway, the French did 
I'alrh 011 ahout the fiheenlh century, 
and macoronl in lime .prelld through 
Europe, alltl o( coune, to the United 
Sialell herore the CMI War. It mO"ed 
ral,ldly lind came to he what )·ou might 
1:0 I an indulllr)' about 1890. Uul it 
WIISlI't until aher World Wllr I that 
your indu. try rcally cllught on. 

The macaroni induatr)' in the 1920'1, 
aceording to the records, was nothing 
IClIs than I,henomellal. I douht "ery 
rnm'h if that WIIS due 10 ad\·ertising. I 
Ihillk die mtn werc eating macaroni 
in the Aimed ~'orcea during World 
War I and it carried it&eJ£ home. I 

should lOy thai 01 leB~1 90% or the 
l!Coplc in the Unltrd Slates are ealing ii, 

You are prohllhly womlering whol 
the field Food Sen'ice TeRm ia. Field 
Food ~rvice Teams are located in 
rour .:. .COII In the United States. The 
Na,'y now has ahout six or Ihese team!; 
one at Newport, n. I., thia group now 
being eXlllmded into two tellmll; a team 
at Nod.> k, Va.; a team at Seattle; alld 
m)' own leam here at San Diego. We 
go aboard Iwo .hlils at a lime in thll 
area. Our terrilory il south o( San 
Franciaco, "'nl of the Minilli" I,i, and 
we make a lrip In Ihe Pacific Ocean 
,uea each alternate year. 

Now. I hll\'e with me highly com· 
pelent. highly qualilied .Iewardl ",·ho 
are chief petty officers or the No\'y· 
We go a'ooard ahlps and Iialioni and 
Ipend tlVO ..... eekl with them. We cover 
their menu (or a two.week /,eriod, My 
mcn work at the clhow. a thc young 
mcn who are prellaring (ood in the 
Navy loda)·. The areas the)' co,'er ore 
menu plannillg, melS management. meat 
cutting, meal cookerJ" \'egetoblc pre. 
I.aratioll, lolada, lola drtuing •• garn· 
i ft hin~, anything that rna)' Impro\'c the 
No\'y. rood. 

One thing that ""e particularly look 
oul ror Is Ihe owearance. That laay 
accoullt (or the downrall or mOil)' r,en· 
eral mCMtll in the Na\'v, and it mlsht 
IIPIII)' to thc Army. To Ilut rood on 
a man'a Iray dUlt haen't been llrel'arW 
100 well-I,ul il 011 there Iloppil)'-uM! 
an untidy meuhlll 10 tat In with lur· 
roundingl nol 100 good-Ihe men are 
jl:oing to be aware or Ihose thingl. 
E)'e Dl'llCal makes 0, lot or difference 
10 these young men-they lire aware o( 
thingathat count wilh tltt'm, 

I think I may illustrate thi! with 
eomething that may hll\'e happf:lIed 10 
all of u. at aile lime or IInodlf.r. You 
hile into un al'l'le, UpOIl 100klu8 down, 
10 and behold, Ihere may be the torso 
or a worm. You bit the head oft Ihat 
worm, The I,art or thc apl,le ill your 
mouth la Immelliolely dlschar,!ted hy 
you. It is di.gultlng to )'ou, ahll proh. 
aM)' e\'en makCA )'ou naulCllted. 

On the other hllnd, If you had hlUen 
deeply enough, ),ou wouM ha\'c gotten 
the " 'hole worm In ),our mouth. and 
you'd have eatell it with reli.h. You 
""ould nol ha\'e been aware o( Ihal 
worm j( you had hillen deeply enollgh. 
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We try to apply thia .lIme thinking In' 
ttreparin~ rood (or the men In Ihe 
Navy. We dontt want the men to be. 
come di.gusted with whlll they see. 
We wanl them to reel that Ihey are 
nol only gelling rood Ihat ill Ilrellared 
attrllclh'ely, but Ihat it la a so food 
of gooo quality. 

Now it must be rcmembert'd lhat thl! 

/
'oung men who IlalS through the chow 
ines of thc No,\'y loday will e\'entually 
IlalS through the line of sellaratlon cen· 
lers on Ihe way inlo ci\'i1ian life, This 
young bunch of Americans moy never 
ogain don u military uniform. Onc 
thing i. «rtain-he i. going Into ch'· 
ilion life 10 take hil place III the com· 
munity. I like to think there i. u kindly 
thought (or the M!n'ke he ho! been in 
and a kindly thought particularly 10 
Ihe great morilic builder, and thol the 
Na\'y has in tum shen him an incenlive 
to become a beller chilen. 

Why are we .0 intereetcil in indio 
vidual groupll iu the moca roni indul' 
try. tuna indu.try, and 10 on? The 
Na\')' knowlI thot noodle products, or 
courM!, are a high qualit)· food thllt 
blend well with other roods, arc easy 
to prepare. Thia ia an important ract. 
There i. a limited number of men in 
Ihe Na\'y loday preparing (ood. The&e 
men are illexllerienttd. An)' high quaU. 
I)' food that call be remo\'w from the 
Cllle, that does not hll\'e to be ),eeled, 
Ihllt can be cooked cully II \'ery 1m· 
IlOrtant, It cuta down the work load 
in,·oh·rd in lood preparation. Noodlea 
lind macaroni ha\'e ralr eallng quality. 
Yes, I UM! the word (11r becaule one 
thing I ha\'e against macaroni producl! 
in a number or the shil'l I ha\'e been 
IIboard and also some Ihore .tallonl'. 
ia a dlscoloralion lind what the com· 
mi.lOry calli II muely odor. I don'l 
kllow exactly what Ihat Is, It hasn't 
heen too M!rious. Ne\'ertheleu It ia 
there. I do note Ihat your macaroni 
ia merely wrapllCd with one or two 
wrlll'ping' or a Ihin white paper and Ilul 
into II carton, Now, a _hlp at sea l.aMel 
through rag or mi.t. It takn this 
moi. t air down Ihroush \'entilatorl, and 
il goes O\'er Ihe (000. You cau't keep 
it out, It C\'entually penetrates and 

(COIIlillueJ 011 ,lOle J6) 
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RELATED ilt'ms selling in Ihe ),road 
fenM! gal'll hack to the liut com· 

munities of man. As rar hack 1111 .moll 
town general IItoree, the I,roprielor 
thought of relaled itemll se ling, lit. 
1,la~ hili cracker barrel, hb l'ickel 
bllrrel and cheffrC in clOIC Ilroximlly or 
other rood itemll, He was al'llCaling to 
impulse buying. Hil ItO\'cs, gralCA, 
buckels and other items werc clustered 
in another J"rl or the .tore. tk-ha o( 
cloth, Ihrea , needles and notloll! were 
I'laced losdher. 

As Ihe number o( itema grew under 
each category, the merchant IIIW Ihe 
need ror Illeclalization. ThoPoC who had 
a bent 10 Iell StO\'9, rakn, nut! alld 
bah. set up IImall hardware .Iores. 
Those who enjoyed selling (ood IIlarted 
grocery stOlCA. Clothing 11), this lime 
WI •• old in men'. and wornen'lI clothing 
ItOres. Thil WOl relaled item lIelling III 
it. broadeet ICllse. Thl. lCanered Oller· 
atlon worked well .... ·hen tOWlI1I were 
IImali and tranlportalion wal nol good. 
Uut III the lowlls Rrew into cltlell, lome 
merchont. decided 10 cOlllolltlate these 
unita under one roof 1111 a Ilcpllrlment 
lIore. Here Ihe a\'erage houlCwlle 
could do mall of her ahoJlplng. 1I0w. 
e\'er, Irnffic and Ihe lock or Itarklng 
racHities in downtown a rea. now III 
(orcing another IllCt:ializatlon, which 
II a contributing faclor to the growth 
and IlOpularity or . hoPI,ing celliers, 
Enouuh or the background of related 
item acllins in it. brolldest KIIIC. 

Progreuh'e Grocer or October. 1952 
rellOrta thaI the number of iteml han. 
died by (ood . Iores In 1928 WIIS 900 
items. lind by 1952 this number hall 
risen to al'l'roximalel:r ,1000. I'rolil 
margina on ull items uring the i1Dme 
perlod hod decrea5C:d (rom 26% 10 
16?b. One can readily see that to IICII 
a retailer or cluiln loda)" you mUllt 
.ell an idea not merely llell your prod. 
uct. A prO\'en Idea and olle thut CUll 

be UM!d \'ery effecli\·e\y i. related itcm 
selling and lie,ln ad\·ertlling. 

O"c'r 85% or Ihe retail rootl hUllneu 
loday i. done in self·service IItore., It 
Bhmd. to rea~on tilell Ihat 10 It'Cure the 
Kllrce and \'aluaMe 'I'lice a\'allll),le (or 
display purllO&eII, the malluractuler mu~1 
come up ""ith a good and I,ro\'ocath'e 
idea that al'lleals 10 IIle relailer. 

Helated item I,romotlon i. IIOt un 
euy aile to handle Ullleu ull Ilortie. 

lire ellthulliaslic ahout it ami there is 
I:olltrol of tletoil dowlI tu Ihll rctail 
~tote le\·el. 1I0wenr, i( ccrtain huslc 
rulel Ote (allowed, relnted ilem ~elling 
should lncreose the \'olume and profit 
o( all products in\·ol\'(~d. Theae mil'll 
ure few IIwl IIimple. 

t 1.) Tie·ill I,roductll should appeal 
10 the nee,is p.nd dCAirCII of the COll llum· 
cr. The .:uslomer IIhould be ahle to 
,\wciate the l"I.o:Iuct. and thrlr cum· 
n,'111 IInge. 

12:, nelat~d it':m Iltomotion mU1i1 
aweal to Ihe relailer. Ideally. a tie.in 
of two hi gh margin, fa . t lurno\'er protl. 
uct . ..... iII meet enr)' qualificatioll, How. 
e\'er, baRicall)' 01 least, one ilem mllsl 
he a high margin one, and aile item 
mUftt hue a (oet turno\·er. The grOl'er 
i. 1101 likely 10 be ellthuM!d obout work· 
ing hartler to sell low profit itcm~, hut 
if a low profit item impro\'ca IIOIt'1I of a 
high )I:olit Olle, he can see an ad\· alllo~e . 

I :i,' The item15 IIhould be lliMI,la),cll 
together, hut priced separatelr' T",'cllly 
),eatll ngo, tlll're W8I a lot 0 comhina· 
t!on pricing. bUI you Meldom see it 
toJa)·. The customer IIhould lIot be 
discouraged from huying one of the 
items in \he di llpla)' eimply bel'aUlle 
he dOCA not waut both, 

A deeirable reature or relute(l item 
food Ilfomotion ill a recipe u~iug the 
I,rodut'l. This h~ighiclul the impull!e 
moth'e. II gh'es rellson for 111I)' iJ1K 
olher tholl,jlrice. The gro«r ('1111 sell 
theae reillt iteml ellch at ill regular 
Jnkt: and get aW4y with it. Some mer· 
chlllllS IlClie"e that 0 dilplay automatic· 
ally eoll. for a lower price 011 products, 
und he mny think that reloted ilema iu 
II promotion are leaders thllt heighh'l1 
store troffic. I shall 1I0W tokc u few 
minutes to eX1'1I1II1 thel!C few hll ~ il' 
rulell. 

Finl, the productll 10 he related mUlit 
helong logelhl·r. For exolllple, JUuca· 
roni allil tuna. It ia heltcr us IlUli t c~· 
pericnce IIhowll if the cu~tolller tru· 
IlitioJlally aSlociates aile protluet wilh 
the other, hut muny related items pro' 
Illations ha\'e introduced 111"\0' UIiC~ for 
prolluct. through tic·in promotion, The 
raisin and olh'e illdUlilriclI ha\'e h«n 
!rngularl)' lIuccCllaful in doing thill. For 
1H."It rCllu!ls, productl that ha\'e cllual 
IIi ~ tributiolt make gaO(l leammate.. II 
il \'cr)' difficult 10 ha\'c lic.ill15 hCIW('C1I 
two hrunds Ihat ha\'e I'qual distrillUtioll 
howc\·er. Se\'cral o( our comllCtilllrll 

II 
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ha\'e hall relatell ilt'mll tie·ill with an· 
other hrllllli mnllurac!urer, ami I kllow 
that in alit 1I""n lIlurket their prollloliollll 
do 1I0t 1'0)' ofT. If anrolle could SIOC 
the "lu5 IUsinel1l with thie related tie,in. 
it Willi our Ilrolld. For Ihill rtll!on 
tlre_ .. e.o.Chickell TUllti ra\'OJII the brand 
and indu.try th~· ill ruther Ihon n hrlllld 
or ),rondl tie,ill, 

Olle o( our 1II0si lIucccnrul relutell 
item l,romotioll 15 .... ·UI our mocaroni 01111 
tuna tie,in .... ·hich wall .ct r.lld condudcd 
at a lucal market le,·el. All the ad,'erlil' 
ing, point.uf·l,urchase and ill'store llis, 

I
,IIIY male rio Will purchased It)· II~. 
IUt it gO\'c II I the flexi"ilit)· ..... e wllllied 
with all reta il outlelll, Our recipl' hod 
I~ar canl. and ncwspoper ad\'ertising. 
TV and rudio, calling attenlion to the 
comhinatlon o( macaroni 01111 Ilrea!t.o. 
Chickell Tuna. The grocer was (ree 10 
choosc the IJItll'aroni mallu(acturer ill hill 
tcrritor), .... ·110 lu~ thou~ht h011 thc /lOtel\. 
tial to 110 the lied jllb of reluici itclII 
.-elling, 

J woulll I'e remi!!15 to ~a)' that hrtlntl 
comhillaliulls 110 1101 work, hecause in 
mon)' callt15 Ihe)' Ilu, especiully H the 
hramlll IUO\'e CIIIIIII Ilistrihlltioll alltl 
cllual al'I'c/,lalll'e. :\(osl huge hrtlUtI 
nlltJIe Ili litri IUlou Jl lld. UII (;I'llerul :\1iI1~ 
(;cncrul Fooll~, Kraft FOUlls COllllltlll)' 
01111 nUlily olher!! hllvc utilil.ell thl' reo 
laicil ilcm tie·in idl'u with U"IOUllllill~ 
I\ III:('CIIII, The I\rarl rOOlls Comptlll)' hUll 
a Ilouhle I,age lipread in Ma)" 11 I'ro~rt'!I' 
"h'e (;nwer 1I11O\'iin!; six llilll'rent rrlllll',1 
itcm tit··inll, I'ct up h)' Kroll Foml,,' 
lIalc~lIIclI, Eadl diMJllu)' WtI~ a Kflifl 
1IIIIt'II111un'II illctl. hilt ill 110 imtam'c \'ia:; 

Ihc promotion h)' Kroh FIIIIII :! 1111 II 1\11' 

lional stulc. In thill ad the)' l·ulltillHt·,1 
Ihc retuilcr "IMore )'1111 tic·in. think 
t ..... icl· Ullllllt rclutell itcm:!, l1.J Thillk 
tlr \'01111111'; 12,) Think IIf IUIITj!ill. 
Which llillpltl)' would )'ntl !l1I),- iIm lUll' 
JUargin itcmll wilh hi~h tUrJlU\'cr, IIr 
t ..... 11 hi~h IIIl1rj!iu i1clII~ wi I tUrIIO\'I'r 
jUli t all !.all~" The UII :;I\I' ; frum tht· 
~rueer'lIl'0illlll( \'iew WJ~ cdlil'lIl. Why 
wU 15le timc ami ~l'lu: e "n II rclatcil ilt'1II 
illetl Ihat Ilm~~ 1I0t pru\'i,II' 1,;111111 IIlllrj!in 
and U ral'itlluwlI\'j'r fllr reul prufit. Ali 
I mentitlll l' ll !.dllre. thi~ \OilluM hi' IIII' 
hle«1 relah'll itl'UJ Pfllllllllilln, 

U: .. n,jnlOl·J 'HI ' '''~f' ·I:! j 
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WHAT THE RESTAURATEUR WANTS 

BEFOUE I proceed wilh the subject 
rOt latin)'. I would like 10 talk in 

gellua! about 8 luLjed Iho.l ;& \'cry 
dollC 10 me lind that ill memhership in 
Iradt! Olllociolloll&. I think one of the 
mo!1 Im/,orlolll thing!! for Ihe buail1C!sa· 
mlln 101 oy II to unite and join fore ... 
110 thot Ihey C811 meet uny allnek. whe. 
ther it comci from Woshlngton through 
"4riolll law. thot orc not In 11lf' tlalt 
interest of Indullry, whether it j.1 to 
meet trade relation conditiolls, or ""·IIt .... 
ther it II rOt the diuemillotion of mo· 
ttri:al .1IIt! discuuiolt of trouhles, -which 
nrc ('ammon 10 all of our indu!try. I do 
led nne or tilC mOBt iml'Orlan! as&eta 
YOII ha\'e ia your auociation, alld I 
"'t;e you .11 ,'cry. \'Cry lotemn!)' to 
."pllort it. I am aA)'ing d,is without 
IUI)'onc oBldng mc= 10. I ho\'e ~n 
• omc \'cry wont!-.:rlul cITCdl IhrouRh Ihe, 
\'ariOIlI allociolion. which we bclong 
10 in Ihe reslouranl indullry. and Ihe 
\'ery wondcrful job Ihey 1III\'e done o,'er 
Ilu: ),carl. And 1 wont to lell )'ou lomc· 
thing-it'll paying nIT. 

Thc theme adol'lell for thill cOllnn· 
lioll "OPllortunitics Unlimited" i8 ,'er)' 
fine-<!crtalnly inloror 05 ollr own in· 
tlllfttry 15 concerned. Wc in the rea· 
touront '!Julllle511 are ill tht midst of 
Ihe greotell lleriod of our hislory. Our 
industry Is keeping I,oce with Ihe ceo· 
"omie growth or Ihis notion as well 
till prcparlng for on anticipated increase 
of P01,ulotion. Ncw unitl are ollellinll. 
L"IItohlilhcd 0111'11 arc cnlorFing and mod· 
ernizing in keeping with Ihe timeA. All 
Ihis to ""lid)' Ihe dining out needl of 
the American IlCople. In addition mall)' 
millions wllh rising Ih'ill8 Mondardl orc 
IIOW coting out wherc they didn't htforc. 
Ut'f>IOUfOllla lodo)' are quite IHITcrent 
from Ihe (orner greol)' Ipoon in da)'1T; 
gone h)" 

Major chongeil arc taking place. 
From thc structural "ie~'point, man)' 
rcslouronls lodo)' are extrcmcl)' ollrac· 
th'c allil ill\,itln~. Ncw idc81 of con· 
IItruclion cou),lcd with finc air con· 
ditioning 1I)'ltcml arc helping 10 main. 
lain clt·an and comfortoblc 0lwrntion. 
The ""ide usc of tilnllliells liteel In el'cn 
the IImallcst kitchen hall heen elTccth'c. 
A. an indullry wc are &en'ing III·tler 
load in more plealing ,urroundingl and 
undcr \'( 1111), imprond IUnilary condi· 
tlonl. ror.reoching impro\,cments in 
cquipment and refrigcration facilitieA 
ha\'c gh'cn' UI the loola to do a better 
job. TIle qualhy of our personnel 
hal Improred o,'cr thc rca,.. Man)' of 
our high schooll nnd colleges today arc 
including in their curriculum courteS 

I, Art .. , W, •••• Ch .. ,., ....... " Lawry ...... ,..fI, 
.f f •• 510f N.JI.".A. A .... ' ".."., 
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dClllgned to tcach and trnin can'er work· 
era for the rcatouront Indullry. III 
other words, the rClilaurant indulltr)' is 
growing in Italurc~ and iii uuuming 
its prollCr place In the Amcrican econ· 
om)," What docl all of this mcolI? 
It means Ilm)ll)' that with induetr), 
maintaining and continuing to impro\'t' 
UpOIl ils Ilandardl, thrrf' III e\'cry reason 
to bclie\'e that 1111 increased \IOrlion of 
thc conllumcr fooll ,Iollor wll he Ipent 
in reltouranla dining out. 

As monufoclurera of macaroni I"od· 
ucts, ""herc dn ),ou Itond inthll picturc? 
I don', brlic\'c onybody can aa,' with 
lUI)' occurac), how much of our "olunlc 
BtCIIIS lrom tllt~ IlIle of macaroni prod· 
uct.. Uul I can certainly 0I.1t what 
eRorl. are )'OU a. manufacture,. making 
to reach thc dining·out IlubUe? Also, 
what are )'OU doing to stimulalc and 
incrcBlle laiC! of ),our )Iroduc( in our 
reslauranll? Laat )'car the 10101 dollar 
production In thlll country wal some 
350 billion. of dollara. The relltauront 
Indultry with grail nalional lalce of 
16 billion. of dollars Irn'ed all a\'crage 
of 120 m1ll10n meals pcr day. Wc In 
thc indualry accountcd for 4.6% of coch 
ond e\'ery dollar Ipent In this notion 
lost ),eor. Thc rCltauronl Induatry toda), 
ronks ' lhlrd In dollar ,'olume of retail 
Irade. Wc are IUllCrccded 0111)' hy thc 
grocery Industry, which II No. 1 and 
the clothing indultry which ia No. 2. 

We for cxceed aUlomobilc manufac. 
turcrs, 011 companlel, tclephone com· 
Jlanies and heavy Indu.lry. I am lure 
you will agree with me that thc Nlc 
of macaroni products mUlt rcpreacnt 
only a \'ery Imall I10rlion of thll \'01· 
umc. MOlt of your cffort. are directed 
loward the IDlei of your products lor 
home con.umptlon. And this II rightly 

80. Dt'finitely, ),our polcntlal lIel In 
home roniumillion. Uut I do bcllc\'c 
that you arc milsing thc boat by not 
going inlenlively oftcr Iht! rcslourant 
tradc. 11\ .Browing-why lIot Hct your· 
self in? You miglu be forccd into it 
at lOme future dole. 1111'1 It a Iloulbll. 
lty that on incrrolC in f'Cstauront salce 
might bc at thc cxpcnlC of Ihuae food 
IITOCCllOr whose main eRorl~ arc di· 
rected toward homc cOlllumption? 

Our Iloliticol parlles, bUl inCil and 
labor It·aderll arc all dcdicated to thc 
IlTinciplc thut on imprond Iialidard 
of lil'ing will go a long way toward 
Auuring the conlinued Cfonomie JIfO" 
)lcrit)' of Ihil nlltion. AI "ICse lIan ord. 
arc railCd, thc American llcoille will 
ho\'c marc Ipcndoble income olld more 
Icisurc timc. Will Ihey 'JlCnd the cxlra 
time at home or on Ihe rood, lCtoklng 

1
,leolurc and rcloxalion? It is my hum· 
Ilc belief that they will bc on the road, 
and dining out more thon t\'cr before. 

It would appear that )·ou are In a 
,'ulnerablc position. Ccrtllml), as Icadcrs 
in )'our industry ),our thoughtl arc to 
the futurc. It would ollpcur that hy 
cOIlt"cnlroting lomc of ),our cfforts all 
Ihc rCltourant trade, you might Inlure 
)'our Iharc in thll phalC of the growinp; 
prosllCrit)· of Amcricoll t'nlcrprilcl. I 
can't cmllhalizc too IItrongly )'our JlO' 
tcntial ill our industry and how anxioul 
wc arc tn Bee a growing macaroni hUll· 
nClll. Wc ha\'c a \'cry "ilal Ilakc in 
),our prollJlcrity. Our organizalion hal 
Rh'clI conllidcrahle thou,ht 10 a 1101' 
liMe nit'S and merchandlling program. 

At this IlOint, howc\'cr, I would like to 
discuss IIOme of Ihe cxpcricnces fC.· 

tauront olleralon ha\'c encountered 
while uling ),our Ilroduc(. When Doh 
Gretll inviled me to addreu this group 
on the lubjcd "WhDt does the Hes. 
taurant 0llCralor want from Macaroni 
Product.?' I accepted the allignmenl 
fully ill Ihe helicf that m:r commcnt. 
might he hclpful. I waul he remill 
in my duty 10 you and the rCllaurant 
Indultry in gcneral If these commenls 
wcre confincd lolcly 10 IlCnonal eXller. 
iences and 0Jleration. So I mode It 
a Jlolnt to confcr with thc COOkl, chefl, 
ownerl and operators of sc\'cral rei· 
tauranll located in the LOl Angeles 
oreo. Thclr comment. were very .Im· 
Har In mosl illltonces. I1elore we pro· 
L'f'td further lesl any mllConccJltlon bl! 
cnnslrued, let mc lay .. Imply that thclr 
commcnt. wcrc morc than rlVorablc. 
Thcir criticilml were of the IlOlatcd 
tYlle, brol·~t out becaule of thc I.ck 

(Conlin.'" em ".,. 16) 
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The picture above could wall be e symbol. The "Ainlide" bulk car, ono of King 
Midas' neet of "Airslide" cars leesed from General American Transportation, could 
symbolize King Midas' pioneering in bulk Semolina shipments-as well as the progress 
and ellpansion of bulk handling facilities by King Midas to better serve the macaroni 
indudry. 
The King Mida) durum mill in the background Is .Ir.ady 0 symbol to macaroni manu· 
facturer~ symbol of uniformity and quality of product: 0 symbol of milling skill 
thet is treditione!. 

------_._., 

A Symbol To The Macaroni Industry 
Together, the "Aiu'ide" cIDr and the King Midas durum mill offer you unexcelled durum products and faciiities for sh:pping 
in bulk or in bag-with the mill providing 0 completely enclosed warehouse where .11 sillpmenls receiye every protection 

from the weather. 
We at King Midas also believo this picture to be a symbol of our pledge to the maceroni industry to consistently deliyer 
the finest quality durum produch end the best in sorvice. 

Durum Products by 

• KING MIDAS FLOUR MILLS • EXCHANGE • MINNEAPOLIS 
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AT HARVEST TIME 
DUItUM dc\'elopment continues 10 he 

somewhat ahead or the pail two 
years, 

neporll Irom the field Indlcille thai 
thefe will he a lubllanlla! .mount of 
bellV')' durum IlfOductd in Iplte or the 
rual. The high temperature of laic Jul)' 
haa hardened the litem tJlIlIes and bal 
dont' much to retard Ihe spread and 
de\'c!opmenl of rual. Late fields of 
durum are atill in danger, ond lOme 
hal'c Leen severely domaged. bUI the 
rUII picture In general il quile different 
from what it wa. Dnc week ago. 
(Augu.t I) 

A report from Donald C. Fletcher 
lily' In part: "AI of today, July 27. 
only about 20% of the lolal North 
Dakota acreage of dumm II grown in 
dm area where ICnrc dornage hal al. 
ready been done. II .110 IIIJ)Un that 
a conlider.hle numhc!r of field. in thll 
area will come through with only mod. 
erale or lighl damage. It il hoped that 
rU11 III the laler fieldl in Ihe northern 
counties doe! nol Increale 100 rapidl)' 
and the grain in permitted 10 fill in 
Ipile of Q pOllible laic hea\'y Infection." 

lIere II a round.up of ol,lnion from 
counly agentl In the lut week of lui)' 
al the durum crop approached han'elt: 

Norlllt!aJttrn Nurth Dakota. From 
Langdon' l leal .,( CO\'alier Counl)', 
home of the Durum Show. 10 he 
held November 2 and 3 Ihll ),ear: "80 •• 
000 10 100,000 acrel plallted 10 durum. 
Crol' II lIlaterian), btller than a year 
ago. We Ihould produce o\'er 1,000,000 
hu. Our new durullli are J'ro~reAling 
rapidly and look \'ery goo • Ca\'alier 
County IIIOUId ho\'e 20,000 "u, of ACed 
(or nexi )'ear." 

rrom De\'i11 Lake, Itamse)' County: 
"nllsl \'ariel colliiderably from field 10 
fit·ld. Crop much further adranced Ihan 
01 Ihis dole a ),ear ago. I would 18)' 
thol Ihere will he lome damage , hUI 
liol IIcarl)' us se\'ere 01 195,1." Han'elt 
Iwo Wetkl! awo)'; oUlluok 500,000 10 
7()0,IKKI hu. 

Call1io. Towner County: "We ~' i11 
"robahl)' lose 25.30~t: of our Iioleniial 
)'ield hecou&c of rUlt-~'e ellimate crol' 
lolal of 1,250,000 bu." 

)Jark Ith'er, Walsh Counly: "Jtccom· 
lI1entlallolls of palt Ilx monlhl hue 
hell'ed--carl)' plonling, pho.phate fer. 
tilizer 10 hOllen mOlurh)', Ule of lCi:ond 
ond Ihlrd crol' land. Lale fieldl 01 
Stewart, I\tindum, and Vernum al well 
al Sentr)' will ,ufTer Irom rual, but 
95% will produce good Itua-tesl 
weightl &1 In 60 l.ounda-production 
()()O,tMlO 10 750.000 bu." 

Other counlles In Northeulern North 
Ihkota reJ.orl moderate rUlt damage 
and honell a week or two awa)', 

North Crntral Norlh Daleota i, two 

19115 DURUM. Rud., I"h,h, Iowm.n. North D •• ol., It.ndln, III f1.ld of Mllldllm dllrll'" 
On hi, firm In Slop. Coun..,. Mr. I"hch h.d _ ]6.,,,. n.ld 0 dLlru", that ,how.d 110 rult 
_nd loo •• d " If II would .,1.1d b.twtln II .nd 2Q bu,h.I, pir Ie,.. ' 

to three w~ka Irom han'ca'; rusl in 
trace 10 rn(Y.ferate amount,. This area 
I'rodu(,eJ good amounll. 

"Cornrnentl Irom &e\'t~r,,1 farmera in 
Uolelle County indicated thot if Ihe 
cr0l' cornca through thll year, many of 
them will go hack to railing all durum 
in 1956." 

Another counly with lOme 50,000 
ttc:rel looka lor )'ield, of 15 bu, or more 
)l1'r acre. 

J:UJI C('nlral Norlh Ookala. "Wilh 
IIl10ut two-thirds of Ihe 195·1 acreage, 
we will produce two and one.holr timel 
01 much," This area h .. had mrdium 10 
&e\'ere rust damage, ho~'en~r. 

Norlllu·tJt Norl" Dakola. One county 
rel'orll harves\ Ilbout two weekI away; 
rU11 damage .Ught to moderale. '1,000 
acres Ihould yield 17 or 18 bU'ller ocre. 

SoulhUlt$t North Dakola. IIi I Seben. 
wrilea, "I wa. quite lurl'ri&ed at 
Ihe number of Imoll field, 01 durum 
in lome ortu in thi. part 01 the Siale. 
1 checkw lour fieldl Ihal looked like 
they will run Irom 10 to 20 Lushell 
and there w". no lign 01 ru.l. At the 
Uicki1l80n Expcriment 5tallol1, only 
l\tlndum had rUlt. LO·36.1 looked 
good." 

Soulh Dakota i. lum'eating now and 
aome new crol) durum is rolling 10 
markel. Hu.t damage r('llOrll range 
Irom none to 30%. 

From Soutlltadern Soutll Dakola: 
"In Ihe fieldl I hue InllteCled Ihere 
• eem. to be a lot of J'ellow berry. If 
"resent rcgulatlon on urum holdl next 
)'car, the bulk of Ihla croJI will be 
rel,'anltd. A It\'ere Ihorlage of K'C'd 

1.lt IJlring limited acreage." 

Celllral Soull, Dakola: "The durum 
croll ' lhould hare hccn good had it nol 
been lor fire dt'ltructh'e hail alorml 
•.• we ncrer did know how much was 
"Ioliled lOll I"rlng-~ome growerl paitl 
19 a bushel ror Iced and ditln't diecuBl 
Ihelr \'cnture 100 much," 

Norlhl'a$ll'rn Spulh Dakota: "Litlle 
il 8ro~'n in thil count)' becaulC 01 Ihe 
high rilk. Uolh leat l,loil ihowed almolt 
a 100t7c 101ll Irom rusl. A lew farmen. 
howe,'er. IUl\'e rei,orted Vernum com· 
Ing Ihrough well.' 

Monlana will not hornsl durum unlil 
mid·Augusl and laler. Two countil'l 
report traces 01 rUII, the real none. 
Yieldl will be good. ~'We elilmale 
10.000 10 20.000 acre. yielding 30 to 
,10 bUlhel1 per acre. We ha,'e durum 
Irom good ~. l'ertified aced, \'''rioul 
,'arieties, and lome juet lull 01 weedl 
and crop mlxlure." 

Canadian If'II('at In Ihe Ihree weslern 
prairie IlTO\·illceI made excellenl "rag· 
rHi under I"vorahle weather conditiolle, 
according to Sanford [,'ana., crop au· 
thority. Wheat II now headillS out in 
mOllt diltrictl or Manitoba. he aoid, 
while high lem~raturel and ample 
moislure combined 10 make for rapid 
gro~'lh 01 wheat III Saskalchewan. nle 
Soske:~hrwon Wheat Pool eltimaled a 
decreue of about 2,000,000 acres oJ 
whe3! from Ihe 13.580,000 acres In 
19M. In Alberla. hot day. and cool 
nlghta., following general ralnl brougl,t 
good growth 01 wheat. 

In all ac:tl .... n •• moet repoTlt indicale 
that early durum will apparenlly make 
a good crop while laic durum will be 
damaged by rUII. The neW numbered 

-
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INSURE THE PERFECT COLOR 
IN YOUR PRODUCT 

WITH MIRROR-FINISHED BUSHINGS IN YOUR DIES 

.. so MUCH D."NDI ON 10 LlnLl" 

RESULTS FOR MANY PROGRESSIVE USERS 
• • • prove the unequolled performance 

LET ME PROVE TO YOU 
••• that I can produce the quolities in your products 

GUIDO TANZI • 

• PERFECT 'COLOR 

• UNRIVALLED SMOOTHNESS 

• RINGLESS PRODUCT 

• IDEAL COOKING QUALITIES 

3252·54 W. 5th Ave., Chicago 24, III • 
T.I.phon. NEvad. 2-0919 

---------. 
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duruma all look excellent. On luI)' 28 
Henry O. Pul114m ID)'S, "The durum 
crol' will he much hellcf (hon lost 
YCOf," 111l~re is l'oll8iderllhle acreage 
of Pelilll in the Nashull arca, attord. 
ing 10 elevator nllllla~era' rCllotll. 

At"t!ording 10 the King ~Iidal wukly 
market IiUlnmor)'. Iwo un of new 
crop South Dakota durum arrived- in 
Millllt'opnU" July 28. One car, 1~ling 
58 pound" 101d at the 6O'ilOund baaia 
of 'U,S Iter hUlhel. A lew field lam· 
plt'lI of Montana growing durum reo 
l'ei\'Cd Ihls week ahowl a complete 
uhl«!lIce of rUII. They Dllpcored about 
three week. away hom maturity and 
aholl'ed unuluolly hco\'y Iiond. 

A IihorloBc of box co.ra i. dC\'e1oping 
and which might reach ~rioul l'toJlor. 
liOll8 48 ,Ihe 11>ring wheol crol' Ilatta 
10 movc In \ '0 urne. 

Amber Milling Oi"I.lolI of GTA lIum, 
marize. the durum wheat lIi1uatlon on 
Augult 1: Early durum fieldl affected 
very little. Hu.t i. now taking a heavy 
toll on .11 late field.. Western North 
Dakota and Monl.na are jUlt about 
free born rull. The durum trOl' ill 
making \'ery rapid J,rogreu. South 
DAkota I. eombinlnSi ~mlhenl North 
Dakota it now IIwathln~ i northern and 
western North Dakota" II week from 
hanestingi and Montana a week or 
two wt.'tk •. 

Henry O. Putnam rel,orta on July 
29: "SJlentthe mornin~ at Devilll Lake. 
D'Jrum northeaat of Devil. Lake Will 
lIow.!d early and is turnillg color. Stem 
rual appears the entire length of the 
litem with D heavy lIyrinkling of pres. 
tulea 011 the necka 0, all 1,lant.. Ker. 
nr.11 Are in thick dough atage. There 
will he lillie additional ,u!lllly of plant 
food delh'ered to the kernell. The dur, 
um lIlay ha\'e a test weight of 55 to 56 
poundll, Perha)!1 15% of the durum 
crop wa. 50weil earl)'. Much of it i!! 
two 10 four wetks from maturil)' which 
11I,'unl M'\'ere dumuJle 10 much of thi. 
(:rop in Ihe l o.ealll'il (Iurum area. Per· 
110111 5()~;' of the original crol' estimate 
fi r ahulil 6 husllel!! III'f acre will Le an 
u\'t~ rIlFe I'ield 'or I u! durum QJC!a lor 
hanl'~lel durum. 1101, dr), wcalher 
might retarcl Ilem nl5t al·th·ilies und 
a11O\.' un hll"ro\'clIlenl in the yield. 

"One ,Iutilin field Ll'lwrcn nup;It)· 
111111 Ui p;II\\'o)' 2 "llltears muture-killed 
!ly tlt!m rtl ~l-anl it will probably dr/' 
IItil 111 50 10 5:\ pount! durum. A I 
fil,ltl'4 hu\'(~ Ilcell hit Ity Mlem rU81, lome 
lighll)'. Stem rU61 oPI,earl 10 dCt!reol\t! 
nllOut Uottillellu 011,1 Ilerc iM \'cr)' little 
,Inrum wc~t 01 Ihe MOOAe Hirer 011 

lliijhwu)' 5. nerc ore ~cullercd field !! 01 
t:oltlCII null lit De\'iI, I.ake. l.ees, and 
nurth of Minot on IIIghway 8:t 

"There is a It·trifie dilTrrr'!lI l"e ill Ihe 
nmount of li tem rust in \'oriouli durum 
fieldl in the Langdon art·o, e\'C1i in Ihe 
!lOme fields. Some fields had Iiule rust 
while uther ..... 'cre hea\'il)' infestetJ. 

"Stewort and Mindum at Ihe Morden 
["llCriment IItation wcre heavil)' 01· 
tached hy Itcm rUlt .... ·hile rusl milton! 

THE MACAHONI JOURNAL 
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duruma ..... ere free of IIlem rusl, 
"Tcn miles ..... est of Langdon durum 

will Le 01 low test weight "« auM! of 
rusl. Slcm rU11 appearcd to be heavier 
in Ihil area Ind .ome ficlds may not 
he worlh hatveltil1g. 

"Fieldl 9 miles norlh 01 Cando arc 
two tn three .... ·etks (rom maturity and 
were heavily attachcd by stem ruel. A 
ficld of durum Juet loulh of Penn 
carried \'cry little Itcm rUlt. It can 
"roLably be Iwathcd ncxt week and 
IIhuuld yield ' 15 hUlhcls or more of 
quality durum." 

DON ITIV ••• 

He Wrote Hi. Congrellman 
Don Ste\'clIl, \'lcc.presldcnt of Gen. 

end Mills, recently wrote Srnator Mihan 
It Young of Norlh Dakota as follows: 

"The quola Iimltalion on wheal 1m· 
port!! and 1I0ur or semolina imports 
pre\'ents the flow of foreign durum 
wheal or lIemolina to coml.ete ..... ith our 
forme" unll /lrllC'e.IOJl. Unlortunate. Ir,. howen r. Ilere il no rellriction on 
I Ie importl of durum I,roouel. l ueh 
8 11 macurolli, IIl'ophelli and noodlell. In. 

SeJltt'mber. 1955 

aRmm·h a!! it has heen nteeuary 10 
ruti('n the nmounl of durum' wheal in 
our nlacaroni producta during these 
rusl years, the op/KJrlunity to imllort 
forris" macaroni 101 IKJl'ld UI) and 
Id caudinr tlur !'IIauroni manufacture,. 
great eO:1n!rn. 

"You will rttall that last year the 
macaroni manufacture,. had Ilion ned 
to urse f'ongreu and the Tarifl Com_ 
n,illion to lift the rcatrictlonl 011 the 
Importll ul durum wheat and/or &emo· 
lina. The rellresentath'cs of the durum 
Ilfodul.'CfIJ and the durum miller. l.er· 
6uaded thcm to withdraw thll requr.al . 
Now, however, these macaroni manu· 
fllcturen are becoming re!!tivc again 
L~'auJe they are faced wilh compcti. 
tlon in the form of tremendoully 
inertlllCd Imports of macaroni and 
Illaghelti. 

"Unlil the l!fesent emergency on duro 
urn, imP:Ortl of macaroni and IJiaghetti 
a\'cragriJ abo Jt 600,000 1>OlInd. an· 
nually and CODlI.eted only In IpeclaltiCl, 
In 1953 theae importl JumJ>M 10 2,
:J;I..',OOO lH>undl; in 1954 they lumpcd 
to 4,6:W,OOO pound.; and at thc role 
of importation so for in 1955, It alll~an 
that the imports may reach 6.000.000 
pounds. 

ul1:e mu..::tronl manufacturers l.elleve 
that Iince durum wheat and aemollna 
are limited hr,' quola. manufactured 
ma~roni !holl d be limllarly limited. 
As a durum miller, I strongly lupport 
Ihl'ir ' ,"'lew, and I feel cerlain that 
tile durum producer. do 0.110. 1 lIin. 
cerely hope thil \·jew will rereh'e your 
IIUpport." 

• • • 
Editor', Note: 

In addilion to Mr. Sle\'enll' leller, 
man)' macaroni manufacture,. and mill· 
e,. wrole 111l·ir represenlalh'cs. At last 
rcport, I\'orlh Dakota Senulor Mihan 
Young wal laking the mattcr ull wit" 
the Tarirr Commiuioll. 

GENEtAL MILLS he, fI" •• ",1,,1.. lift to rl,ht, ,It.y .r'l H.rry .. 1I.y, I. J. lro •• 111 lI. tot."y. c. E. F.rr, ly •• • uri •• n.y 'KOrtH "'.elfOftI coln',,,lIo,,,.,. o •• hlp ttOlilld 
1." DI"o Hubor 0" lit, "" Ih1p 511."r,.I,. 

SeJllember. 1955 TilE ~lACAIIII N 1 JII II H~ ,11. 

More and more homemakers are (ast learning macaroni products are a 
perfect answer to the problem of rising (ood costa. For only a (ew pennies per 
portion a counUeea variety o( tempting macaroni product dishes can be served. 
With no other (ood on grocery shelves today offering RO much in nutritional value 
Cor 80 small a coat, there is a steady swing toward macaroni products. 

Yes. today's mW'ket (or macaroni products is a growing market. Con
sumer acceptance of your macaroni producta is a8Bured when you depend on 
Capital quality to give your products real eye and taste appeal. Capital semolina 
and durum ftours will help your sales curve. 

------_., 

I, 
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BEHIND THE ReSOLUTION ON lABELING 

AT the 51&1 Annual Meeting of the 
National Macaroni Manuraclufeu 

Au ociolion 01 Coronado, California. 
In Junc, the conn~nlion adopted a 1'90' 
1ulioll condemning the Ule of statements 
on Jllicluage. and label. or in uae in 
a(h·erli.in~ such o. "low calorie .... "hi«h 
I,wld n", '[oU'rr in calorie, and hifhcr 
in ",oldn" •• ,arch reduced" or similar 
word. Imlilyil18 that the product when 
I'rc\Htred or consumption I. II low· colo. 
rie· Ilgh protein diah. 

Behind thla action i. the recent ex· 
pcrirnce of V. LaItOH &: Sonll, the 
Dultonl cAse, and the experience of other 
industries. 

Th. LaRo,a Clt.tion 
In February 1955, the ~'ederaJ Trade 

Commiuion Issued II complaint against 
V. laRoH &: Sonl. They charged it 
wal unfair and decellth'e 10 ad"erlit.e 
IIJlsgheUi al low in cslories at Ihe lame 
lime that a faltenini lauce II recom· 
mended for it. They aaed their charge 
on Ilatementl that Ipaghe!ti hoa leu 
calories than other imllortant fooll .. but 
directl userl to "Ilour o\'er it whole\'er 
louce or grl.l\'y ),ou ha\'e prepared and 
mix \\'en." 

While Ihe duuge wal made in Febro· 
ary 1955, the adl hart flnl been used 
lIinc!! 195:\ when l.4Uoaa broke a full 
!'uge IIC\\'lIpapcr ad Ichedulc IIlating, 
'Fuud Resl'arcil /'rOlIl!' IARusa 110' 
I.eu Calorid' alld Iilled lome fifly 
foodl Ihal conlaln more calories per 

\
lOrtloll than II. ,I ,ounce sen'ing of La· 
tUla macaroni or Illaghctti. 

In !\torch 1955 l.dlilosa accepted the 
decrt.'e from the Fedl·ral Trade Com· 
min ion eumlncr, Frank Hier, that for· 
hill the firm to ad\'erlise Ihal itll apog· 
belli 01111 mucoronl \Iro\,jde more prolein 
alld fewer caloriea 11011 other foods wilh 
"'hit'h d\l'y were COmll(lroo. Lonosa 
wai\'l·d Ihe righl 10 conlest Ihe order in 
Ihe ('ourls, but Ihal action, Ihe Federal 
Trath~ COlllmilliun IlOinled out, "did 
1101, howc\,er, cOll5tilule admi5llion by 
Ihe COlllpall)' of any \'Iololion of Ihe law 
1.111 alleged." 

In rell.lting the experiences of' Ibe 
Lanolla COIII\lan)' at the cOllnntion, 
Joseph Giortlano slated he was doing 
Ihia 10 thai olher manufaclurers and the 
illduslry could profit from their ex· 
pericnce. IIc reluttll how the CO'":JIDII)' 
and Iheir 4th'erlislllg 4gtllC)' lia reo 
ferred to Ihe lI. S. DCp4{tment of 
A~riculture'li lIantlhouk No.8 4nd other 
research dala for the dcnlopmenl of 
Ihe Iotalemcnll Ihe)' mode. The cam· 
pai}?n wal develollcd to lI1tf'!l " com· 
llelllh'e lIituotion in the East where nu· 
tritiollal claims were the II llCarliclld of 
I"omotional drh,tA. 

When the LaUoM U,ml"Ul)' wall citoo. 
u Il rtAs release Will gh'en oul 11)' the 
retlernl Trade Commiuion wilh no 

0llportunity on the I,.rt oC the Coml,any 
10 justify itll .d\'ertl sing or eXI,l.in itll 
pOBition. 

The Go\'ernmtnt hal taken the posi· 
tioll that dry macaroni in the Illlckage 
is relath'ely Jow in calories and low 
in protein and Ihal it requlrts further 
I,reparation. If Ihe manufacturer makes 
any reference to caloric contenl. he 
mllsl do 10 on the basis of finllhed 
dishes rtady for the conlumer 10 ellt. 
They toke the Iland that Ihc sllliemeni 
"low caloriet and hi«h wotein" on ils 
face Implies Ihal the product il a 
IJlccial dietary food to be u~d in 
weight control diets. 

Th. Buitont Cu. 
While the .... ROla ca&e is a recenl 

one, Ihe Duilon! mailer II of longer 
,landing, In Ihll Iilualion, Ihe Food 
and Drug Adminillration hal cited the 
nuiloni Com!)any for Ihe manufacture 
and distribution of a llroduct not l)Cr. 
milled hy Ihe Standllfds of Identity 
adopled for macaroni and Ipa8hettl 
products. Spccificlllly, Ihe objeclion il 
to a 20% llroteln macaroni made by 
the addition of glulen Hour o\'er the 
Itandllrd requirement or 13%. (See 
"Court Upho/dt Mocaroni Standard,", 
Jlartin« on jHllCe 32 0/ Ihe Deum/'tr 
1954 iuue 0 the Macaroni Journal.) 

The Court'. ruling Illohlhltil1g the 
product that doea nol comply with the 
Standardl of Identity was aPI,eoled 
("age " 3(1, January 1955, Macoroni 
Journal) on the groundll Ihat Duitonl 
20% Ipagheul hlld a hiltory o( separate 
idenlity bock a hundred yeau prior to 
the (ormulolioll of ally regulationl or 
Itandard •. 

On April 16, 1955, in U. S. Dilltrict 
Court for the Dislrlct of Delaware, 
Chie( Judge (laul Ltahy reoffirmed the 
conclusionl reached in Ihe Court', Oil' 
inion of Sel,temher 3U, 195-1, and re
fused 10 occept nuitoni', argumenl that 
hi. product had II ~parole identity 
which Illeclud~ uJll,licalion of Ihe Illw. 

The Courl's opiRion lIlid In IIDrt : 
"It iJ wobabl~ and true as de/c!Rdant 

calitendJ '8uilon; 20% protein sposhetti 
haJ a hi,tory 0/ ,el)Qrat~ identll), bnck 
100 years IJrior to ,he lormulation al 
any r~sulalions or "andard,'. Bu, I 
am no' coRl'jnced the circum,'anc~, ar 
IJruJuclion , marketin« and con'Um/Jlion 
01 macaroni in tM, country datinB/rom 
lh~ lime 0/ the IJromul«aliun 0 the 
re~ulations 10 the I,re,ent time, permit 
lhi, ,eIHlrat~ iden'i'y. As ,hown in the 
main opinion, 'he manulacture, appear· 
ance and IJreparation 01 de/endant', 
Iltoduc' do not yield le«al diO~ren'ia. 
,ion. AplJlicabili'y o{ 21 U.s.C. 343 
(<<) i, no' a hislorica one. but a IJrac· 
tical adminiJtratit'e jud&ment made 
/rom the consumtr't ,tand,Hli,,,. In 
Jhorl, 'he ,tandard ,'t no' Jeni~ aplJlica
t;on merely becou,e the buyin& arid 

con,umin« r.ractict, 0/ Ihe Ilub/ic r~· 
ject ilt application. Moreover, the ad· 
miniJlratit'e record in ,hi, case indi. 
cote' 'h~ Federal Stcurity Admini,tra' 
tor', rulins Iimi,in« «um slulen con· 
len' 10 13% hat not been diJIUrbtd 
by any !'udicial rulin« by any cour' and 
eJpecial y ,;nee c1aiman", peti,ion lor 
rel1icw to the Cour' al Appeals lor Ih~ 
Secand Circuit wa, di'miued. 

"Accordin«ly, I adhere to m)' ori«inal 
determina,ion de/endant't product i, 
controlled by 343 (<<) and ma, not be 
brousht within 'he cottera«e 0/ _343 (i) 
4J a producl lor whic/, no standard has 
been promul«ated. 

"Other point, raiml by defendant in 
it, r('ar&umen' are merely I'Oriotion, 01 
itt ba,ic contention, i.e., it, IJrodac' ha, 
a ,epara/e identity. My disllO,ition 0/ 
,lie Jepara'e identity ar&ument has 
equal application la the corollarie, 01 
dt!lr.ndant't main "rsument." 

Duiloni llloducis were among the 
fint Illomoted as "Jtarch reduced", 
I,rompting other manufacturera to make 
nUlritional claim!! (or Iheir products. 

B •• r II T.len to T •• k 
Macaroni is not Ihe only product 

in difficult)' with the Government on 
4d\'ertising claims. The Internal ne\'· 
enue Service, whit:h lupcn'i8t:1I ad\'cr
liling and labeling of lohacco and 
alcohol il1dullries has crackcd down on 
the low-calorie theme in lleer ath'ertis. 
Ing. They Blarted nt'Cdling the brew. 
era on their u~ of the non· fattening 
Iheme in early 1953, un Ihe ground 
that the ada milled the conlumcr. Now 
it has "adl1iseJ" Ihe industry to ItOI' 
"prom/ltly" further rererCnCl'8 to calorie 
conlent or imillications Ihat a beer il 
non·fattening. 

At the IIIlme lime, Ihe GO\'ernmelll 
go"e Ihe brewl'lI some lecwa)' 10 l.er· 
mil Ihem to swilch Iheir salea Ilitch 
wilhout hardshilJ, II will he another 

,three or four monlhs before all \'I!atigl't 
of the slay-slim campaign dilAl'pear, 
but the Internal Re\'enue Service will 
report cases of ,'Iolatlon for proseculion 
by the JUlltice Department if brewera 
continue Ihe Iheme beyond a reasonable 
lime. 

B. It R.,olv.d 
The resolulion adoilled at the 5lil 

Annual Convention Itales concisely the 
feeling of the manufacturell assembled: 
WIIEHEAS it alJI)t!art that manu/ac· 
lure", in con,iderable numbert, imWint 
their lJOckases and labels wilh, or u,e 
in their adl'er/iJin«, ,uch Ilhrase, a' 
"Low CalorieJ - lIi~h Protein"; or 
"I"uu!er in Calories and lUsher in Pro. 
lein"; "Starch Redueed" or with Jim· 
itar u.wd, iml"y,'n« that the produd 
u.'hen IJre"ared lor con,um/ltion j, a 
low calarir-hi&h pralein di,h, and 
WIIEHEAS 'he Federal Trade Commi,. 

(COfIlilU,tJ on pqt l4J 
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NUTRITIONAL VALUES OF 
PREPARED MACARONI DISHES 

work 011 IIIUt 'lIrnlli prlllhll'l:<, !'lIllIt· in· 
rllfllll.lliull 1.I\1IIut tilt! IIlIlriliw \lIlu(',; 

jlro\'itlccl br Ihe tli lihclI (ur wl,ie'h IlIl'}' 
II.I\'C tlt,\'t'lullt'II Ihe n-"il't'!i ' Thi~ in· 
fmlllatiun hUll c'lIl1!ii!ilecl Ii I'IIIIII'III:llillll'; 
of Ihe fUlld \'ulu t'll; of the cli!iht ... , TIlt' 
luilic. ":'\ulriti\'t' Vultl~ of \l III'nruni 
"Hnlul'lJ; Oi!illl' ...... pw\'i,lc!l II :;1I11111l0r}' 

IIf 111.111.1 urailuhlc frum ,;e\'crnl !'lIIm 't·!i. 
1.I!1 illtlil'ntcii. 

., Dr. Fro •• ", C. "'11. 
CO" •• " •• , ,. th. Food .ft" Dru, FI"", 
'ormorl, with A.M.A. 

THE \'er)' comprchensh'e cOlllpill1' 
lion of average nulrilh'e \'ahlCIl o( 

many (oodll III pro\'idl'tl in A~ricnhurc 
lIalldbook No. A, does not ofTer milch 
information ahoul macaroni pruduclI 
in Ihe form In which they arc commonlr. 
elllen, that ii, in Ihe (orm of "dl llhc~' 
combined with other foodll, Ur. Mar. 
goret ~1t·ad. writing In 19;16 of Ihe 
"Cultural Patterning 01 NlllritiO/lOfly 
Re/erent Hehador," pointed oul Ihat : 

"In ,his eounlry, 11t!01Jt! dan't tat 
'prolein': they eat Q 'muin dish'-Q main 
'di,h lhat iJ either ol'al or round, I"e/er. 
ably oral and ,Jared in Irani ol/alht.r." 

This slalement o( Dr. Mead il emin· 
ently corred, although her next Illite· 
menl, in which she refers 10 macaroni 
III "an ap\laJling subllitule for prolein" 
mighl wei he qutlliioned. ' 

We have seen how, before World 
War I, macoroni and BI,aghelli 5I!CIII 
to ho\'e betll considered a. a sejlarate 
lood. coaked in waler, droincll, and 
senoo on a plale, just as \'egetahlell or 
lJOtaloCi might be Ulled. There were 
al Ihat time a lew dishel, luch all maca· 
rani and chet.'8e, which are stilllloJlul«r, 
and desen'edly 110, hut the gteat \'ariely 
of combination dilheg now a\'ailahle had 
not at Ihat limc been de\'t·loped. 

Nowad4)'I, recJlles ure reodil)' a\'ail. 
IIble thowing how 10 use macaroni prod. 
ucls for a great ,'ariely of dilhttl, \'ary· 
ing from 1I0UJlI, entrees, and slliodl, to 
dClsertl . Many redJ.eI hll\'e been de· 
\'eloped under Ihe direclion of the 
National Monroni lustitule ilself, and 
tIOme o( Ihese IUl\'e been allalyzetl in 
Ihe laboralor)' of Ihe Jllcohs.Wimion 
Lahoralories. Olher lI'Cipn have llCt'n 
de\'eloJlcd by the Durum tlh'i_ioll o( 
Ihe Wheal ~10ur Inlltilute, Millenl Na· 
tional Federation. Cook hooks 1()(lay 
have 4 Yo'ealth or recipe. in which iliac' 
aroni producls are ulled; in "Marlhll 
Logan's Meat Cook Uook alOill', :'5 
such recipel were counted. 

There i~ 110 douhl need for more 
recipes showing how 10 WM! macaroni 
producll ill meClI plClllllillJH there It' 
alwa),d ilitercil in new comblllaliOlIt', or 
quicker or ealier melhodl uf prepuring 
foodl ill Ihe kitehcn. J.-.:uch new gener4' 
tion of humemakt:u needs to learn how 
to prepare foodl lor « famil),. Pro· 
molion of food produetll, liktl other 
c.ducational. l'roj.cctll, mUllt he a con
hnuou. ach\'lly to order 10 he ti tlCCCBII

ful, and Ihowing " womall how '10 ue 
mllcarolli Ilf0du(,tl il on educational 
ende","or, as well as good I,romolioll. 

The Ilwarenet18 o( Ihe mllc:aroni in· 

Ilu~try of the illtert!!t ill nulrili\'e \'Ilh"'1I 
-which arc (I mea~ ll rc of whut foolill 
will do (or Ihe Jlersoll~ who cal Ihcm
is evidcllced h)' the alllll)'lit:ul wnrk d011l! 
hy Un. Jacohs und Willlllull. Thill wClrk 
I:ould well he eXIJUllllcd allli exlclulcll. 
JUlit reccntly, the Wheal Flour Imli. 
lule ha! included, in illl prolllulionul 

ThcIII' Iluia ,,11Il\\, 111111 thc fU1l11 \'111111'., 
of nUII 'anllli lli "hc~ OTC l'tll1 ~ it!t·TUlllc. 
The f"mlll wllit-h lIIakc lIulurnll'ulllhiulI' 
litll ill with 1II111'UrilIli prutlUclll. ii\ll 'h II .. 
dICI'''t:, IlIl1mlne!i. pcppcr ... IIIcul .... t·le' .. 
~lIpplclllcllt thc fnlltl \'UIIICII tlf IIII' IIUlI'lI' 
ruul prmillett!. In IlIrll. Ihc 1IIU1'Utlllli 
I'rmhlt'l .. ulIl)' II l1pplclIll'lIl the ollll:r ill' 
~rctlielli li . 

CALCULATW l'i UTlJlTIONAL VALUES OF MACAIIU~I IIISIIJ:S 
In order 10 ohlaill u lIIure cOlllplete pidure of thc fllllli \'alut'li of lIIut·l.Irllni 

products, calculationl werc IIll1dc or the lIulriliol1l1l \'alue u( n'jlrc!icnllllh'e (li,;llcl', 
the recipell of which were tlc\'elollCd ill Ihc TCIII Kilcltlltlhl of Thcllliore H, Sill!! oncl 
COIllPOII),. 

SI'AGIILll'l \VITI! TmIATO·CJ.AM SAUCE 
11leodore It Sill!! alld COIIII'I.III)' for Naliollal Macaroni IUalitlllc 

6 JI'rri",;' 
1/.1 CIII' Olh'e Oil t 'lt ( :II)lll CIIlI1l ~. t'hUPllt'tl 

I No.2 can Canned lomaloe. IAI I'UP ClulII jUil"e 
I 6 oz. can TomDlo Pa~le 1 lh. Sl'ayhclli 

Culoriell 
Protein, gill. 
ral, illS' 
Carholi)'llrates, gm. 
Calcium, mg. 
IJho~phorus, mg. 
Iroll, mg 
Vitamin A, unil~ 
Thiamillt·, mg. 
Itiholla\'in, mg, 
Niacin, mg. 
Vitamin C. mg, 

t'lIlin' HI'd/1l' . /Iorlill/I 
A~ Cil'l!ll II f,'lIrirlll·d (hll'·.%:I/. 
2,5~2 ·122 

95 .. 1 15,9 
6(,.·1 11.1 

:!!I8 65 
:\95 M 

1.272 212 
27.7:11 ·1.6 

9,080 1.51 :1 
1.118 ,1.66 11,18 

.9Ct 2.39 ,)(, 
19.6 :i7 . ,~ :,,:\ 

156 51 
(C,mlinlltJ Oil t"'~" .JHJ 

II f,'IIrid/C'd 

O.iS 
0,1 
6,2 

.. , 
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Br&.ib&.~ti soc. A. l. L .c. 
COW,,, 1r.I ... nII-M .... 
1IotIIy'. Cod. UtM 

THE NEW SUPER MACRON PRESS 
wrrH THE "NEW MOTORIZED 

DIEHOLDER 
FOR QUICK CHANGE OF DIES 

II".' .... I_ CI.'" ,,1It1 .. ............ 0 ........... 

Equipped with the Braibanti Vacuum System! 

Send your inquiriel to: . 
Eastern Zone: Lehara Corporation, 16 Ealt 42nd St., New York 17, N.Y. 

. Western Zone: Permalco Divilion of Winter, Wolff Co., Inc., 

1206 S. Maple Avenu~, LOl Angele. IS, C.lif. 

Seplember, 1955 THE MACAHONI JOUHNAI. 21 

Dott. Ingg. 1101.6. Br&.ib&.l\,li SOC. A.R.L e C. 
Cobl •• Ir.I"'nll-Md.no 
"niIIy'. Cod. u ..... MILANO-VI. 80'909'. I, [1I.1y) 

CONTINUOUS AUTOMATIC DRYING UNITS 
FOR LONG GOODS & SHORT CUTS 

Drying Installations At Ex·(ombattenti Fadory 
CIEMONA, ITALY 

At Left: Autom.tic Drying T unriel for Long Goods: 1,000 Lb •. per Hours. 

At Right: Autom.tlc Drying Unit for Shorl Cuts: 1,000 Lb •. per Hour • 

Send your inquiriel to: 

Ealtern Zone: Lehara Corporation, 16 East 42nd St., New York 17, N. Y. 

Weatern Zone: Permasco Division of Winter, Wolff Co., Inc., 

120b S. Maple Avenue, Los Angeles IS, Calif . 

j 
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BRAIBANTI DEVELOPMENTS 
Rftpor'.d by C. CruI'lIo, Milan. IIaJ, 
of ,,,. Sid H.M.M.A. Annual M •• tlnt 

I 11111 \"Cry huppy iudl'cel In hu\'c the 
ul'l'0rlullity u, ~ I'I'ukill~ 10 you hticr· 

h· uhuul ~umc u, IIrail,nnti'" inno\'uliml:4 
iii lilt' fi(·hl u, llIuc'uwni ~flllil'lIlcnl 
wlli, 'l. IH',.' ,Ii:·plll)'ei' III the Milull 'Fair 
rut II ... lit :>1 lillie Inlll April. 

111 First. I wllultllike 10 mention the 
III'\\" ,trawer 1)'111' or Ilh'hoMI~ r fot roulIII 
llil· ~. ill:4i,lc the dichnlth'r ill II rill~ 1111 
whit'li the ,lie i ~ plUl' l'l1. Ai'! HOll n Illl the 
,Iil' i~ plnt'ell 1111 the ring. )'1111 I'ull (l\'et 
tht· Jeret 111\ lilt' I!hle of Ihll heutl. Ilud it 
ill Im'ked inlo IlOl!itiulI. To t'liullp:e the 
tlit', you pull the len'r the oilier WII)' 

und "impl)' dUlIIgc the die 1111 the riup; 
rot the olher olle. The lime rr'1l1ir~d {or 
Ihil~ operalion i. :.\0 I\CcolICls, 
12) A mOlorizrd dirholll~r for rouml 
,lit'" e~Teeiling 12 hll'he, in diameter 
i ~ a pu~h huttoll uperillion wilh an 
l'Iel'lri,· molUr. Thill I'hunge ill I:om· 
plrled in ·15 IICI'UIllI Il , -
1;\) .4. lIew cluuhle ,lie hohler for round 
llit'li fur opt'rulion ,,"ith Ihe lIulomalic 
' Im'ac'er replul'~1I Ihc cOIlH'lIliolial lOr' 
10 mprll ,~onlledioll witll rt.'t'iUIIJ!uler ,!iell 
1,,:I\\"('l'1I Ihe "I,rem!"r uilli Ihe )lft'SIl, 
I! i~ CIIui\IIH'( with two r01ll1l1 ,lies 
ulIIl ,,"ilh I Ie "mn~hronm" "e\'h'es for 
'11rt'u'li lig Ihe paille slruml!l. Owillp 10 
lIe Slll'l'ial 'li~\lO!' il iflll of Ihe hol" 11 ill 
lilt· two ruulld I i{'~, Ihe ,Iuwllwurd l'pt'I:II 
uf the e).lrlulell ~ trulII!J. ill uh~(JllIh'ly 
1"11II~lunl ulIII en'll. Witll thi ~ Ile\"ke 
Ihe '1IIulllil), uf IriliunillJ!!! hU Ii het'll re· 
,111,·,·,1 from ubullt 12~; In 2~(, IIcu.' 
lI!!uin. Ihe Iwo liil's ('UII he dmui\etl in 
111\1' miuule, ' 

"II We IItlW hun: u new line l'li' 

1
1t'l'iully tll";;igllt'll fur Ihe tJ. S. fur 1111 

lUurly I'rududiflll of I.INK) puund~ of 
~ pu!!llt'lIi. nOOllll~ fir hulnp:llu JlrtllhICh •• 

I u I nile lIew "Supcrmut'rnn" Ilresii 
\lilh moturiu:d IliehnMer fur .UUU 
Imlllld ~ , 

Ihl One new IItltltll,' "utter for I,!KIII 
IUlIIII!I~ , 

1"\ :\ lIew ~tumpiul! mul'iliu,' fur 
hU\\'lil' ~ ' 1·1e'. fllr 1.000 Ibl', 

I! j " pu,, ~ibll" IIf ,'UUTl't·, 'n IltIrdtll"e 
llil' SUI1t'rllt:lt'rllll u,. "I,ll ,,~ ul uf 1I1t~ 
\""rilll!" IrpI'" IIf llruibuuli I'rt'''!'I!'' wilh 
Iht' IlI'W " Ih" I'll""" "UI'IIIIIII "p;tem, 

151 \\'1' illl\t· 111111 II 1It~ lr 1!t'ril'l! ht 
IlInd Ullinmalit-ully the t·hurpell "Ikk" 
frum Ih,~ eml IIf till' prl'limillun' dn'· 
in!! 11111111·1 till 10 IIII' Inll'k,.: ul:'11 'n 
"imilur dcrin' In 11111111111 1IIIIIlIllatit'ulh' 
the "Iil'k" (rum IIII' IrllI·k,. til 111t~ ~Iril;' 
l'inJ! lIIlIl I'uuiu!! IIII1t'hillt,l', I.lIlmr ill ' 
\lIht·tl fur 111t',.1· "pI'ruliulIl' i,. IIIIW 

H'II""I'tl Iu lUll: \\"urkmull \11", "impl)' 
11lI" In plI,.1t Iht· Irlll'k" hum IIIII! IlUinl 
In lilt' tltllt'r. 

16) Wt~ hun! 111m pt·rf' 'l·!l·tl all uulu· 
!llIIlh' !"{'mi,,,lutit- dryillp "y"h'lII fur fUI" 
lu ri l'" wurkinp H hum" pl'r tluy. This 
lilli' t't1l1~i8h1 uf the fullU\lillg 1'I,'ownl,,: 

I II I :\ "huking preliminury Ilrrer 

fur 111t~ fir,,1 n'lIl jlil ' lUn uf Ihe pToduc'liI, 
I It I A Toluling cirUlli clr)'1'f for lilt' 

clt·,·p I,n·liminur)' dryill!!. 
il'l A IIt'W " •• lIltpinlh" "ito 1),l'r 

Ilr~"t'r ,·llIul1''11 frullI IIII' JOlnrr I'Tdim. 
illur)' thp:r It)' mrall!' of 0 I·oll\'e),or. 

Tilt'lic I! ilo dryer!! ('UII he I!IIJlplit'tl fur 
mOil)' dHren'lIl l'oplII'ilie!l I'or),in!! from 
9UU I'ntllul~ to ,1.(,1)0 pOlllul i4 cm:h, AI" 
l'ltrtlillf: III Ihe !!hul'" uf Ihe I'rmlllt'l. 
Ihe Ilryill!! ,')'!'Ie is fini!'llI'cI ill 1('Ii!' thun 
21 hotlfli. Ili!lt'hurl!e il! efTrt'lt,t! hr 
!!rurity 10 Ihe ,;Iorope hin!l UII Ihc Iloo'r 
"dow. 

The ollnmlol!e!! of Ihi l! 1l)'lItem aTe: 
(II) .:arh lI ilo ron he charged with a 

difTt'renl shope pro"III,t'(l ill Ihul ,Ia)"!! 
ol~rnlion. 

th) II iii 0 I!emi,sllliit: "YlllclII with 
Ihe Udl'uullll;e~ uf u t'onlinllou~l)' mOl'· 
iUf! olle bUI it !au morc Ilexihilil)' 01111 
it tloell IIII'U)' wilh the Irlll'h und Iru)'" 
in )'our furlor)·. 

t 71 For ~ome or ),011 here who might 
be illlcrr~ lt,tl. we olso ha\'(' dl'\'elolll'ti 
I'omplclcl)' automutic prOllul'lioll lilt e~ 
for rU\'io!i amllortellini. hom Ihe Unlit' 
dumpillg hOI'lll'r In Ihe ('oms. 

National Macaroni Week 
!Xoliollul ~Iueoroni " 'l'ek llirt'l'lor. 

lIuberl M. r.rl'Cu. 01\1101111('(,1' ,Iuleii uf 
~.ulimlal ~llIc'arun i Week 1111 llel, 2n,29, 

Franco-American Adds 
Two New Items 

FrulIl'o.Anll'rkun i" eXl'uudhl!!! TWtI 
neW'I'OIlU'" .•. Sl'oj!helli with ~h'ut · 
hull!! ulIII Spllphclli SUlwe wilh ~llI l!h. 
roomll •• , 11I1\"c joined Ihl' I'Iull. 01111 
Ihe wllllie line hus hl'C1l drc!!~etl III' ill 
nl'w. )'ellow,hrishl 10111'18, 

St'plelllher, 1955 

Sl'uplwll i with IIU'ulhull!l lire IIIUtlt, 
wilh II blrml tlf l'hurl' Wil't'ou!lill t,hell, 
clur t·ht-c"e III}fetill )' rur lIf mUTl~) with 
Clllllphell'" fUInUII~ Tctl'rille lomutoe~ 
• , , plu~ lIup;ar. oil. 1\1111 "I'Ullllllill}f!l, 
'I'hr~c lire meul'lIrrcl. hlelilleci. 111111 sim' 
IIwrrd uc'c'onlill!! 10 u ~1·t·n·1 rel'ipe. 

TIU' meollUlII ~ ore \IIude with IUp. 
'1lIlllily Ilt'd ulttl CUlllphcll'" c'uUllnry 
knowhow. TIle)' nTI' drupP" tl intu I 'an~ 
"onluil1inp: Ihl' 1 'l lIIk ~ tl "puj!hl'lIi, ulltl 
!!alll"t' ill l1tlItH'11 tn f'r IIII" CUllS ure 
I't'ulrd ulIIl prOl't'lll!rd ;11 p:ivanlit' relnrll'. 
"Xo wnndl'r nnnin nrc ,m huppil\' 
minplt·,I", snrll CUlllphcll'lI Kilt·heu!!. ' 

Spu!!helli SUIIl'e wilh ~ll1 lihrollnHI is 
meulless. The mmlur>llll1!! UTe "pet'iully 
tlt'\'rlopcll for Cllmpltelluml P;II with thc 
10liluloe!! uud ~pedul "eu~ollinj! 1I 10 mukt· 
II rrnl hllliun 'lIh'le IIUIII"', 

TIlc Iwo ncw j,rodllrlll ure f!oing inlo 
inlllledillle lIulional tli ll lrihuliul1, 

A Bit of Hilfoty 

Fumilr hi~lor)' of Frultt'o.Anll'rit:an 
JWI'II huc'k 10 lBH7 whell un eUlerllril!i llJ! 
"rclII·h thef lIullIrd Alph()II§1.' liunl,,1 
I'lIft'hascd u few ktolllt~1I nnd ~ti1rlr,1 
I'rol'ClIl!ing ~pedulty footl~ 011 Ihe corner 
of Wurren und r;Tceuwit·h Sircet!! in 
!Xew York Cil)', SOUIl u lorper faclor), 
in Jersl')' Cily WU II lurninJ! tlul hi~h· 
'Illalil), food item!! under Ille rrulIt~o· 
:\merit'an nunll'. Ami .:fIIl'lit 111111 (klp\'e 
Biardol enlerell Ihe husilll'l'5 wilh lIu·ir 
flllhcr, 

In 1921 Cuml'hell 50111' COllll'un), 
1It~'ltlire,1 Ihe r,ulU't),Amerit'Dn roml 
Compuny. SOliit' Frullt'u . Americ-an 
r ... utl}"!I).~eT\"e suups were t'urrit'lI in Ihe 
line unlil Ihe lule 19:{fI'lI, Spllphelti wu!' 
untl i'll still u (11\·orile. Durin!; Ihe i'rllr:' 
it hUll bcen iml'rm"ecl Ihrnu!!li luhc ulltl 
Teri pe dIUII!!I'S. 

In 19:i9 " IIt'WCOl1ler ul'llt'ured in 
rru!wo·Amerit'uu·1I lint' •• . ~1ut,tlJolli! 
IIIUI 1'0..-0 yeor!! loler, alnlll; "lIme Beef 
r;rll\'y, In 1951 Spaghetti SlIlIte ..... ith 
~1t'ut ..... UM intrOltu!'l'c!. And now the 
lIeln'olllerli !lrins tht, £nmity 10 lib:, 

T" f: ll" C,\ II • .1\ 1 J" I' II " ,\ I. 

HE LIKES IT 

And Huron's gum gluten makes sure he gets n that way 
\\'ont to Guorontee the exlr" chewille!! Ihnl 

lnoke! your cuslomer! ask (or more? It's CD!)' 
- whell )'011 mix Huron's gum glulcn In with 
your protluct. 

lIuron's new dr)'ing melhod results in more 
""illll" GUlli glutcn- which in turn mean!! 

lighlcr color, greater e1aslil-ilr. IIl1tt minimulil 
droPllIIgc 011 rtlt'h. 

Whnt's 111111"1', IIUl'tJII's gUIII plUll'n I!h"es )"IIU 

n I{IUIf,,"/t'I',1 lltinilllllm IIf ;-5',; I""uld" UII n 
moislurc, fn' ll IIII ~ i il , Writll fur sum glulell ,;am· 
pic untl technicul dalu. • .•. lO 

MILLING COMPANY 

9 PARK PLACE, NEW YORK 7, NEW YORK 
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SPAGHETTI DINNER 

EMIIJ.AZENEO across the highways 
of America. 110 aile con foil to 

note the many timell Ollt! I,articulor in· 
"illilioll 18 extemled to t Ie American 
peoplci all I""ilolion to lunch. to din· 
ncr, to 0 helw~n·mcDII snack. II ill 

/I 1'1111 10 a dlah thul III f081 hl'CorninH 
olle of America'i most populor eating 
plclllurea-"SJloghclli Dinner." 

Few may know Ihal the Italian word 
IIpogo literally means string, bUI all 
know IhDI Ipasheni (lillie Ilrings) is 
on Italian word. III Increasing use 
01 8 word IIl1d 01 II food, reprc!ellil a 
cuhural gUt from Ilal)' 10 America. II 
r"lurnes the collec:lh'c geniul of the 
Itollall I'coille and in '(laghelli the 
Italian III,i rit hOI IIUt\,i\·ed ,'Irtuoll)' ill' 

lad. 
SllIlgheltl. an Italion word. and dill' 

IIcr, an Englieh word co:nbine to form 
u,pagheui.dinner" an all American 
word. 

From whence came II l'aghelli? There 
are mllny lito ric. or Its in\'ention and 

1
,lace of origin, hut none al'l,ear to be 
la&ed upon IlrO\'ahle facie. t\ any coun· 

trit's claim the distinction aud many 
&eeliolls of lIaly Ule ,e\'er)' laying, 
plmlte, legend, memory or tradition to 
pre .. Iheir claims as the diaco\'eren of 
spaghetti. 

The widely accepted legend of Marco 
Polo h4\'ing setn Ipaghetti made in 
China on hll journey through that coun· 
Ir)', and having brousht it back 10 Ven· 
ire where It sllCedily gained fa\'or and 
!tccame lIaly's naUonal di.h, is reo 
!;arded by the author al the malt dub· 
iOUI of all. He goes to great length to 
diftllfo\'e the story, and he VOints out 
Ihat Murco 1'010 Ih'ed from 1254 to 
t:i2:i a,d. but that spaghelli was known 
in Ital)' in Ihe year 1200, bting men· 
tionell ill historical literature or that 
yellr. All the names gi\'en to macaroni 
products indicate its origin as or Medi· 
terranean ci\'ililation, 

Although the origin of spaghetti can 
not be pinpointed, today iI is certainly 
Identified with the Mediterranean, and 
parlicularly with Italy. The fantastic 
alld nried Ihall9 of puta In the 
macaroni family, of which Ipaghelli il 
only one, owe their orisin to the Ital· 
ion peol'le. Only a people 01 great fan· "':! could have found al many forma
an as many names for thete forma
fnr Ihi. commonest of their food •. The)' 
found forml and names in e\'ery aillett 
ul Iheir daily lh'n. 

~'or hil lack of imagine, Ihe average 
American ha. bttll rewarded with only 
A few of Ihne fantulic forms. He 

A 1.W'I.w ., ••••• b, 6., .• ,.,., ",.n.".I, 
,..b".t.d ii, Ab.lard"Sd,ma", 'n., N.. '.r. CIf, 

knowa slHlghetti, ','ermicelli and noodles 
In German ,dish), and perhaps ill more 
recent years, ra\'loli and laeagne, but 
there is no ((real ,'urlet)· or macaroni 
products to he found In the a\'ernge 
AmeriCAn home, 

Nol 10 In Ital)'! Linle pipes, buller· 
OIes, nccdlepoinls, Ilan and turbans 
ruh elbows with rings, little worml 
and leml.ells, Small wonder Ihe Ital· 
ions have enormous fondnesl for moe· 
aroni, lor they ha,'e grown UI' with 
il lilerally and figuralil'ely, 

Mllcaroni had bttome 1111 importllnt 
industry in holy by the year 1592, 10 

much 10 dlill In De«ml.er of Ihat )'ear, 
a noman lAW was flassed ft'gulalinr; 
prices, Alia ahout Ihat time, the mac" 
roni manufacturers formed a corllOra· 
lion called Unh'euilas et An Vermi('d. 
larum, or the Unh'enlty of Arl 01 VI:r· 
miulli making. 

There were IfJuabblea between the 
macaroni makeu, Ihe baken and Ihe 
ngelable \'enders who regarded them· 
ael\'c. a. diret'l comllCtitors. nUl no 
amount of compelition could keep mac· 
oronl down, 

The region around Naple. Is the olle 
most firmly Idenllfied with sJlaghetti. 
During the elglilloenlh and the major 

I,arl or Ihe ninetttnih cenluries, the 
,est I,roducts came from Naples and 
nearby lownl of Gra~nano and Torre 
Annunziata. Today, Nal)lea relain. this 
reputalion and her sreat macaroni fac· 
tories are a major point of inlerett. 
The invenlion of drying macaroni prod. 
ucla WIS originaled and de\'eloped in 
Naples al Ihe Itart of the ninettalth 
century. Production was not a prob. 
lem, but to dry the dough to kttp it 
from going rancid from natural fermin. 
totion wal a problem. Thl. W81 done by 
hanging the dough In Ihe open air 
where Ihere was a frequenl change from 
hal to cold. Since the change had to 
occur in the Ihortesl space of time, 
locationl had to be found where there 
were frequent changes of temJlCralure 
In twenty.four houn. Favorable can· 
dition. Ilrevalled I'lt Amalfi and Grag. 
nano, bUI Torre Annunr:lala pro\'ed 10 
be beal of all where the cllmale changed 
Iy.tematically four times dally. 

Nal,lel hal anolher fame. Beside. 
being an Iml)ortant producer of maca· 
rani, it il widely known 10daX u the 
home of Ihe "Macaroni Ealer ' . 

Prior 10 the Ie\'enlttnth century, the 
011 ablOrbing Neapolilan Inlertll in 
food did not edll. Macaroni eating 
Lecame widespread acmelime during 
that cenlury and Ihe legendary "Maca· 

rani EOler" role hrcame eetabllllhcd A. 
a part or the Neapolilon character. The 
NeoJlolitan's IIpeciolty wal hili ahililY 
to IIwallow 8 whole \,loUcrful of maca· 
rani in one ,great gu I" TIle celehrated 
"Macaroni EAlers" werc 1101 those who 
could eat Ihe most, bUI rather those 
who could eal the mosl alone time, 
This exlra,'agallt form of macaroni eat· 
ing no doubt exprealled Ihe delighl 01 
the Jloorer workerl in finding a chealt, 
plentiful and tasly food. Out they loon 
added some Iheatrit'al gflllures dealglled 
to amuse olhers, particularly "isilon or 
lourisls. "Macaroni Ealer" llceame the 
nickname lor all NeaftOlilans and later 
for all Italians. 

Aboul Ihe .ame lime Ihe Neapolitan 
was gaining fame 81 "Macaroni Eater" 
the term was heing allillied to well·to,do 
Londoners who ('auld afford the nice· 
ties or life 811d who included macaroni 
In their !!election of costly imported 
roodll. 

The hislory of spaghetti in Amrrica, 
began with the sJlaghetti making rna· 
chine Imporled by Thomas Jefferlon. 
Just how or when he become interesled 
in macaroni Is 1101 explained hut the 
author accuSe. him or ha\'ing Imuggled 
Iwo bags of Piedmolliete rice oul of 
haly. Thill rice it setm. had a luper· 
lor qualit, Ihat .Iood up well In Ihe 
proccas a cooking, but itl eXllOrlalion 
wa. forbidden and te\'Cre IICnaitiet 
were imJloted on ,mugglen, But this 
did not 1101' JefJenon and he left 
holly with the two bagt of rice bUI 
without the macaroni machine for which 
he was searching. Later, hil leeretary, 
William Short round Ihe macaroni rna· 
chine and had it shipped to Jefferlon 
In America. 

It was a long, long time alter Jeffer· 
son', importation of the macaroni rna· 
chine berate IpagheUI look hold In 
America. It W81 It81t the middle or 
the nineteenth century before .paghetti 
renlly became a pari or the American 
cuisine. I 

Prohibition with Ita Italla. .peak. 
eajoles serving Italian made wine, good 
or bad, with Ipaghetti had much to 
d... with Introducing spaghetti to mil· 
lionl of Americanl. ltaUan artlsla, 
mainly the thealrical artilla, Illayed a 

r.rominent part in .pre.dlng the popu· 
arily of .paghettl Ihrough the early 

decades of thll cenlury. 
During and Immediately afler World 

War Ii lhe American Iflaghetti indultry 
had .prung into being, U. S. imporla 
of macaroni in 1919 were only a little 

(Con,illuni on POle 43) 

------ - , 
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THEY BEAT THE' H EA T 
MACAltONI and noodle matluruclur· 

ers learned uJI wilh CUlI1lt'd mtut 
packen ror all Eos)' Summcr Sef\'in~ 
drh'e June 15.July 31. They hud plenl)' 
or help from the ..... ealherlnan to appl)' 
thei r slogan "llf'al Ihf! IIl'ul willi f:luy 
Summer Serl'jn,; oj Mt/row,d fIIul 
Canned Al"fll Hf'ci/ld'. 

E\'er)' major melll ('onner in 111t~ 
coUnl r)' tied'in ..... ilh Ihe dri\'e. Parll. 
eipanls illclucicil Armour &: COlllllall)', 
Cudahy Packing CampOli)', Hormel 
olld Coml,oll)" lIIinoi. Meal ComplIlI),. 
Kingan, nc., J\re)' Poc:killK COlli/tan)'. 
Libby McNeill &: Lihby, OM'ar ~ a}'er, 
Morrell &: COmpall)', Hath I'al'klng Com· 
pany, Stohl.Me)'er Inc .. Swift &: Com· 
IJan)', Walkerll Au!lex Chill, Wilson &: 
Compan),. and Un ited Puc:keu, Incor· 
IlOrole<1. Thete firms are all memhers 
of the Nallonal Meat Ilockefll Au ut!la. 
lioll, a dh'ision or ti,e Amcric'an Mcut 
Inslitule. 

The American Natiolla.1 Cattlemen's 
Association. ",ith ht'adquurlerll in Uen· 
\'~r, also gal Lehind the drh'e, alld the 
Wl\'r!I and dau~hlefll of memberl per. 
80IIaily went 11110 slurt'1'I to Jlul UJI 
1lOlIlen. 

The National Macaroni Il18titult~ II UJI' 
plied some 200,000 pOllter!l 10 Ihe Jlllck. 
er!l Dnd diltri),ulors 10 merchandise the 
campaign. The pOltefll with )'righl rell 
ond yellow colors alllJ()unced "f.'asy 
Summer SCrI,jng u'jlh Macaroni and 
Cann~d Mea'" and sho\I{I'" Dad with 
o chera Cal' ladling oul a lUll)' dish, 
TIl!! campaign was anlloulII:ed to Ihe 

THOMAS A. CUNEO of Ronca FODal, .t the I.ft, looh onr .n .ttrldl ••• na.al.lh •• 
.1.1. dltpl'r wllh M" S.m Gald.n, mln''i!,r of Dllnn .rolhll' Pic P,C No, 2, l.m., I 
AI,w • .,. Shappln'i! C.nl., In M.mphlt, 

grocer)' Irolle with some IH,(KlO IIro, 
I'hurel graced b)' a bathing ),COUI)' pro· 
claiming the slogan ulJeullhe lira'''. 

The Notionol Macaroni Ill8litutc IIUp' 
plll·d rclailers with lome 5.000 drop·in 
mati for local lIewsJlaper adn·rlising. 
usillg recilICs and ilIustralionl for mac· 
aroni, IJlaghetti and noodle I'omhiuo' 

tillllll with cUllncd meutll as \\'cll Ul! tlll~ 
H)' mhol of Uud enjo)"ill~ Eus), SUlllmcr 
Serving, 111111 Ihe linc '·Mucurtllli llIld 
emilII'd ,1II·lds". 

I'll'nt)· of puhlidlY pUllh wall J!in'n Ihe 
f~ IIITIJIUigll ,hy Ihe i\:utional ~lol'unllli 
Inslltute. There were tl!fl'e gellerullllllil· 
illg" to fl}Oll editorll wilh 111011)" !'up:· 
~e~tiollll ror illlere~lillJ! u~e:i fllr mllt'u, 
rOlli. "plIJ!ln~lIi 111111 egJ! 11001111':-1 \dth 
l:tUlllt'll mellts, 

A Ielc\"i~illll relcu~e 111111 IHJllll' four 
rudio licripllt wenl to home I'fllp:ralll 
Ilrollul'eu. 

l\;uliullul UlIIJ;tIliIlCS. litu,h a~ .,Iml'ri· 
("tltl IIllnll', J:n',yu'fJtl/IIII'" und S"I'r,'ll 
fcuturcil lIIueuroni ulld I'uuned IIlI'lit 
n·t:il lCli wilh brightl)' ('olorcd iIIuslru, 
lillllll, 

~illc ~)"Iulicute I,reuk" helprd I'm, 
1~1II1~ the ('ullll'uigll Ih roufhuul tlw IIU' 

11U1I1I III'w~pIlJlen, TIlt! i\"II'JIHIII'" f:n· 
11"I"i,t,· AUf/('il/lilm u:4Cd tlm'e H'llllrnlt~ 
rcieulit'li Oil did I;illl' fl'u/l",'s. (;"llI'fIli 

f'l'lI/l""J, /lfldpc emul lJuilil~s ullil tilt' 
Ill'll SI'lIIliml" ul1 IIScll IIIlIt'limni 111111 
CUllllel meul rt~'iJles ullil iIIustrnlilllll', 

Trude pUlter cu\'t~ru~e WIIS heu\') .. 
IIl'ilutHul IIl1rhuru WI'is:!, Ihl' "11"111 ''',~ 
11,'1/1" girl, grlll'cd IIII~ CIl\'I'r of I'l'\'I'ral 
gWl'cr)" Jluhlil 'Utiull1t ulIIl UPIIl"IITt'11 ill 
thl' t"U IIlIl1I1 ~ of 111:111)" IIlUft', A I'rt'!",~ 
rdeuliC ~hn\\' illJ! 11I ~ lillile COlllllli ll l'l' 
Chairmall JlIl'k Wolfe 111111 l'n,'l' ill l'UI I't" 
ter l.ultul!u exullliuillg u l'UllIl'uiJ!1I I'us· 

(I:,m,inllrJ un 11Ol"~ 25) 

_. _ _ • .J 
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SEMI·FINISH LONG GOODS DRyER ......... _ NOW 
an ESTABLISHED PERFORMER in the AMBRETTE FAMILY of DRYERS ••• OPERAT
ING in MANY PLANTS in the UNITED STATES and CANADA ••• THIS UNIT ADDED 
to YOUR PRELIMINARY with 4 of our EFFICIENT SELF·CONTROLLED 16 TRUCK ROOMS 
• •• HANDLES A 24 HOUR DAILY CAPACITY of I AUTOMATIC SPREADER ••• 
CUTS LONG GOODS DRYING TIME and SPACE to LESS THAN HALF ••• GIVES 
BACK to YOU PART of YOUR BUILDING for OTHER PRODUCTIVE USES ••• IN· 
STALLATION FLEXIBILITY to SUIT ANY BUILDING. 

LIKE 
THIS 

) 

OR 

LIKE 
THIS 

) 

OR 

TO SUIT 
YOUR 

BUILDING 

---
?i.4'Utte 

MACHINERY CORP. 
158 SIXTH STREET, BROOKL1N 15,N.1.,U.S.A. 

STRAIGHT 
LINE 

Sud·".II .. Dr,., 
I»ochll to frOI' of 
',oil_fury Dry.'. 

FLOOR 
ABOVE 

n,.. S • • I·flol,1I 
Dryo,. ca ••• ct .. II, 
, •• ltl,. Ad.M.tlc 
Tn .... ' .. .cll.all. 
t ••• , .. ',oll.la.ry 

Dryan .1 fl •• , IM'ow. 
Pial •• Drylo, ao ••• 
dlaca.' s •• I·PI.I •• 
COry.", oll., •• t,., 
olo.,lt.r III tor 

, •• , loodl 'rlde. 

---
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PRESSES WITH 
THE 

l , ~ 

, 
\ . . 
\ ;" 
'-

CREATIVE 
ENGINEERING 

for the 
MACARONI 

NOODLE 
INDUSTRY 

PROPER 
VACUUM* 

' ,AUNT PENDIN'" 

OUf HIGH VACUUM SYSTEM is now operating on ,,11 POPULAR 

MAKE PRESSES In the United St.t ... . . .. CUSTOMER ACCEPT. 

ANCE of our va cuum Iy.tem-not only on our prene. but on pressel 

of other m"h,-hal been mOlt 9ratifying to UI ••••• CUSTO. 

MERS' RECOGNITION that high vacuum give, e mote complete 

deilletation of dough bllfore erlrusion-creating a luperlor quality 

product, blltter conditioned for drying-has put UI in the LEADER. 

SHIP in vacuumbing prenel in the United Statel. 

·1 , 

Automatic Pr." with long Goodl Spreader • Automatic Short Cut Preu • Autometlc Comblnetion Pron for 

Long and Short Goods • Automatic Sheet Former • "Oulck Change" Noodl. Cutter • Bologna Machine • 

Hydraulic Dry Long Goodl Cutt.r • Prenure Die Cleaner • Automatic Long Goodl Prolimlnary Dryer • 

Automatic S.lf..confroiled Long Goods Finish Drying Rooml • Automatic Short Cut Preliminary Dryer. • Automatic 

Complete Short Cut Flnilh Dryen • Automatic Complete Noodle Finish Dryen • Automatic Complete Bologna 

Finilh Drye,.. 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

------~---------~ 
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YOU HAVE A NEW JOB 

JACK M.NION 

YOU ho\'c jU81 been hired by your 
company 10 fill a new job-a Job 

created beuule there are more house
wl\'ta .hollplng lor more food and lour 
company wanta hI ahare of thai usi
nell. The new job I. Sales Promotion 
Manoger-a good one geta '10.00 to 
115.00 per hour-Io during lhll "shop 
talk" Ienion gel out your pencils and 

IlIldl Dnd begin writing ideol so 011 10 
lold your Job. 000" Illy "no" 10 the 

thoughtll I'resentw becaule your lime 
il valuahle. You hn,'c to produce IIOme· 
thiug for the 110.00 10 '15.00 In lime 
you are 'I.ending. Some of the ideas 
pre&enled may be crazy hut I Intend 
10 atimulate you au that these thoughu 
1110)' lead 10 idenl 01 YO'Jr 0":0. 

I'm not here In tell )'OU how to run 
)'our moe.ronl buainen-I'm nnt II 

macaroni man, but I am a tnerthan. 
diler-I ho\'e to he to lell cellOI)hane 
10 men like Bob William. And. as a 
merchandiitr J hO\'e ohtreo'ed and 8tud. 
ied how other induatrlea have eontinu· 
ollj' de\'e1oped a larger ahore of the food 
do lar. 

In a rew Ihorl ),ean we\-e setn Ihe 
food dollar eaten Into by: 

TV Djnnell, J'jJh Stich, Fro:en 
SOUIJJ, Fro:en I'jeJ, Canned Bet/ /'ol 
I'j(!J, Brown 'n Serl't. 

Wc\'e &Cen whole new industries crop 
up In the 1IIIIt twenty years. For in· 
Itoncc. tlte potato chip induslr)' annual 
husillc1JI of around '215.000,000.00. 
[\'en \'egetablet, which at one time 
were sea.onol, are now year around 
atapln and competing for the la~e food 

I, J.d " •• '0., S., •• I.,,. ..... fln of ""p, ••• , ,.c., 
.f f •• Slot N.M.M.A. A .... I MN"O' 

dollar on which you built your bu.i· 
ncaa Iwenly years ago. 

the country, print. recipel on the hOl'''' 
of their bog •. All of the redpe8 chollge ' 
periodically except for ""oloto Chip 

Hemember. you ha\'e to hold Ihat Tuna Callerole." Thll luna recipe reo 
new job a. ~lIleJ Protluclion Manager mains comlant bccauM! Bell realizes 
of your ComJlany for which you are that one way of conlumlng a large quan. 
gelling lome 110.00 to '15,00 per hour. lity of pOlato chipi II by combinlnK 
AI Sales Promollon Manager, whal can Ihem with a tuna dilh. Thi. Ihould 
you do about the aggreaalveneu dil' Ipark !desa for tying in other iteml with 
pla)'ed In Ihe fight now taking place your products. 
to Iteal your Ihare of the food dollar? 

Here II the anlwer. Three Iml)Ortant Finally, gimmick inltrest-(Armour 
merchandi.ing aid. are available 10 you: frankrurlefl, Diamond matchet, trading 

. cardl, Wild Bill Hickok bread. and 
(1) Appetite.appeal; (2) Helated other Items were di!played .) These 

hem Selling; (3) Gimmick Interell. lillie addith'es 10 the Ilackage Ilimulate 
Here are packages that Itimulate ~, Ihe interest of the houw:wire al well 

Ol))ldite' al11leal (variou. rolo· gravure ;. III the kiddie. I needn't tell )'OU the 
packages 0 co!)kies., w,ckert, cereal': tremendou! influence Ihe child hoa upon 
dc. were dilplayed). Do they excite the houw:wife'a purchuel. Wh)' nol 
your interest al a Sales Promotion Man. lake advantage of thi. \'ery ohvioul fact, 
ager? Do you &Ce whal these manh. Look al lome of the packages 011 the 
mallow l)C()ple are doing 10 whet the market today and consider doing like· 
o"llelite of the houaewUe , ID Ihat Ihe wiw:. 
wi I buy maflhmallow.? -aomelhing 1 williurn the rest of Ihll "Ihop talk" 
that II definitely not o~ her ahopping lCIIion o\'er 10 the panel and will dOle 
lilt. Would you conSIder pUlling a with a quote from Fred Spadafora al 
beautiful Illcture of macaroni or .pag· lunch yesterday. He .ald: "Our big. 
belli l!fepared on a beautiful plate right gest competition i. food." Loy off of 
on your Ilackage, 10 that you can 01· price rutting. In.tead 01 Sales Promo. 
malt .me I It? , tlon Manager, you can make your job 

The trouble with mo.1 alll.etite.alll)Ca~ permanenl and your comr.any IUCCes,· 
flack.gea i. that the vignette il too ful if y.ou will follow the ead. of Ihese 
amoll. When you put It onlo your Industrlea dl~I,layed In front of you
package, be lure it i. large. Be lure your comp~hlon: Make them holler 
the piclure bleed. onto the .ides and about the comlletllion Ihey are gcttlng 
bock of Ihe pickage. ::lr"om:::...l,,'o::U::' _________ _ 

Helated item aelllng-well. I can't 
tell you any more than Jim Lane did 
this morning. Get a copy of hi. talk 
and hon It reprinted 10 Ihal your bOil 
and olher members of your organiza. 
tion will read It. 

One of your job. AI Sales Promotion 
Manager I. 10 bring Iden to the aUen· 
tion of your lleoille. Jim Lane IIIld thai 
),ou mUlt w:1 all Idea. What a terrific 
thought! Sure. ),our product lithe hesl 
i II the world but. to Jlut It acroll you 
mUll &ell the ideo and . Iimulale Ihe 
imaginatlon-Ihe way I am Irylng to 
IItimulate youn. 

Jim alia lAid, "Gi\'e a realon for 
buying otiter Ihan price." There I. a 

llroblern thai can eallly be licked by 
uII directing the hOUlewlfe'1 thought. 

from price. Gh'e her Ihe Ideo of related 
item telling-make it caaler for her 
to .. rellare her dinner. 

Ilight here I wanl to Ihow you all ' 
example of .ucceaafullle·ln selling. Bell 
Drand Potato Chill', one of tlle mON 
intelli!enl Iloialo chil) merc:handilCrs in . 

LUCKY WORDS-PopIII.r TV .lIn.llllur, 
My ... Gr.y, chrl1l.n. ker fMlW 2l-foot u~In 
crlllMr "So.o IYOlr', the .10I.n of her .pon. 
.or. 10Il1011 M.ufolll Co.. tMt .h hOI pit· 

I.yed lIIto '''CO",Inl one of the .to, TV 
.nIlOUlKe"" 

September. 1955 THE MACAIIONI JOURNAl. 

THE BORRELLI 
AUTOMATIC LONG GOODS CUTTER 

Will AUTOMATICALLY FEED The C·K long CUI Packe, 

• CUTS From !!9 co FOURTEEN STICKS per Minute. 

. , TRIM LENGTH AD~USTAOLE wieh Outside Hand Wheel. 

• STICK CO:N1:YOR WITH CAPACITY OF '2 STICKS 
Can be lnlcilled on floor Ibove or below cuner. 

•. AUTOMATICALLY STRIPS STICK · (Pltent Futulf:). 

• Three BLADES Simuhueously Cut Off Loopi • CUt in 
Center Ind Trim Endl. 

• TRIMMINGS AND LOOPS Carried IWlY flora Cutter by 
Conveyor under the machine. 

• ' W an EXPERIMENT· the orlslnll Borrelli Cutter 
STILL In operation, aher 4 yurs. 

Manufactured aDd laId under an exclusive licenle from che Inventor A.BorrellJ under U.S. Patent No. 2,649,0" I.· 
.ued 19, 19H which sh'es the owner the riSht to ItOP all unauthorized MANUFACTURE SALES and USE 
by Manufacturen and ache" 01 apparatus infrinsins the patem. For YOUR PROTECTION, ialiac on a 

Cutter and enjoy the patent leatwes of thil machine produced I,y the ONLY Lelitimate lowce 
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THE JOB OF ADVERTISING 

A11\'EII'J'ISI\(; i ... likt~ l'It'I'lril'il v ill 
IIII!' rt'~I"'I' I: ,·n·rylnulr laiow!! 

\\' Iml it j" hul il nUl'1 11I~ Ilef-ILI',1 ill 11 
:-ill~ll~ ull "'lIIltrudul! I'hrlll'(~. TIll' 1~ "JI'1I1 
uf il ... IIULUY (UTili ... 111111 tht' ('(Implexit)" 
uf it" l1ullltt' th·ry 1'\'1'11 the Flu!!IlII' 
mllk,'r" 111('1I11','ln::', t\ IUIlj.! lime UJ!II 
it \\'U'" ,'ulleli "~dlinf! ill print", bill 
Ih,' prnft· ~:' inll 1111 ... ,,11\'inn:,l)' nUIJ!wwlI 
1'111'11 u Iimitell 11l':lcril'liuli. All\'t:rli~illJ.! 
is "11I'(-lm'lIlar 111111 tlynumit· UlIII u ,-ital 
fuc:lllt ill the r\rncrinlll hn:,i l1('s ~ I' r~tt'llI. 

Itll I\('II III! iii ItrllUd-lmlUclt'r thun 
11111 1" 11t'1I1't! rt·ulizc. It mil'l'li the ('Illite 
('I'UIIIII1I)' "'" well UI! Ihe illllil'i,lulil ~llIlId· 
IInl uf Ih'illJ!' It il! U 1I('1"1'1'~l1 ry ~olc:l 
luul 11i ... lrilllllitlll illlpll'lIIl'nl. nuu'crncil 
wilh the II1n\"illj.! uf ~ootl ... from the 
mukcr III Iht, ,'UIISllnlt'r, II lIIuililuillll 
Ihe .It'II1UIIII fur c).i!'liltg luu,ludl!, II ~· 
willpli 111'1\' lI!lukel" Iflr th~ prOlhll:h', 
nl'uleli u .II'muml Iur IlCW prUlhlt'lI!. h 
itl!lIrlll ~ thc ..utl~1II1lt' fI!. Ilui .. kl)" uhuul 
Ihe pfilthll'l {IIul Iht, hruml IIUlI1t' allli 
hdp~ Ihem In btl}' IIItJrt' illlc'lIiJ;I'l1llr ullil 
dlit 'i l'nll),. 

In Iht~ IUII~ rllll , a tln~ rli ~i llg UI'll1UIl)" 
hclJl~ III In\n~ r tile li alt~1I prife II! Ilw 
prtuilifl ~ill"t~, by htt,rt'a~in~ tltt' I'al., :< 
(If Ihe prmh ... \. lIta~~ prmhu'liull il' P"S' 
I'ihlt' will. il l\l IU\I'.'r IUtit . 'n~ I ~ , Luwcr 
"nl"11 t'mls Il l ~u 1t11'IIIl ~rt'uh' r 1I\'uilllbililY 
IIf Ihl' prlllhll'l fllr u ~reutl'r 1I1l~1I!lcr c!f 
pl'Uplt', Ihus Ih,' ~IIIILtlunl .. f, h\"llt~ II' 
~h,,1t II futllll'r IIIIII~ I , ~lallr 11t'1It" Ihal 
11111'(' \\t'n~ c tlll~i.It're.1 In lIe lu"uries 
nrc lutln)' 1U" 't'ptl'cl I. )' Ihe l'n~1 lIlujuril), 
.. I tt ~t'fS II~ 1 11't 'I'"l'~ ili('" , Allltlllluhile", 
attlulltuli" \\II~I\t'r " , 1·11~ ' lri,· rl'lri~l'ruttl r:" 
ru.lill 111111 It' lt'\'i~il lll ~I'I :' un' priU1t~ 
"\ illlll,I"", 

\1111111'1"1' t'I ~,' ill Iht, ' \"IIr lll i" ul ln'rlis· 
il1~ 11,,·.1 II~ l'ITI'I'li,,'ly ullIl us 1').ll·n ~ i\'C· 
h' u~ il i~ ill Ih t, l'lIilt'll Sla lt'~ , AII.lntl· 
l~h"It, . '1~., i:- 1111' I' lullllunl III 1i\' il1~ u,: 
hiJ.!h, C.'rl ui llh' Ihi" i" IIInn' Ihull 1111' rl' 
1'lIilll'i.It' IWI'. 1 !" ~ ':III ~t' il ~ t'l1 >i U ~ il le\l~, 
Ulhl'tli~ill}! ill.IUI ' I'~ Iht' pUltli l' In ItIlY 
111111 lin' Iwllt'r, :\1111. It)' IIIn ~s st'lIill~ 
111111 I1In~~ prtllhwill~, il ulTt'r~ tilt' IIlt't· 
1,IUIIUIil'-t' nl 1IIIII'r prin~~ Ihul \I'llIIld III~ 
IUI"" ihll~ wi lh pl'r~ullal ~,'I1iIlJ.! uillue. 

Sil1l"1~ il i" lilli' IIf Ihl' I"hit'! I'"tl'''se" 
o( Utln'rli"i/l~ III 11111\'" Iltt' pwdlil'! 
thtulIVl1 tllI~ dlUlIlIt'I~ III trUth,. fmlll Iht' 
I'oillt II! uriJ.! ill III 1111' IllIilll III t'11I1 lI ~ I'. 
IIII' illll'tltllllU'l' IIf Iht, pm'kaJ.!e in Ihe 
ntlH'rli~illJ.! I'ftI~rulll i:o flli rly IIltdllm, 
1111.1 \"t'l it l'ulI'l hI' ~ lrt'~ H'11 l' III1\1~h. 
It'" lilt' l u~1 lill" ill Iht, t"iUlill uf di~lri· 
1'"lillll. Ih,! I.riel !!e Ihul ~pa lls liu' lu ,,1 
,It't,,, vul( 11I'1\1I't'1I Ihe rl'lui l i'hl'll 111111 
1I11~ l'ull'lIliul Ilurdulsct. 

Prelenf.d by Joe 'erlonen'. ROllO'" Uflto, Corporation. 
af fit. Sr.f H.M.M.A. Annuo' Meeflng 

IIt'rt,. III Ihe jUlUpill1! ulT 1'1111'1', Ullt l 
nl Ihe l'rud,,1 IIWIII"III 01 dt'l ' i ~ inll- 11I 
!tIlY IIr 11111 In hu),- Ihe IllIt'kuJ.!I' IlIk,'~ 
1I\'I'r ulul 1IIt1~1 1'lI l11ph~le I Ie Iwllinp: juh 
whil"ll WU!! imli~ule .1 111111 .'urrit'c! ulullp: 
It)' Ihl' l1ew~I"III I~ r 111111 lIIu~Ulhll' 1111· 
I"erli ll illp:, Ihe flulill IUIiI It'le\'i!!illll I'ttI· 
~rlllU~, Ihe lIulcloor 111111 I'ar I'urll pu~ l . 
il1~~. 11ll' plinl,"f·purdIUH' tli~plu}'~, All 
IIf Ihe:',', ill 11IJ.!it'1i1 I'IlIlIhillUlill1l uTICI 
I't'lllil' llI:e, ure Ihc \Iroclclill~ fllrt,t!1I Ihlll 
1~ \"l'IIIUIIII)' htil1p: lie prll~pt't'lh'e 1'1111' 

~Ulller IIi' 10 Ihe tiuul ~ l u l!e, Ami I'('r· 
luilll)" no olle I'UII ci"II)' I"ul it i!' un 
c~l'el'iall)' I'rilil 'ul ~ta~e, a clrulllllliI- 11111' 

111 ('111 wller('ill 1111)' munltcr .. f Iliill~1I ,'U II 
ltul ll'eli 10 C\'{'II 1111' h('~t of illirnlionll , 
Parli('ulorly in lilt' ~elf 'l'C r\'ke !l lIl ter· 
mD,k~I, 

Xow Ihe hllrclt'll of re!lllUll!!ihilil), n's\!! 
wilh Iht, pUI'k u ~I', h'l! Ihe l u~t 0Plmr· 
IlIlIily Ihe manullldilrer hUll of ~I'lIillJ.! 
hi ll hlnr)' alTrtiS" 10 Ihe ~hnp l lt' r, iii" 
Cillol t:hlllli"t, 10 lulk a lmlll hi ~ prllllllC'l
In inform, In pl' r"mult,. til lempl, It) 

('lim'h Ihe !'ule. The pUl"k u~c ~lltIulcl 
he Ihl' I'ulmilluliuu of Ihe {'o lllpicle 
u!h' crti~il1~ 111111 IIIt, rt ' llIlIlIli llill ~ pruJ!rulII, 
hrill)!iug IOJ.! I'lher ull IIII~ lillie" fl'ullln'" 
",hidl wt're prt'I'I'nh'11 hy all Iht, ollie, 
IIIt,t lin, Tllt'rdlltc it IIlIIsl lit' vt'un'll 
In Ih,' fI\'cr.ull ('III11J1uiJ.!l1, 

CI'""i" l,. U'" III"" 'Ifl//,j,,~ fllnI ,r IWIII 
/111' illl/m,I/lIIcI' III 111',1' 111111" 1"'111 III 

II!/n"'iJill~ /11" '/1 II '" ,,'clllllUII'ml 111111 
IIU' 11I1f'/mgl' Ill' 1'l/1u;,/,'fj'll II.' 1/ 111 .... 1 
,'D"I'/;"" III/n'"i.l ill/-! 1III'~IiIlIll. Ill", II 
"hnlll.1 hI' IhulI~hl tlf II!! IHh"l'rli~illJ!' 
I'lulIIlI~1 1 111111 .It'~i~ncil und JltlUlllj ' t~11 III 
.In Ihe :'UlIIl' kiwi IIf " l'I' lIill~ juh II!! 
UIlY 1I111l't forlll of udnrli,.illj!:, It ~llUllld 
~"I IIl1elllillll. (' n'ul e illh're~ l . IIrtllI~e 
.11'~irc, ~Iimlllille 10 1It'lillll, It "hflul,1 
~how Ihe PrtllhlC"l in \l ilt'. "lte,,!! lht, Ifellt'. 
fil!! III Ihe C'UIIS\lIlIl~r, poinl lIul Ihl' lilll t'· 
Irnuhle·mul mun('l' ·~u \"illJ! IId"UIIIII~(,I , 
h "IIOUItl e"pluin I' ,'uri ), how III prt'pute 
Ihe Ilrodul'l 01U1 how 10 lIilC it. h 
"holiid cml'hul! il,e enrr rt'OIiOIi for 11U~" 
ill l!" 

hll'itlelltall)". il'!I (Illite IlimiMe Itl m" 
"oIllJllish 1111 IIf Ihi!! withllill ,'lulll'rillJ! 
"I' Ihe 1lllI'kug(', GOOlI IIIU·kDJ.!itlJ.!' likl' 
!!"011 ullntli!!illJ!, CTlll'lo)'" Ihe prim'il'lt'!I 
Ilf Vtlotl lorlllli ollil gooll Ilcil iJ!II, rhe 
e).l'eriellt'e.1 Ilal'kuJ.!illl! tlt'Si~lIcr kliOII'!' 
hOlr III make prnpl' r IIH' of en' r), Iller· 
l'hUIUlisilig feUllln' wilhuul I!UI'rifil'ill~ 

leJ.!ihilil)'. hullIlIl'l~ .. r I' ri"plll'~~' 
B""aUH! Ihen' i!! u dl'tillite UII.) Ilin'j'l 

relulilln~hip ""lwI'eli IIdl' I'rti ~ illJ.! 111111 
111I~ ' kuJ.!hlJ.!' \\'1' fel,l Ihul we Uti' "I"'uk· 
ill~ fur 11.e "lIlire I'u .. ku~ill~ irulu ~ lr)' 
wlll'lI we "")' w,,'rc ptullil III 1ft' 1'1111' 
~ i.ll,rt'll 11111' III ud\' l'rli"in~'" I1lUIlY d · 
1t'~' liI'e phll~t'l! "f tli~lri"ul itl ll 111111 J.!lllll 
lu pili)' II Ilarl ill ,,111'1. u \'il ll i ulill II)!· 
J.!rt's~ iI'l' fllnll IIf :\lIl1'ril'lIl1 t'IIII'rpri ~ I" 

PACIFIC PANORAMA, • poplIl., W.II Cull 1.I .... hlon prn,"lation, f .. lllru H,I,n 
Pa"hh dally, Aliocl.Uon S.c,.I.,y lob Gr .. n, on Ih. r.u, and mautolll manuf.cllI,., 
Emil Sp4Idafora, on Ih. rlth!, w.,. her gll.l11 10 d.monllr ... how m.uronllh.p" .rt mid. 
by forclnt douth Ihrollgh dl" . lh. I.IIC"I loo~ plica iU11 prior 10 Ih. N.Uoul Con" .. Uo. 
It CorOllldo, CIUfor.I., 

St'I,II'III" .. ' r. 1955 T "I: ~I.'\ C " II CI ,\I 1 C1I ' " :'\ A I. 

LEAVING PRODUCTION LINE, urtonl of noodl. 10UP go Ih,ough 
filii PMC unit fo r ullophl'" over.,lpplng, Gitlin unl., I.~" our. 
.. r.pp.d c"lonl, pOl1ll01l1 Ih.m " doubl .. ', ulld, Ih.m through 
rtbuilt PMC unll In fortgroulld , 1.IId.d 'doubt.,' pi" 10 ul1l1g 
op."Uon .t 141ft. 

PROPER HOLDING TIME II .11 lmport.nt 10 IlIce,"lul binding of 
urlOIlI. Grll, .ngln .. " nol onl1 d.vh.d IYII.m of hul pl.t", bul 
.or~,d out I mlChln. op."l1ol1 10 ,1I0w 11m. for 'dou bl.' 10 Iud in 
,ulp.nllon, At ,lth!, 'doubl, ' dhchlrg,d gOIl through lop h"I ' I .. 1 
pl.I" 

SUSPENSE! Reprinted From "Packaging Parade" 

By .lndul,inJ! "'luil'llIl'l1l III 1I~~urr. 
hl'ul :'t'll ill~ or IlUnd!!. I, J, (;rll ~~ 

\11111111' Cllllljluny. Chi,'u!!u, 1I11\\, IIH'!' 
il ~ \1\1 11 I1wllltulllf hUIllIiIlJ.! 2 j'arlulI ~ " I 
111101111' :'11111' lUI II pttllhu'lioll Ihll' hll~i", 
r .... ul I'flinl IIf 111t~ 10IIIIIIillil III Ihi!' IUllh, 
1t'lII i~ Iht' 111t'lhml II ~ .,.I III hult l ('lit ," :2 
PIII ' ka~I~" in "tI~ llt'lI ~ iulI ' Thi" l' rll\"i. It, ~ 
II II1IJII1CIlIUf\' .It, II\' ~II 111111 11m Il'Il I' ~" ul 
"uilil 11111\' ,idhetl·: 

'I'll lIt'('ull1pli~h Ihi" IIltjt'l' liI,t" 1111'111' 
Ilt'r~ flf IIII' (;rll~" Ur~lIl1i7.1I1i1l1l ,,'ltUill II 
I'III'ku~c "u~ ' hillcry ClIl1Ipuny FA IIl1il. 
11t'1Ir! III Ihii'! pruj"I'1 ill tllt~ ill~llIlIlIlinli 
of II hl~lIl ~'hllllll,,~ r \\'utki II~ in "IIIII'l1t1l" 
liull lI"ilh Ihe prt'~~tlre plnll'i'! imml'! itlh'· 
h' Uillll'l' Ihe riwr IUlr IIr Ihi~ III1\t"hhw, 
AII.illlplltlUIlI III Ihl' fi lll 'I'I'"'' IIf Ihi~ 
billUIiIlJ.! jnll Ii'! Ihe hultlillJ! lillIt, (tlr 
Ihl' 2 I'c rlklll ht'al "III II'!', TIIt'~ " hu\"!' 
u tH,il'ul IClI1ll1'fltlure /I( :1200 F, 11111 
IIIUY oJlI'rul1' lI"ilh II \'uriulII 'e or 211° pl l1 ~ 
IIr l1Iillll", 

Sealing of 'Ooublos' 
:\lIt'r It'a\'ill!! a J. I .. rcrJ.!u ~ 1l1l 1'lIrlllll 

H'ld,'r III Ihe I'ml IIf a Ilruthlt'lillll liut,. 
intli\'itlual "athlll~ IIf 1111111111' ~tllll' 1:11 

Ihrl ... ~h II I'm'''"pc \l a"' lilll'r ~' ( :'''III,all~' 
F.-\ lIui!. Thi~ i ~ a ~I a llli art l III llI"hilll' 
\lhi.," U\" 'rwrn l'~ !':II"II !'llthlll lIilh 1'1,1· 
1111'1111 111', l) n'r·l\ tnppt',1 "utltlll~ I'a~~ III 
II Itllll ~ ft' r Inll1., fwm Ilhil·h II ~irl 
lukl'~ Ihl' lII III 11"'11 11,,' m ill I'uir~ iulll 
li lt' n'buill I'iu-knpe \IUI ' hilll'r ~' IIlIil , 
Thi~ tim" III II 1'111,.,.1 II! IU II l1IillUh', 
CilrlnllS )!II IhwlIJ.!11 Iht, lIH'rll"rlll'l'illJ.! 
IIIlil II I 72 II lIIilltllt~ , 1I11\\I'\I'r, ~i ll n' 
IIII'Y .llIulth' lip ill urell'r III J.!II Ihrllll~h 
IIII' "'hllill IIlIil ill pllir", II ~ pl'I'11 IIf Iliu 
lIIillllll' i~ 1111,'11111111', 

How Bands Adhore 

Whilt, Il pllir II I l 'urlul1~ "lu",l~ ill 
Ihil' I' u~ ililili . lin' Imll 'hilll' ullillmllti. 'ully 
upl'lil'" II hmltl. "111 In ,;ill' frum rull 
~ltll"k It,t,.lill)! illl .. lilt' 1~.lllil'lIl1'lIl. '1'1", 
fl,,'dillJ.! II1I,t' llim i~ 1II (ur mil ~I .... k I,; 
~llII ltlllrci c).n'pl Ilir 11m' IhillJ.! IIII' (;nt~ ~ 
t'lI~illt't'r~ Ili.1: Iht,~, "I1UII~"cI II .. , )!I,,,r 
ill ntllt'r III ,'ui'lI"itll' \fill. IIII' prll",'r 
"i/,c 11111/ lIi.hh tiC 11.1' hlllul Jlt'ill J.! 1I:-I'.!. 

"'ir~1 IlI'al H'lll IIf 1111' l'lIIlIl i~ IIf il" 
~ illt,~, ,\flt'r II Iollmh,.1 ', III"ltl," II!U\"t'!' 
II ... 111'111 l'hal1llll'r il 1III1\"1'~ Ihrllllp!. 1111 

II ,Ibdlllf)!t' lray. (ht'r Ihi~ Im~' i:- II 

11\';1I"r 1,llIit' "hi"'l (;nI:-;; h-, 'llIIi"iillll' in· 
~ l n lll'l l. Thi~ 1'11I1t' /lrud,I,'" mlllt'~itlil IIf 
lilt' IIII' ~ lI rrm '" II I'at '" Ihl'nll"pl ll~ li. · 
IUIIII IIII lilt' tlll'lIIl1,.1 I'l ... kuj!I" XII\\' II ... 
IHI'III i ~ ,'ul1Il,I"h'ly ~I'nlt''' . ~ il1 \"1' II ... 
:-illl'~ 1IH' lil'"~~' 1I" 't'i\I'11 1IIt'ir ~t'al ". 

Doe, the Job 

TlIII ~, IIII' t;rn:-~ f1rtllhlt"liuli :- lalT 
~lIhl':- i l ~ I'r,,"I"1II II I hlll\' I .. l' iUItI I\hlll 
Illi" ~ 'UllIl'all~' 1"111I~ IIII' 'lIamly T,dll', 
.\"11\\ thai Ihi~ "PI'wlillll Ila:- ~ III "" "'4h'.1. 
tt'lill"l1l1'lIt~ un' 'Idl'r 1"I ... ~ illt'ralilm, 

'1'111' t;rn~" IIr ~nlli7.a tillll i:- thillkill)! III 
n'lltwilll! Ihl' \\i.llh fir Ih., Ih.'rrllfll'la"liI
hllllll , It "1'IIt'ar~ Ilml a :- lIIallt'r ~ill' 
\\iI1 .111 Ihl ' jllh jll,.1 n~ 1\1,11 a~ IIII' I'n',~' 
1'111 "ill'. 

(;ra~~ ~I'b ib IlIl dill).! " ;H lfllI ~ fllr 
Il ti~ "I'I'rulillll frulII ~liIl'rilll. h ..... \lil· 
1\11111.1'.', '1'1", "II'rllri' l'l lillj! III iii",,, :11111 
\I~T .,.,11"1'11:1111'. ;1 I'fllllud .. f Eo I. 1111 
1'11111 II., \"IIiIlIlt" S. Cot .. hit". ' 11,,"IoI, '~ ' 
imuht' 1\\ill 'lllld, I,,'al ~, 'al ~a l., 11 ;1I111 ~ 
I'r,"IIII"I,,1 I,} \luralh,," ( :"rl'.lnll i ..... 
\1 "II II ,.lnt, \\ ' i :- . '.m~ill. 

GEnlNG lOP SEAL by m .. nl of hut pl. '1 I .. n In fo"ground , lh. 
b.nd ., uch 'doubt.' Ihut It compl, t,ly ... I.d all ,II Ih, .. l id" prio, 
10 dl1Ch.,g. , At Ilfl, p.lt of urlonl mo .. 1 1,,10 pOlil ion 101 inilill 
binding 'ppliulloll, 

USING ROLL STOCK, Ihl! I. Ih, PMC unil .... ic .. Grill ,"gin .. " 
"bllilt for Ihil b.nding iab. Mona oul of liftl ill o,d" 10 ,,~ul 
"l.lionlhip of P"'" Ihh ,qulpm,nl lIorm.lty r,," .t • point b.I,," n 
Ifllllf" I.bl. ,for o",""pp.d ctrlolll' .nd UII 10ldillg poinl, 
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"One Shift" Automatic Short Cut Drying 

R.ptatl"9 type n~llh dryer .1.owlllg -'tctffl,.Ic co"trol p.II.1 t.o.,d, f ...... t pl.llt of u. S. MK.fClN c. .. Sp.h ... , W .. h. 

CLERMONT'S AUTOMATIC SHORT CUT DRYER OF REPEATING TYPE was d .. lgn.d to 
meet the needs of medium-siled and smon .. macaroni manufacture .. confronted with tho prob
lem of enlorging thoi, short .. ut production to meot thoir incro .. ed domonds moonwhilo main
taining their one shift operations and without onlargement of eliding quarte .. , 

, 
The dryer conslds of two unin: a preliminary drye, and a finish dryer of repoating type. It can 
be had In capaciti.s ranging from 8,000 to 12,000 pounds pe, day. 

266-276 
Wanabout Str.et 

Brooklyn 6, 
New York, N. Y .. 

U.S.A. 

' .. 

, 
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and Cutter 

• Simplified ' Mechanism 
• . High Operating Efficiency 
• Automatically removes a stick and dischtlrg8s it to a magaline rack. 
• Equipped wilh Ihr •• blades which cut tho heads and ends of the product dnd simullaneously cui 

Ihe product in half. 
• The three blades are adjudable and any on. or two 01 Ihe three can be removed. 
• The blades are adjudable to cut product in lenglh range f:om nir.e to len inches. 
• Equipped wilh conveyor wilh capacily 10 hold 52 stich of product, the Iverage number 01 stich 

contained on a spaghetti truck. 
• If operated in conjunctfon with an automatic long goods dryer the operation is continuous. 

• Operator can accomplish adjustments. No special mechanical skill required. 

"ea •• cOII.ult UI for full I,.formatlon •. 

266-276 C&2 ~ Wanabout Stroet ~ / 
Brooklyn 6, tleunoJ. . ~ 

New York, N. Y., (!/~~~~~wm~ .. *Y!!l!L~-=~- /'~n~_ 
U. S. A. """"" ~ 

~ -
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LUCKY LADIES. H",d .. ",. coff •• 1M.'" .ReI • t •• M,..,le. W,"t t. 1111,.,. Ud.1 Hid.,.. 
.t • COIIVlIIIII" l"'IIct..o"" Th. ,Ifb •• ,. p" SllIt~ by the w.tt c .... m.nu,.ct. ,n .lIeI 
. IIMI. belpl.llh left to "9M n.l Mn. Albert •• ,.,1110 .f St. louk, Mn. Uoyd SUII .. ' 
.f OfrI.M, .,u' MH, 'hI1.dot. SclIII'IWt of D.holt. 

Behind the Resolution-
(ColtlillurJ }rom l"'It 18) 

,ion and tlt~ U. S. Food and DrlJS Ad· 
min;,trotion in ,el'erol aclion, a&ainl' 
monujoclUre" "01'C! mode i, ,'ery dtar 
tha' Ihe ule 0/ Juch phrasel without 
I/lecifie and trulh/uJ re/uenct' 10 and 
accurale in/ormation about the total 
colorie and prolein count 0/ a com· 
pitied di,/. aJ cUltomarily eaten by 
consume". Iliolatel the misbranding and 
/allt' adllt'rtiJins IlroL'iJ;ons 0/ the Food 
and Drug lawl and the F"derat Tradt' 
Cummiuion Act, and 
WI/EHEAS Iht' IJublicity attending pro· 
lecution, heret%re had. and prost'cu, 
lionl which may herta/ler be inltiluted 
againd manu/acturt'rI by the Federal 
Trude Commiuion and the Food and 
Drug Administration. hal'e ',rough' and 
,dll Im'ng diJr"/,ute ulXJII macaroni 
l1'uJIICIJ and e~g noodlel as a lood com, 
fIIm/i/)', and 
WIII.'HI:.'AS luch ad,'erle Pllb/icilY dim, 
;n;,/u" the beliel'abilily 01 the ad .. 'er· 
tisins 0/ innoeenl manll/aeturerl and 
lurther Irnd, 10 nullily the publicity 01 
the Nll/immt MaN1roni In"itute. 
NO"" TIIEREFORE, the National Mac· 
flfoni MUlIIJ/ucllArtri Auocialion in con· 
,'entiot! auembll'J, a/lrr hal'ing hrard 
and IIn(//linIOII,I,. a/l/lrol'ed Ihe reporl oj 
ill Sta/ldardJ Cotllmiure, Hi'SOLVES 
I. TII(II it iJ ICI ,lie IIt!,t intert'It, ollhil 
illdus/ry thallhe laLeling and/or ad,'u· 
tidng as hereinu/,ol'c delcribNl be 
,lfOm,ltiy discut!tinlll'd, and 

lIutomatically Juue II I'ren releale. The 
Jlublic gel. the impreuion that maca. 
roni products IIfC! \'ery fallening food •. 
Thl, sel. up 11 vicious c)'cle. It i. not 
good for Individual comllanies and it 
i. nol good lor the Indultry. H we 
want to avoid ad\'erae Ilublicity. I think 
we all should ,)romplly diaconlinue UI' 

ing such ,Internenll," 

Enrichment Labeling 
James J. \vin.ton, NMMA Director 

of Uneareh, rCllorts on the mailer of 
labeling of enriched macaronillfoducla. 
He sa)'1 that it la Imllortont for the 
produci to be labeled "Enriched Maca· 
roni" or "t:llriched Egg Noodles" al the 
case rna)' be. In addition, Ihe fallowing 
dedaratlon of enrichment ingrcdients 
mUlt allllt'ar on the Ilriucillal l)an('1 of 
the Ila('kage or container, Thil il in 
accordance with Ihe labeling rcgulatiolls 
under the . peelal dletar), food Ilro\'il ionll 
of the Food. Drug and Cosml'tic Act, 

Each Jour ounce, 0/ ----
~nriehcd mncaroni l)fCx/uct Ilrol~ide the' 
lollowing ",oporlio", 01 the minimum 
adliit daily requiremenll 01 thele cutn· 
lim load ,ubs/onccI: Thiamine 50.0%: . 
Hibo/ral'in IS,W/(J : Iron 32.5% and 4 
mg 01 Niacin. 

The ohO\'t! method or labeling was 
approred b)' the Comminioller of the 
Food and Drug Admini ltratlon in a 
lellcr dated Augu!1 16, 19,16. 

:1. That Ihe Auuciation and indil'jd"al 
1IIf11l11lactllfu, take aU nrccssory ,tep' 
10 eDI'ct lIlt! disco"tinuance, termina· jame! J, Wlnllon, N.M,U.A. He. 
ticm ul,d ccuatioll 0/ Illeh labeling a/ld search Direclor, reporll Ihal Ihe imlKlrl 
"d,'crljsemelllJ, Office of Ihe Food and Orug Admtnis, 

In ~utllllling Ul' I,il comments on the Iratlon during the two·week Ileriod end· .. 
J.1l HOla eXIH!rienre, JOAeI,h Giordano ~ ' ing Jul)' IS, 1955, rejected three lots of 
lIuill: "[,'er)' time Ihe Fwcral Trade 510 COAtS of imlHlrted ml!.caroni 01 

COlllmiu ioll dtn .. manufacturer, the)' 6I1h)'. 

Sclltember, 1955 

Macaroni ·Corsage 
Eriksen's Crahs of Hulchinlon. 1\011" 

al are fealuring a Ihell macaroni cor· 
saRe in their Craft Catalogue, 

Miu ' Alil'e Cochran, a tchool leal'her 
in Great Dend, Kann., ga\'e Erikit'll the 
idea. 

The conages are made b)' cuuing a 
3.ineh square of cellophane of desired 
color and then bi&eeting It making Iwo 
triangles. A macaroni .hell is Illaccd 
all the triangle and Ihe tOI' of the 
triangle Is loldld down. The end. are 
brought o\'er and twilled at the bottom. 
A few flower Itamens are used and 
gathered with three l'ClIoJlhane co\'ered 
ahells. The)' are then wired together 
and accured with floral lalte to ('o\'er 
the wire Item. The separate flowen 
are gathered into a corlilge with ribbon 
and leaves. 

This inexpcnlh'e projccl makes an 
intetelting hobby and is being ad\'l~ r' 
tiaed In the magazine, "Profitable Hob. 
hies". Erikten will alao dilpla)' the 
macaroni ('onages at the National nee· 
realjon Congtcls 10 be held In Dem'er 
in laic Stillember. Some 1500 recru· 
lional readen hom all over the counlr)' 
are expccted 10 attend this meeting. 

Coua"" mad, with ,hall mlcaronl. 

Palanolo Merges 
With Delmonico 

Anlonio Palazzolo & Campau)' of 
Cincinnati has been merged with Del· 
monico Fooda. Inc" Louin'ille, K)', 

The manufacturing equillment of the 
Cilld,llulli firm will be mo\'ed to LOllia· 
\'i!le, although its wholesale wine alld 
imported food bueinell will remain in 
Cincinnati. 

Peter Palazzolo will become IreUlllrt!r 
of Delmonico's, while Dominic Palauolo 
becomes "ice'prelidenl In charge of 
anles. A "icc'president of the Louil ' 
\'ille firm is an uncle, A: J, Palazzolo. 
It is rellorled Ihal the presldenc), of 
Delmonico's will go to Thomoa Vh'iono, 
!IOn of the current prctlldent, Josel,h Vivo 
iano, who "'ill become board chairman, 
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'''' 
No '-:,,1111(,111(111 ~)lljt)It-'I!I" III tr,lll",lt No Pdcklllg rdcklrlg or ~tdcklllg 

Bulk shipping 01 dry, .ranular and powdered 
products In General American Alrsllde" Cars Is 

saler, easler-and costs lessl -

Over 900 Airslldo Cars now In service or on order. A 
iffiall blowor Is all you noed 10 unload cars Into an 
conveying syslem, Wrlla for bulk shipping lnformalior. 
on your products, 

GENERAL AMERICAN 
TRANSPORTATION CORPORATION 

., 



(C"lIdllutJ Irom po,e B) 

an orp;anir.alion with somewhere be. 
tween five and Ii. hundred ad\'ertiling 
cllntracls and 1101 one of Ihem is 
idenlical wilh anodler. They are all 
different. 

COOllCrath'e ad"ertiling, al luch, is 
good. Make it limllle alld make it for 
0111)' Olll~ rell&On: to aell more of ),our 
product b)' mllnufacturer's advertising. 
Our buyers want ),our lowest price. 
They don't wlIlIl 10; off on ever), dol· 
lur; Ihey don'l walltllational rate. They 
1I0II't want Ihis lind Ihat, Ihey jUlt 
wallt Ihe product. The advertiBing de· 

Ilurlment wanll a contract that will 
ICIJI him go ahead and ad"ertlse his 

product and !leU it. Keep that in mind. 
I ha\'e of len thought that if I were 

In the manufacturing bUlinesa. I would 
lell aU salesmen to had off ad\'ertising 
contracts and I waul let the general 
mMager of the comllany handle ad\'er· 
tiling contracts becau!le lalesmen abuae 
t:ooperatlve ad\'ertising when talking 10 
buyen. They think it is a simmick to 
get you onlo the shell. The besl use of 
coollCr.th·e aJvertising i. to help you 
introduce YOllr hem to your euslomen. 

I would like to make one more point. 
You mu.t fiat only acll ),our product to 
the wholer.aler, and to the retailer, but 
)'OU mu.t sell )'our product all the way 
through from the .heU right into the 
conlumer's kitchen. 

I like the word "Jollow lhrou«h". Fol· 
low through meanl pursue from begin· 
nlng to end. I think )'OU fellows in 
the macaroni bu.lnell and any other 
manufacturer, mu.t follow Ihrough with 
your product; Jl"r~ue from bl·ginning 
10 ent! from the time you make Ihe 
product until the consumer conBumes it. 

Supermarket Trend, 
One or the mOlt pronounced trend. 

umons hig grocery chainl .uch as Sale. 
way Storn, Inc" Kroger Co .. American 
Storel Co., Colonial Storn, Inc .. and 
Grand Union Co. hll bttn the replacing 
of old, IImlll Ilores, Ilarliculsrly Kn.'ice· 
tnlt unitl, b)' big lupermarkets. The 
chuinlllhull gain additional selling Ipace, 
alld a sJlokesman for one also claiml a 
"promolional value in the size illclf
more people are attracted to .. big mar· 
ket." Some rf<'ent trends in sUI)ermar· 
ket lale. alld camlngl are disclosed 
In a lun'ey by Super Market Merchan· 
diling magazine. 

The lurvey. conducted among M com· 
Jlnnles with 618 Illpennarketll, found 
.upermarket 14le. in 195-1 rolC 14.70/0 
abo\'e 1953, and lIet profit marginl in· 
creased to almollt 1.4% from a bit o\'er 
1.2%. The "typical" lIupermarket, ac· 
I:onling to the study. chalked UI' 195-1 
\'olume of 11,300,800, a ·1.3% gain 
o\'er the "re\'iou. )'ear; the larger gain 
for lupemlarketl a. a whole resulted 
from the opening of new unitl. Ex· 
I,en.es roac, 100, bllt ani)' &lightly, and 
Ihe inerralC wa. concentraled in rents 
and ad\'ertisins, the Ilud)' disclosed. 

TilE 'MACARONI JOUHNAL 

Produce WDI the most profitable de. 
Ilartmenl, the lurvey indicaled, with a 
groll margin of 26.4%, again.t 20.2% 
for meat and 15.1% for grocery. The 
grocery dl'partment rang up the biggest 
195:~ sales gain: 5.8%, compared with 
4.'1% for meat, and jull .hort of '1% 
for produce. The srocery department 
accoulIl. for roughly 65% or IUl)er· 
market dollar lales, the lurvey dis· 
closed, followed by meat with 2·1~, 
and Ilroduce with 11%. 

Macaroni in the Navy -
(Conlinutd frum palt II) 

i. ah&Orbed by the food. It may be 
that you can' put a suitable I.iSht wral" 
ping on ),our macaroni prOlluct, using 
a pal)(!r Ihat doe. not absorb moisture 
in order 10 keep mol.ture away (rom 
the Ilroduct. That may he the an.wer, 
I don'l 110), it I. hecauM! I am not an 
eXllCrt in that line. Of course, Ibl! 
macaroni products are light. ea.y to 
store and \ r .:n~ (i'( 10 the Ihip. There 
il no probl~'ln 11U't't. 

One important feature of macaroni i. 
the variation that It sh'ea us in Ihe 
Na\'y diet. In our work of trying to 
imllrO\'~ Ihe meuea. we .treu vsriation 
cOII.i.lentl)'. Of COline, the Nu)' ha. 
to lest itl menul which are J'repared 
hy the (lrovl.ion SUl'Ply Office 111 Wam· 
ington. ThC!C menus are merely guides 
which they cxllCCt the Navy to Ule 

for their bills of fare abo\'e Ihip and 
IItationl. 

Plea.e don't get this COlIlUlCd with 
the Army menu. The Army has a 
standard menu which all commands of 
the Army UBC. I dOll't 10)' thi. Js in· 
correct. I do Leli~\'e, how~ver, there 
i. no olle who cant.it at a delk in Wash. 
ington and tell a IUPllly officer aboard 
a Ihll' in the Arctic or the Antarctic. 

. 0 .hil' Ihat i. ncar the equalor, a )llace 
in the desert, a Rhlp with thirly men 
a. again.t a ship with twenty,til'e hund. 
rt'd men. ;u.1 what he ahould feed hi. 
men, The Navy tries to feed ils men 
what they want. You'll find there are 
.uggestion boxn, and questionnaires 
are Ilaned out. The Nny will ficed the 
men what they want as long as It is a 
balanced ration and follow. along with 
the economy Iltogram of the Navy. 

It'l "ery Intereiling-it's am81ins. 
and I don't hne the answer, bUI the 
.hlps \'ary a great deal on their crewl' 
likes and dl.likes. Thl. rna)' be due 
to the fact Ihal you bave a number of 
inexllerienced commillary men and they 
lend to alk for dilhes Ihal the cooka 
know how to Ilrepare belt. I think 
that II a good common &Cule all.wer. 

The Na\'y now has twenly·.I. recipel 
for macaroni. You'll find that theac 
redlJn im'ariably call for macaroni 
with poultry, macaroni with cheese Jlrod· 
uct., macaroni with fish including tuna. 
macaroni and chteae and fO on. We 
ha\'en't gotlen beyond that. We ha\'e 
&orne good salads callin~ for macaroni. 
One of the things the Navy dilCo\'erw 
recently through the Fidd Food Serv· 

.......... --~,... •. ----~---
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ice Team is Ihat these )'oung men really 
love Ihe salad bar with a variety or 
lalad.. One of their Ja\'oritea I. tile 
macaroni .alad th.I the Navy UICI, 

U ),ou could eXlland these recillCS-
gi\'e us more rec pes for salad. anti 
more recillCS in which macaroni i. 
combined with other foodl, it t-ertulnl)' 
would he I .Iep In the right directioll 
in not only improving the fooll in the 
Na\'y, but it would catch on of courlle 
outside of the Na\')'. E\'erythln~ that 
the Na\'y learna II liaIsed on the Arm)" 
Everything that the Army ltarns is 
IlaMed on the Navy. We ha\'e a ..... ork· 
II1g agreement on this. 

There II one thing that was \'er), 
inleresting to me when Ihe price of 
Ilulatoes became high. I noliced ill 
April the Na\')' was IIpellding 1-1.80 to 
15.25 for a IOO·pound bag of white 
potatoCl, The Provision Suppl)' Office 
111 Washington took thi. up and im· 
mediately sent oul in.tructions rct'oll1' 
mending subltilutes for white potaloes. 
partly as an economy mea.ure of courae. 
Well. heading the lis' of rcrommended 
lubatitutes were Ipagheltl, macaroni 
and noodles In that order. I think 
that is a testimonial 10 the Illacc )'our 
products hold in the Na\'y loday. 

Howe,'er, in recommending theac IIU'" 
Itilutes, it I. ,"cry difficult to get Ihe 
1)COl'le preparing the ND\'y's menu. to 
change. They become accullomerJ to 
potatoes with meat, and 100 on, allli thc)' 
are reluctant 10 change. I notice that 
particularly in working with foreign 
Ihi(ll. 

A foreign .hi/I l'ame here from Scal· 
tie. They laid t ley were unhappy; Ihey 
1IIIIII't ha\'e any rice. I went allOonl 
the lhip. True, they didn't ha\'e an)' 
rice. The melling compartment wa. 
Ir,uded with ),otatoes alld thl'Y were 
lilting on them, I asked the caplain 
\\'h)' they couldn't lub.tilule. Hc lIaid, 
"My men don't ellt potatoes. TIaey lIiI 
on potatoes. They cal rice." As they 
weren't about to change, I actu.lly look 
these potatoes to another &Iai). and 
traded them for rice. There waa no 
olher way of doing it. 

The fint French .hip that came in
and they are Ihrewd when it eomn to 
lood-didn't want any or the Navy'. 
ground meal. They wanled to grind 
their own. Then In another (Ale It 
wal bread. We ddivered bread to thll 
.hip, and of course we ha\'e many .hlill 
with a thousands Ihillgs to do. but I 
watched the .torekeel)er make the finl 
delivery. The French boy. Were )laking 
their fingers Into the bread and It wal 
soli. They weren't ta.ting it. They were 
jUlt making facet at It, and I could 
tell Crom their remarks thai they didn't 
think much or our American hread. 
'Ine French offi~rs said they would take 
the bread, but would I please get French 
bread for the enlilled men? Needleu 
to ally, I did get Ihe French bread. 
BUI a few ,monlhs afterward the French 
men were ealing the American bread 
alon:; " 'i1h Ihe French bread. 

------------_._, 
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DEEP COLOR EGG YOLK 

Ph •••• Garfl.ld 5·1700 

~
ISTlI.unD N!T NALLY 

.,~ ( 
WM H: OILOACA 

PHILADELPHIA ~ 
America" • Ie," sta. 

John J.Cavagnaro 

Harrison, N. J. U. S. A. 

Speci.lty of 

Macaroni Machinery 
Since 1881 

Pre,,,s 
Knaaden 

Mlun 
Cutters 

Brake. 
Mould Cleaner$ 

Moulds 

ALL SllES U, TO THE LARGEST IN un 

N. Y. Office and Shop 255-57 Center St. 
N.w York Cily 
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Merck Enrichment 
Macaroni 

MERCK VITAMIN PRODUCTS ' FOR 

",,-.. ----...-.- -

Seplember, 1955 THE MACA nON I JOUnNAL 

Preparations give your 
Products increased consumer appeal 

Enrichment packs a potent appeal for nutrition-conscious 
consumers. It can help your macaroni products two ways. 

I. By enriching your products you'U create prererence 
for your bntnd over unenriched macaroni. 

2. Your enriched macaroni products cun compete more 
effectively with many other food products. 

Our technical 5Crvlcc staff Is always ready to help you 
apply whichever or the following Merck vitumin products 
is best suited to your process. Or, if you prefer, ask the 
mills to usc MERCK ENRICilMENT MIXTURES in your Rours . 
and granulars. 

~or ContiftUOllS Prodactlon 
MERCK ENRIClU.IENT MIXTURE No. 32P-reeds readily, 
Rows easily. and can be distributed unirormly with the 
usual mechanical equipment • 

. MERCK ENRICilMENT MIXTURE No. 34P-offers all the 
advantages or No. 32P plus spctial rormulation ror use 
in currently avai!able Rours and granulars. 

ror Bllch· TI" 0,,11110111 
MERCK ENR1CliMENT WAFERS-dissolve quickly, promote 
unirorm enrichment because they resist chipping lind 
dusting. disperse unirormly us the batch is mixed. 

ENRICHMENT OF MACARONI 

------_._, 

Research alld Pt"()(/uctiolt MERCK & CO., INC. 

for lite Naliolt's Health 
A'I,Ittttfocluri"9 CA,milt. 

.. AHWAY , NEW JERSEY 
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The Biology of Eggs 
Ilf. nil·hu nl II. For!l\·thr.. Din· .. ·tllt of 

Hennil1J:~cn'll C C ill t u I 1...oltOfuturie!l. 
Sl'rinJ:fil·ltI. ~Ii sl'oufi; Ph. !.t.; lIU'mher 
IIf the ImliWle IIf Fuod TI'I'huu\o!!il!b 
ullIl Auwril-ull Chl"lIIil'u\ Sodel)'. fl" 
I'ctlll)' pn'~I'lIlt'll u llUpet ill Chicllgo 011 

III!' :'lIltjl'I'1 " TI,,· I iIJ/(J~l.· oj Eng' lind 
T/. I' 1'''''111'' EQ,I'('/illf!, T It'i, list' ill JIll' 
1'111111 ",./:1$1,)·, I 

Ur. Furli)'lhe lill)"S: "Aholll 11 t;'} of 
Ilu' l\t'i!!hl uf the fresh lihell cpg is 
~IIt'lI itl'l,If, Tllkillfl the liquid tolol 
l!'fl , il ill (·tllllp(l~11 of op\,roximoiely 
55~; t!l!g ",hitc allil '15t;'f ),011., Tllil to· 
tul liflUid I'olltenl pos!le)l~ell 5 primllr), 
.\uulit)' rUI 'lotl! of outlltoluling iuterellt; 
IICY ure : (1) ('hemiclll eomposilion; 
121 nUlritionnl (IUnlit)'; I:n burlerio· 
IIIf!it 'nl .!uulit),; (.11 orgnnoleplic proJl' 
crtie!l; (5 ) functional quolily. Eoda of 
1I1I'I'e primor)' quoliliroll ill ,lirt'CII)' of 
reol inlerest to Ihe indulltriol u~r lte· 
I·utu.e 1111. IIr on),one. l'olltrilll/leA 10 
flume fUlldioll or reOlll1ll for Ul'ling egg 
,,"ulitl!!. 

"ell/'n/if/" CompOJition: Liquid Ege: 
Whih~ url' I·omposetl of obout R7'if ·plull 
",uler, 12'if ,,"olidA-{:01l5i ~lilj of lIodium 
1·lllorilh·. proll'in, glucose on I·holeslrol. 
III Eg/:t White Solids. Ille gluco5e i5 
rellllln'll b)' \ 'UriIlOIl mel hods 8U 05 10 

pre\'('llt the yhll'o l'oe from l:omhinillY 
wilh the proteill-olld H Ihis it" not 
utTulIlplished. the reliult ill hrowning
un umh'lI irohle IIU\'or und iIlAOluhilit\'. 
I.i'luitl EYJ; Yuill." Uti' rUlllpo~ell of wa· 
IN, (ul, Ilrolein. 80dium I:hloride, 01U1 
1!11It'u ~e. Whl'n Egg Yolk Solitlll are 
prutllll'l'11 (rulll liqu id ),!llks-the fol 
lIipidsJ COlltt'lIt ill 57t;''r ·plus. 

"Nllt,i/i",."l QUIIW)': The t'f!g ill 011 
1'~I'ellelil !lourl:e of prolein of Ihe high· 
c~1 hiologico\ l,nit.ieIlC!·, 11 is 1111 c~cel· 
lent ~OUf('e of fOI 11111 low ill 1'lIthohr' 
Ilrulefi. Yolk ill un enellent soune IIr 
phw' llhnru!!. 1ll0J!nell ium, I!ulphur, nml 
irun. U~ ",ell 011 A and II Vilamins oml 
U. Ali I',uuelille !luid, '[ygs are gOlld
nml f!lItIIl fot )'Oll!' 

"llm''''rilJ/fI~jnJl /Iml,.."i,',: 11,is ill 
1111 1'\lrt'lIIcly interestin~ 'lIclllr lind IIII' 
eJ.!f! illllll~lry - lIoniioliou.",isc - hOI 
IIIUllt! 1II'IIIt'IIIIIIII :I J!ruflr .. ~s sinl'e Wothl 
Wut II tI'::ultinll in hcller l'Uliitol r), 
If 'ulilit '!', Ftt'llut'lIl j.!:ulhcrillJ::I IIf lihell 
1·J.!j.!::', I'uulinll "l1t'rutillls uf IIhcll ef!YI!, 
dl'UIi III'~Iillf! . Cll ', ul1 t'ullIrihllte to ~u lli· 
lutiull. 1111111'ulIll\' I·ltil · kcn~ ure I'ullcil 
nul III l!til'k" bt'nill~c Iht, furmcr kllllWIl 
'f!lIIul t'l!l!~ ~tllrl 'I ilh Ill'uhhr III1i·kH.' 
1·::l.ITI'IIU' I'ure in ull l'lll! hlllllllilill frlllll 
Iht, IIt'lil Itl Ihe linul prllllul'\ ill thc 
Ilunult il' Ihc t'u II ~tunl 1\'ulrimIiTlI 10 
iu"urc "nperillr flLlulily fllr yilU. 

"()'~f1l1l1h 'l ltil' {llIlI/it,.: I \Icun~ 1111' 
mun IIllilit)' lu III~k, ~mdl Ululu!J!'t't\·c.1 
Tilc 'I.Q,' l intcrior (Illulit)" uf thc el!~ 
i:: \'il ul til 1111 of UI'. Thi~ rut'UIIS IIIlur. 
1I:1\'or, )'ulk I'olm hu illlpuriunt In tilt' 
ntltllllc itulll ~ lr)') . hoediuJ; Ilcll'fmiues 
thc )'lIlk ('olor unt! ill lite "\lfiu/:tliIlW
~n't'tI f('t"ll~ IIII'U Ii I·ulor. 01 ur 01111 110' 

\'ur ('un III~ ol1el·It'd II\' Ihe (el 'flll-that'l! 
whl' Ihej' ,1011't let diickcli JI ' run willi', 
hut rat lef. keelt thcm pl'iUled lind 
"ool't'll 'or (·untrol. Too mtll·h ('0,1 
Ih-er oil or li"h mcul l'ouM tlllow till 
Inler. lloltlill~ 01111 "turoj:.t mlut he 
"lIft'fulll' l'ol1trullcd as the , hell 1'f!J; 
is "1I!!I·t'l'lihle 10 Ihol whidl is in Ihe 
ureo! 

lIumher II' eJ!i!" "ii(1 per hell (111 hnnd 
rur Ihe first lI ix monlh!! 'o\'UI!I 10n.8 "fllII ' 

Illlrtll tu HKI.6 10llt ),eur allli the 10 
p'ar U\'l'rul!~ of 93.7 I'PP!. 

"FIlIIf'/illtwl Qllnlil)" Ihnut;h 1111'1\' 

tiullt'11 eurlier, emergell U the '1II'lorl< 
of pru'ullnd illll'rt'I'I. Without ' fulII" 
tiull 1111 d ill' j.!:oell fur nuughl! 

"I I) Yolk ill a ("!llIIer-it ill UII 
elltulHifier, The third Im\lOrlOnl prup· 
erl)' ur cf!1! ),0111. iA the leot ('uugulu· 
tion of IIIl! prolein!! 1111 hnllflrlant In 
Ihe huker. 

"121 Ef!g While in ('undy alltl in 
I,akin~ ill hUllcd lorj:.dy on its fuumillf! 
uhilitil'''. lind heot ('oop:ulutiull pruper· 
ti t'll, The properliell IIf u fOlllllinp: ugcllt 
ref!lIin'" t u 1 low lIu r(oee tcnAion; I h) 
high "i!!l'O!lity; It,) t'al!'4! of Inl rful'e de· 
naturution; ami Idl ~'ruclure ti lol:i1izctl 
It)' heating, Epg While Sulids ho\'!' 
thne quolitieIJ. 

"YCII. ej.!:p8 are romplicolell, und elll; 
!solid" ure the rt'lluh~ 0' tl·~eu rt·h
",'ienre-tet·hnololf)·-ond Ihe)' Uti' lI ~t'tI 
mllre uutlmure!" 

Si. Months Production Up 
Informulion on elll! prndtll'lion limt 

i!l rnlher IilllrllillJ! uppeurA ill "lIel1l1illll' 
~ t'll lIeulliinell". hflu~e urJ.!un or IIcu· 
UillllH'll. !til'. of l\'l'l\' Yurko They report 
Ihut ill June 5,7fll .O{l(),OIHI cllj.!:lI .... ere 
luid, ..... hil'll ill up 7t;'r lII'I'r u )·t"ur 1If!1I 
uml 12 ~'r 1I\'er the 19\-1.5;\ u\·cr0J.!c. 
Thill i ~ IllItihutt'll 10 fillc weulher pillS 
ft,t·.) anti ~cit'l1t:e in the I·O(lp~. Thc rute 
of lu)' in Ihut 1Il0nth wu~ 17.5 eJ!1l1! 
pcr lo)'«:r 1'lImpured til 16,8 lUl'l )'I'ur 
011,1 Ihe 10 )'enr ureralle IIf 16.1. Th~ 

MACARONI AND CANNED MEAT ,".1,,1 .. \ 
11 r.tW1 ..... d by Rob.,t M. G",," of 11. .. N .. lloll.' 
Macllon1 11I111tlll. ..t 11. .. !tit, .ftd John H. 
Monlt" of th .. N .. Uoul M ... I C .. nn.u 1.110' 
eI.lion, M.mbl,. of boll. Oft."b.l1oftl pull. 
clp.hd In • nalioft ... ld. promollo" .oI."dl~9 
hom JU"I 15 Ihrou9h July. 

The notiun'li fn1m lIot·k (I \·t'rupt'll 
:\26.150.11011 luyerll in JlInr-:\ ~'r 1II0rl' 
Iholl n yeor 111;0. 01111 the U\'erulle form 
pri''e!l ret'eh'ed h)' furmen at mitl·Juilt' 
wa! :ttR; 1'llmpoTt',1 In :i:i; 0 "eur 
0f!0. 011 JUlie 15 IIII' purit)' prit·t' WUl' 
.16,2; per Iioll'n with IIeTt'enlugt' uf 
porit)' HU t;',(; II yeur upo purity pri('e 
WUII ·16,R; wilh perl'cnlogc 7H~;, 

The firllt 8ix 1lt0111111S Cf!fl protlll;'linn 
in 1955 "'"U! :\6,5 12,999,520. 11\1 :it;'~ 
m'er firll! r.i x monlh~ u \'cllr aflo, wHit, 
Ilot·k repIDl'I'mentll-youilP: l'hit'kl'I' 1i ,CI 
to lu)' in the lusl six mUlllhl thi ll rt"~ r 
ulIIl into 1956-ill e~limotell In 1m Ujl' 
proximolel)' 20~( ofT frum u )'eu r 111 0 , 

A full )lllge IId"erlbemcnl of l'iII~ · 
hur)' ~1iIl !i IIppelirs ill the Aupuli l ' ;eall. 
1'18 Digest. !t'lIillg Ihe litor)' of "ptll· 
l'I'~:,ed ef!I!s" (el!lf ~olill s). 

Seymour Sets Up 
New Bakery Division 

In anlidlll:tlioll of greotl)' illl 'reu!lell 
F UIt~1i 11I'('auM! 0' ue~' prolhll'hl, SC)'mnur 
'-OUdl, hII' .. TOIK!kn, Jr...:1lJ\ ~ .. hUll 1' ~luh , 
Ii!iht'd U lie"' Ilahr), Oi"i!io", Thl' 51 
yenr old l'ornpOIl)' is 11111' of Ihe ('oun· 
Iry'!\ Inrlle~1 mUllurDl:ture15 of el!~ prml. 
ud!S fllr "ommett'illl ti lle, 

In moking Ollllll\llll'elllenl of the ex' 
pall!linll. Joml's T. SdlllllWk, Ift'nrrol 
soles munll~I'r (If Se\'IllUllr, Knitl Ihllt 
John T. ~lun" wOII I,1 Ilircd Ihe ne\\' J)j . 
\'ill ion, 

Diredly fu\lowinl! Worlel Wor I, ~luUl' 
uJlJlrenti"eel in Ellrnpc n8 II pUfltry I'hcf. 
After !it'! J\'illg in hutel~ there, he ('ume 
In the l ruitt"I' Slat('l'. Afl!'r lu~hlfl hi ll 
own ~1iomi. Flu .. hnker)' in u hurri · 
('ane he I,egoll n t'utl't'r in 1I0lc:l Ulltl 
resenrt'h for mOllufudllrers of hoker)' 
Ilrollul'I!!. !luring the lias! Iwellt),·firt.' 
)'t'orli he It Q!S "''t'('jllte 0111' of Ihc hl'lll 
).;1I0WII 01111 u'silede,l aulhorilit'li in Ihi ll 
fie"'. 

St:hnuu'k lIoitl Ihul Il:ollllh the llroW 
IJh·i:.iun Seymour "'ill !lllOlt mll rkel 0 
fomil)' Ilf cl!i; I'rollul'I" thlll I'rollli ~e III 
r('\'oluliullill' prOllul'lion mcllulils ill Ihc 

1;1.' hokery ililhllit r)', 
"TIII'~e !lew I'rOlllll'l!l arc Ill'Jl if!neti 

nlll onl\" 10 us~ i ~ 1 Ihc ruke hukl'l in 
~ Irt'ulllliiliufl hill I'rulhll'lillll," Sl'hnllwk 
t"~pluillell, "hilt ul~1I tu help him utTcr 
thc nolinn'~ hun~c\\'h' rll t'ukclI Ihul Uft' 
frt~shcr, IUl'lil'r ul\ll mure ullruf:liH'," 

Althou};h the /lrlllhU't!! UTI ' ulreull)" 
in lI ~e in 8c\'erul ur~c cuslcrn bukerit'!I, 
UIIllOIIUl:elllcnl or Ih .. ir t'xuct dlu rm'!cr 
ill not expcl'lecl unlil ~Ioo !l hus full,. 
Ile\'clup"c! a ficltl orf!lIuiznliun, 

St:lullul'k illtlicu,,'" thul the IIUI'('('IoS 
or thc~c first " tesl 1Ill1' ratiolls" has at·· 
I'cierotcil the ('ompIIIIY'" pJlUllutiunul 
progrulII. 

It is hclinetl Ihnt thc Ilrmluclll will 
he u\'lIiluhle in tile ea~ 1 It)· full uliIl 
nnliunull)' !IOmelime in 1956, 

Sel'lrmhcr. 1955 TilE \I ALI 110:-; 1 JO ll IIN ,I\. 

The NEW Precision 
STERWIN FEEDER 
for dry pow&!ers 

1ill.:RIl 'S !:AS": accuraft', um~hl t'. frl't' fl"l'\lill~ uf maC;Ulllli 
t'lIudllllt1U IIIlxturcs cn-r)' IIIIIC )'UII Sl:t thc fl't:J·ratc kUlih anJ 
Ihmw Iht' swilCh un Ihe new Stt1'wiu i't't:.lt·r, 

Flit Iht' f~ .. 1 ralt' is (umrulll,.1 h)" a rtl't-i~l' IIIkrnnll.:Il'f a.lillst. 
mc,,! •. .nsunll~ ~lIrrt-n .. I'·nll .. 1 a(~ur;tq' at!J unifurmil)" all.1 
rttluttillg a 1111111/1111111 IIf "rCratllt S ;l. IICIIIIOIl. 

I.IJ\~' r()wcr rt"luirt'mclln ami simplidl)' \If dcsi~tI makc Iht' 
Stet\\'111 rl't. .. lt·r t'xl rcmtl)' t"t:lIl1llllliul TIIIlpt:ralc amlmaimain. 
AnJ CIo:UCII1C unifnr:nil), IIf rct'diu}: rc.lu( cs Ihc 1I\'(~raJ;C 
urJinarilr rt'tluircJ til !lIke nrc IIf ft·cd·ralc urialiuns. 

ENRICH YOUR MACARONI WITH VEXTRAM'll 
For t'.u)', Iccuralt' anJ «unllmicAI t'urichl1lt'ru nf rnacJmni I'ruJuCfs maJr vi. 
cununUOUI !,w(ess, ft'ed VUUJM thmu,;h )'"ur Slr, ..... in h't:.lcl, VutuM is 
Iht' alilCin.1 frct'.l1u ..... iulC ~iumin !,Ir,mi_ ••• '!'blt', unifrmn, dCl'cllllablt' , 

for colllpl.l. '"'0""0110" Oft Ihi ".w P,.cla/oft 
51_1ft f •• " .. cnlt ,"", 51.rwlft rf(~lIIcoll, 

rrvlllld ".p,.lIftloll" 0' writll s~e~/K<' 
5ub~lo,.,. 01 $1,,1"'11 01\111 It>e. 

ne." S.rvk. 0M.II0t 
1I2J.25 MIUIAM IlVO .• lliANIAS CltT, UNSAS 

SlfClAUSrs IN flOUt MArullNO, .WCHINO AND INllCHllUNr 

Ii 
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Rolated Item Selling-
(Cun/i"utd jrom (WI,t JO) 

IIrf'Q!lt·o·Chlcken Tuna hos had mony 
related item loleA wilh mayonnaise alld 
I)roduce. BOlh or Ihe!C! items ort'! high 
margin, fa l l lurno\'cr ilt'ml, and the 
Ilromolion hUI 11('!"t'f failed to be a 
IIUCCCI!sCul one. While luna Itlielf is 

,1101 consideretl to he a high margin 
item. il I, enough D"O\'l~ the .\'erage 
10 LII: ,'cry profitable Dnd it is well 
odn'rli lied and fait moving. Tie·ins 
!lurl! III 1"He! are not difficult 10 mer· 
chandise lind od,'crtiae. We u1Vally 
furnish the I.olnl.of')lurchuae material 
which Include!! I,in wral,·orounds, ad 
pods Ilnd mitis. 

The relat ed item .p,ce mly be filled 
with the brllutlname of the mayonnaise 
10 he feulurcd and the ."prolnl,le 
I,ricing "jlntet lor the luna, dressing 
lind produce Ihould he lurnllhed on 
Ihe materio1. I am currently watchlns 
a jelated item promotion and a wealth 
of lie·in advertliing to determine whe
Iher a Itrong hrand name with a high 
margin, lalt·movlng nputatlon can aid 
two olher coml,anion item&-allO adver· 
tiled brand names hut which are alow· 
mavin! and low mar!ln. 

Unfortunately, it II difficult to eval. 
uate the aucceu or failure of moat na· 
tlonal related Itema tie·ln ad\'ertlalng 
promotion. The partldl,an.. are usu· 
aUy Sud UII for the luck·off but dis· 
inlerettoo In the resulta. 

Thil I, like playing poker all even· 
Ing and at the end of tbe game not 
knowing whther you\'e won or lost. 

The theory in related hem selling la 
i{ you can add one and one and get 
more than two, the idea ohen makes 
the plus. But the plus also cornea from 
the comillementa!}' force that two 
brands of commodJliea often carry Into 
this joint \'rnture. One product may 
IU1\'e a better rq,utation than the other. 
One may be In a hi~hly advertised clas· 
aification and contribute conaumer cov· 
crB,;e, while the other is a heny aales 
lind IIcn'lce product and can lIupply a 
reluil ("o\'erage. t think m.caroni fall. 
Into the second category more than any 
ollu~r product thai I know. 

The IBllt basic rule that items should 
he displayed togelher but priced Ae)l' 
arateiy is \'ery clementary 10 1 don't 
Ihink I'll Ilunue th.t an)' further. 

Too ohen thet.e Ilfomotiona are en· 
tered illto h)' one IlIlfty or the other 
on the theor), of a free ride. Thia is 
one of the pitfalls of relaled item 
!lelling. A promotion with thill back. 
ground does 'Ieither IlArty any good and 
ill a waste of lime, energy and money. 
One and one rna)' make more Ihan 
two, hut one and one·half won't e\'t'n 
Il1l1ke one whrn the IleoJlle aren't worlt. 
ing on the promotion. It's a waltr of 
lihot and Ihould he a\'oided. 

Uelaled Item &eUing II"~ lie·in nth'er. 
tiliing ia 1I1i11 a Ilro\'en meth ... i! :f •• Ier· 
chandilling and can cite many Ddvnn· 
lagn. The od\'anlages to the partido 

THE ~1ACAnONI JOURNAL SeJllemher. 1955 

A IOAnOAD of I4II.d 1dul I.un,h.d by .. 1",",,, Joll" Mud", H,rta M.rtlnlOn ,nd 
Plnly WIlily ,tore own,,. Gordy "1I1~,Nd .n" Otl. Wold. 

Sal.d S.le Bo.t 
An admiral idea was I.unched by 

Harmel .. leaman John Meader, Cream· 
elle rel)fClenlati\'(' Herb Martlnaon, and 
Piggly Wiggly slure·ownetl Gordy Bell. 
lnsrud and Otis Wold of Thief Ri\'t'r 
Falls, Minnesota. 

They ... lIed into the summer aeuon 
with the theme "Put Mt!a' I',. hi, wadf' 
A boat·load of Creamette macaroni, 
Spo.m canned meat, and Jatl of lalad 
drelling c.ught consumer attenllon. 

ereamelte put the reclJK! on 1,000,000 

Ilanls are: (1.) More display off Ihe 
Ihelr and out of the dellartmr.nt; (2.) 
Conliumer intemt with Increased im· 
pulae buyln!i (3.) More retail can· 
sumer co\'erage with increased ' s.les 
and ad\'ertl'lng operatlonll. 

Since Ihe (ood atore handlCl nearly 
4000 items, they've made a thorough 
.tudy of .. Ies and marginl ~r &quare 
foot aa a guide to Illace allocations. 
Space allocation today i. quite a prob. 
lem In the sUIJermarket. The o\'erage 
grail dollar profit per square foot i. 
12.23 per item. Tuna, because of the 
packaging and hish dollar volume there, 
has a grail "rotit of J.lA7 per square 
foot or jUlt double the a\'erage. It iii one 
of Ihe higheet In Ihe food field. The 
dollar A4let IJer week based on a 110,. 
000 volume II '221.91 'Iler alore per . 
week. 'fbI. la ullO quite high. Thll 
dollar \'olume Ipproxlmateji the sale 
of all macaroni and Ipaghelli or all 
canned \'egetables, or all detr.ertll and 
eollees. The dollar lales or tuna IJer 
week exceed the lIalea of all baby foods 
or all J.m. .nd jellies, or an canned 
and JIOwdered milk, or all canned meats, 
or all canned and prepared dinnetl. The 
only realOn I bring in thl. rel'orl II 
to Ihow these abilities apl'lItd to pro· 
motion of load. It meeta e\'ery quail. 
fication (or rei. ted hem. Ilromotion. It 
ill highly ad\'ertlaed, a (ast mo\'ing item, 
with a good proSt margin. 

Uelated Item selling, when Ilto)lerly 
conceived and promoted, II a proven 

pack.ges of their macaroni J>roductli. 
Both Creamette and Harmel sUPl,lied 
nt.il stores with recipe (olden, store 
bannen and dlaplay cards. The mau, 
rani o.nd canned meat combination wal 
adverliaed widely in local neWSI)allCti 
and on local rad.o Itatlonli. 

At the Thiel Rh-er Fall. store lOme 
400 eu.tometl were aClually Aen'f'd the 
chilled salad as Ihey vlalted the diliplay. 
Hesuh: Ihey went completely o\'erboard 
lor the idea II did Ilore·owneti Belling. 
rud and Wold. 

method o{ retail merchandising. It Iii 
Iltoduclh'e 10 the grocer and I, acCt'llled 
by the conlumer. ----
They Beat the Heat-

(COIItl,uml Jrom pGlr 2S) 
ler round wide acceptance. Canned 
Meat Secretary John Moniger and Mac. 
aroni Secretary Dab Green 801 their 
pictures in the IUIIJer. 

Kroger's ran a apecial for the e\'ent 
(eahlting a noodle and canned ham 
recipe which W!ll among the mal reo 
leaac.' ..ellt out by the Inltitule. CJo\'er 
ramu diJ a big job in Jlulhing the 
event with their member atorea. Gro· 
cers all over the counlry tied·in en· 
thusiastleally wilh Ihi. natural eombina· 
lion to beat the lummer heat and toke 
the dip out o( sagging IDles. Sa'eral 
examples or cooperation In displays 
can he ICCn on page 43 or the Augult 
luue oJ the Macaroni Journal all well 
a. on page 25. ----

Henry E. Kuehn 
Henry E. Kuehn w .. elected a direc. 

tor or F. H. Peavey & Co., Minneapollll, 
at a Ipeclsl meetlhS 01 the. Uoard of 
llirecton. Mr. Kuehn I, general man· 
ager or the King: Mid .. Flour Mill. and 
alao a vice president of King Midu. He 
la 0110 a dlredor of Van DUAen H.rring· 
ton Co. He began hi' empl0r,ment wilh 
King Alldal aa on office boy n 1914. 
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Spaghetti Dinner-
(COIIII'/lurJ /,om 110" Zl) 

O\'er a third of the amount ImlKlrteil 
prior to Ihe war. The induslrv wall 
then in halian American hands, hul all 
other nalionalities joined In the manu· 
lacture 01 m.caroni the indullry he· 
came more definitely American. Thill 
de\'elopmenl waa accompanied by a dill' 
tinct Indulirial change. From a famll)' 

I
ltojecl with hack room Ilfoductlon and 
ocolized selling, it became a Ihrh'ing 

industry Iltoducing lor a growing mad 
market. The American Indulltrialliystem 
pUI macaroni Iltoduction on the as· 
Aembly line. Machines Jlerformed e\'ery 
function ol production lrom rolling oul 
Ihe dough to packaging the Jlroduct. 
thus making it Ilogible to Jltoduce a 
uniform high quality product. 

During the depression, prices for 
mucaronl ,,,oductll fell to such a low 
hwcl that It waf difficult to make Ihem 
f.("onomically. Some RlllllufacluJeu did 
not hesitate to cheat on hOlh weight anti 
contenls. 

Then come Ihe Federal Drug allIl 
COIImrlin Act nnd Itallliards were sel 
up deacribing ."aghelli and macaroni 
productll, naming Ihe ingredientl and 
requiring labels to IIhow net contenla 
and manulacturers' lIamell and address. 
es. Fiorello La Guardia, former ma)'or 
of lXew York alld one lime U. S. Stmator 
il ginn nllleh of Ihe credit for lormulal· 
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ing this legislation. Thc routl and Drug 
Act hI! been useful in l)folecting the 
conliumer from misleading ath'ertising 
and the manufacturer from dishollt'8t 
t:om"etilioll, but nllart from Ihill the 
ellat:iment or Ihill ow meunt Ihat the 
IIpaghetti Indullry hud b~ol11e Ameri. 
calHlalldartiized in a pOllith'e lIenJe. 
Spaghetti was all Italian "reotion; Am· 
erica cOh\'erh.'t1 it inlo something new 
allli hiR ami growing olltl a8 Amerielln 
8!1 Ihe IIkYlICraper. 

With ita production of tlnrum wllelll 
and Ihe alreamlining of l)fuduetion Am. 
erica filially hod spaghetti. It hod a 
pO/lulatloll con\'ineed 01 Ihe nlltritiollal 
\'a ue of lIJ1aghelll, willing to ellt it lIl1Il 
anxioull to enj0r, it. Alltl it hus tI\O"I~ 
ligns all o\'er lie land in\'iting )leop": 
to a "SJloghelli Dinner". 

nllt Ihere remaills a problem; how 
tlo )'011 eat It? The ullthor says )'011 
call enl it hlon), differenl ..... 0)'1 accord. 
ing to your OWII dislloailion. It rna)' he 
l1eatiy arranged with n fork. It nlO)' he 
allsisllod onto Ihe lark with U 111'0011 01111 
thell hounced into Ihe mouth. Or it rna)' 
he 81rung into the moulh like 011 ulltul)' 
Ikein of wool. The purlmse of eating 
is enjoymenl. not conformity wilh con· 
\'e Ilions. 111e true macaroni eater ill 
II( vl'r emharra!l~d when a Mlip oceurll. 
Whelher it i8 he or )'OU "'110 makclI the 
lilip, he 10ughM. 5a)'s GluseJIJle Prezzo. 
lilli, "The IJi ll1! is pOJlular and eas)' 
going, probahly the most cordial and 

----~-------.- . 

l'ollvi\'iul Ili ~h in Ihe worlll." 
Followillg his illlnllllll'lillll h. 1111-

gellerlll Muhjt't'l the utllhur tells "1I11\\" 

to Cook SJlughclli" utili f!i\'cs rt:dpcs 
for p(lpc~. J'n·sitll·nl!l. hyplll!lllllt'tl Am· 
ericllns /rrum mUll)' Inlul!'). utul rt·f!icm. 
al Itlliian red I"'!" The rt:c 'ipt'tl il1l:111111-
olle with illgrt'tlicnhl fur II hll ~ it· slIuc'e. 

JlIsl Inr 111t1f!hll hc Ilrc!!ellt ll 1111 Amcri· 
cun recipc tlr IH2:\ which ullmilll it ill 
"'Ito\'erhially III1Wh()le~lIl11tl" hul hlullltl~ 
Ihol flll:1 unlo hnrnill)! c111~ cgt:. S(·lct:. 
lionK from modern Amcric'Rn t'lIukhuuki!o 
01111 fOOiI etlitotll are I;h,tllt. 

Another New Cook Book 
The Complcte Italilln Couklmllk 11.11 

Cucina) hy nose L. Sarn' 11U~ jn~1 
1H."c1I puhlishelJ hy GtoSM:tt &- ()unloll 
o{ New York Cit)·. It c(JlLlllin~ morc 
Ihan 800 eas)'.lo,moke ulllhcnlie red· 

I
ICS for all khllil of moulh \\'lIlcrin!-( 
talian diRlwR from Anlilll1!110 10 Zuc'. 

chhli. The I'o\'cr iii grllccIJ h)' a Ilt"auli. 
lui I'olorecl Ili etun~ of SJll1ghelli IIIItI 
Meul nailg prepared 11)' Ihe Noliol1ol 
Macaroni Institute. 

Enrichment Cost Drops 
Merck &: COI11Plllll' tient out a Irdll,! 

announcemenl in mil ,Jul)' IIlUlOundng II 

reduclion in prit'e in rilm·llu\'ill. whidl 
reduces the 1'0111 of \'i!umin mhlurt'!I fur 
Ihc enrichment of 111111:uroni procllII'llI 
ahollt , I ~h 

FRANK LAZZARO DRYING MACHINES 
9101·09 THIRD AVENUE • UNION 7·0597 • NORTH BERGEN. N. J. 

Dr,e" for 
GRATED CHEESE 

LONG PAST.· SHORT PASTE 

a.d 
CAYATELLI 

A DIYII .01 lYllYONI IIIlAIDUSS 0' StZI 

A Com".,. U"e of 
R.IUILT FULLY GUARANTEeD 

YlRTICAL HYDRAULIC PUSSES 

KNEADIRS. MIXERS 

DOUGH IREAKS 

lie. 

. j 
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DEMACO SHEET FORMER 

The "Secr,l" of th • .P.rfect Extruded 5h., •• No"dl •. 1 

P,oductlo~OO lb •• , 1000 lb •. , and 1300 Ib,. 

per hour. She.' extrud.d In a Iingi •• hee' 1ft 

any thlckn.", 

--

SI!ptl'l1Iher. 1955 T ll f: ~1" c,\II()7\1 J() Ii Il ~ .. \1. 

DEMACO .. VACUUM 

Th .... acuum .YI,.m which appll" vacuum ove, 
th •• ntlr. mlx.r. Mix remain. unde, vacuum for 
,Ix".n mlnut... No chang. In th. "trad. ap
prov.d" 11ngl. mlx.r. Mix" can be run with or 
without vacuum. 

lONG GOODS 
PREliMINARY DRYER 

A new 2nd Stagl Dryer .p.clflcolly d.,lgned for 
a 2nd Ilogl and not anolh.r preliminary dry.r. 
Hew Long Goods flnl~h Rooms compl.,.ly aulo
malic with temp.ratur. and humidity control •. 
New low prl, ••• 

\.:; 

I -

i 
I 
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(Conljnutd frum IHJI~ 12) 

of continued ItCrfei:lion in Iltoduct. MOlt 
of the operatan commented on the 
fuilure 10 maintain a conillteni. unl· 
{nfm /ltoduct. While il II true thnl 
not al J,roducl formula. are alike. It 
tWill In icaled Ihat productl of the 
lome numufoclurer "nrlcd on different 
oct'osion" One of the difTerences noled 
was D chonge in color. ranging from 
D pille 'gra)' to on odd yellow. Another 
lIollred 0 greal "oriar>e!! In I cooking 
lime. II WII neuaary for hi' chef to 
\'ar), the cooking lime, dCI)CTlding on 
the brand he Uled. In fOCI. with the 
lome brand he hid hod occulon to 
nr)' hi. cooking time. The restaurant 
0llef,tor II patiently looking for uni
formity and conslalency In buying mac
oToni I)rodue! •• You 81 manufacturer. 
mUll "rovide Ihll aervlce j( you wanl 
to Ihare in our growth. 

Severpl of the restaurant operalors 
made mention of the facl that there wu 
11 ,'ery marked Impro\'ement in Ihe frsh· 
ncsi and c1eanllneaa of their macaroni 
productl. We realilt! the bale probleml 
uf Itorage. handling and delivering il 
in the handl of your jobbers. It II my 
helief, howe\'er, that it il your dutl 
PI manufacturerl to pollee the dlltr· 
butor 10 that he will merchandiH! your 
Jltoduct in a manner to beat prolect 
your interest. I can tell you p~rsonally 
of a cigar manufacturer In Lol A,,@elea 
who does an excellent job alons \.h'$ 
linea. [\'ery three monthl a represen· 
tative of the coml,any will call on anol 
chetk a coded number on a box of 
cigarl. Any bOI that II beyond a certain 
age II exchanged for a fresh one. Dy 
10 doing, thll comJlany auurel the 
public of the f relhneal of Itl product. 

At Ihil IlOlnl, 1 belie\'e we can lum 
ul' in brie what the reataurant 'olK!ra. 
tor expectl In hll macaroni Ilfoduct. 
Unllicall:r' he II looking for 0. hah, 
IItandar bed J,.roduct of the ,'ery high· 
Cllt qualily. You, and )'ou alone, can 
tnke the neceslary Ilelll to accomplilh 
thil result. 

We now come to another phase of 
the lIubject of thll talk. The reltaur· 
ant operator i. In bUliness to make 
monc),. You are in buaine .. 10 make 
mane),. We like to lell epagheui. mac· 
uronl and nooclle.. Why? Because of 
a low food and labor Call. We cannot 
sell ),our product if the demand i. not 
created. Whnt are )'ou doing to help 
Uil? Don't forget when )'ou help Ul, 

you nre he1lliug )'ouraelf. 
It would litem to me that a well 

thought out J)rogram with a new 0.1" 
proDch J,lnnm,,1 o\'cr a 10118 range per. 
iod on "IDnncd right could increase 
your sales and iI could well be a )lro· 
gram that ..... ould reach the home AS 

well DI the inltitutional user. This 

I
,rogram could he acti\'8ted at ae\'eral 
rontl . 
n) Ily ..... orklng through ),our no· 

liollol anodDtlon direcLly with the ree' 
tnurallt operpton. Curren,tly we ha\'e 
reeeh'ed bulletinl and literature Irom 
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"arious food ouociationl. Among thHe 
are Ihe turkey allOciaLion. poultry IUd 
egg. lamb grower., beel and pork. 
~Pl!I~, peor, avacado arid so on ad 
III lnltum. 

We received nothing Irom the R,1ac· 
arom lndu~try. We receive informa. 
tlon on new developmentl, crop fore
CAlli, reeipes, cosl figures. new IdellS of 
uac and eervlce. and Information lor 
r.urrect handling of storage. When prop· 
erly presented, our industry Is Ilimu· 
laled. Can we utilize or adOI'I any . 01 
these Idell in whole or in part? You 
cau rest aesured Ihal the thounhlful, 
amhitioul restaurant 0llCrator wi gh'e 
consideration 10 your communication. 
Thi. information can be diltributed 
throu~h Ihe varioul local restauranl 
anoclationl, who have alway. been 
mOlt cooperalive in the diuemlnation 
of pertinent trade Information. 

(2) A Ilrogram designed to reach Ihe 
home conlumer as well as the diner out. 
The American people are mOIl curiou •. 
They wont to know the how and where 
and why. Have you e\'er tried to reach 
people directly and tell the story of 
.pagh,.ui? Can you vilualile a aeries 
of pictorial Items in your daily newi' 
palter? How many people know how 
!!paghelll gOI ita name.-macaronl, ver· 
mlcelli, noodle-" and on down Ihe 
IIr.e? How man:r people know that 
(.hlna il presume to be the birthplace 
01 Ihe modern macaroni product? When 
did thil lake place? How did It spread 
from country 10 country? When was 
il lint made commercially? How was 
il mode? I think this .Iory could be 
romanticized. How about modern day 
'llapht~Ui-how is it processed? What 
IYIIC 01 machinery do you use? Are you 
u.lng modern electronic equipment? 
What i. the beet Rour 10 use? Where 
does it come from? I can think of 
lot. of queltlons. You have a Itory. 
Tell it to the people through pictorial 
ad\'ertisemente in newiliapera and mag· 
azines. 

Qne 01 our local dlltributon recently 
laid me 01 lhe development of • new 
machine which proceued IJlagheni UI' 
ill8 a \'acuum .y.tcm. The laboratory 
telting repurt indicated that Ihl. equiJI' 
melll I,rodut:ed D elronger "roduct with 
a grealer yield and a beuer color. U 
your industry II com'erting to this new 
equillmenl. tell it 10 the people. 

These pic:torial ads Ihould be poei· 
Ih'e in thinking , rather thon negative 
and defenlh'e. Say only the good thinSI 
about macaroni Jlroduclt. Some of you 
rna)' employ a home economist; you 
mny ha\'e a tt'Sling kitchell. I would 
use theae facilities for de\'elopment and 
imJlro\'emenl of menu writing and pub· 
liah them. Alia work up a aeries 01 
hitndy hint. concerning cookery and 
.torage. Here's a wild one. How ,about 
JlOrlion control? The realauranta would 
'Io\'e it. Can'l lome melhod be devised 
wherein extreme meal urea of Individ. 
lIql aef\'lngl can be aelected with ease 
without the lou 01 package? 
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What about your package? When 
was it. alr,ling lall changed? Dynamic 
merchand lintL5alll for a new look 
periodically. While we are on the lub. 
ject of packaging, I would like 10 dil' 
cuu lhe realaurant Jlackage. A. wnl 
Indicated previou .. ly. restaurant I'eraon' 
nel through training and education ho.I 
undergone a change lor the better. The 
modern cook, becauae of Ihe ,'orioul 
technological changel in food proceu· 
ill,. has learned the value of lollowlng 
prtnted instructlonl. The time hal now 
come for each manufacturer to lill 
recipes and recommended cooking lime 
on his reslaurant Jlackage. I do feel 
thai this change would eliminate lOme 
of Ihe ad\'erBe criticism expreaaed pre· 
vloully. There is ample Ipace on the 
package lor the publishing of a ICriee 
of Institutional recipes designed for 
Institutional use. 

You all know there are many food. 
Ihat become more flavorful and tOlty 
when combined with other food items. 
So it i. with macaroni proouc:ts. Your 
Industry hal done an excellent job of 
Ile·inl with other produc:ts. 

AI thil point, I Ih.1I discu .. and 
ofTer for your cORiideration a lie·in 
for several of your products. No doubt 
there are thoul8nds of tested recil'el 
Incorporating epaghelli, bul lhe most 
popular in my opinion I. one sen'eel 
with a very line meat lauce. Now we 
L.now it takes time, equillmenl and 

. Iabor 10 Jlroperly prepare Ihil line 
sauce. The modern housewife hpln'l 
Iht' time, and Ihe rcstaurant chef linds 
It economically unsound 10 IIK!nd .0 
much time on • slow mo\'cr. This may 
be one of the rusonl lor an institutional 
decrease in salee. We faced this prob· 
lem and we soh'ed it. and thia i. how 
we did iI. 

Thlrty.Llncc yean ago my emplo)'ere 
c,pened the TDm O'Shantcr Inn in Los 
Angeles, It is alill owned and OIK!raled 
by it. founderl. It was a IUtcesS Irom 
itl' inception and one of iI. varioul menu 
Ia\'oritel WDI 11'IlRhelti lef\'ed with a 
line meat sauce. l1,rough Ihe yean. we 
t:ontinued to make' improvement. in 
this eauce. It betame very popular 
and conllderable quantitlet were IOld 
for home use,' We lOught way. 10 con· 
vert our formula Into a lure. fool'Jlroof 
llfoduc:t. We linally created a dry 
mo..u, which )>Du ibly called lor the 
blending of 23 Ingredient. including 
Imported black mushrooma: We lelled 
this formula lor a long )K!riod of time. 
It proved 10 lucceuful that we decided 
to pack it lor consumer diltribution, 
&elliug It under the nDme of Lawry'l 
Spaghetti Sauce Mix in both home and 
in!titutlollal liUl. 

It met with a wonderful rel pollie and 
is now sold nallonally. Here i. an item 

, thai can answer your problem, "How 
can we Increase restaurant 84les of our 
product? 
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CONSOLIDATED 
BALING PRESSES 

THE BAL-O-MAT SERIES 

REDUCE OPERATI NG COSTS 
• Eliminate expensive handling of bulky waste 

• Save valuable floor space 
• Lower waste disposal costs with fewer pickups 

By baling SEMOLINA BAGS, CARTONS and OTHER WASTE PAPER, In a modern high 'pa.d b.ling 
prell. ma.lmum plant efficiency I. r.alited and lower operating cods are assured. 

Successful operation In all typ" of manufacturing planh has proved the CONSOLIDATED SAL.O-MAT 
the outstanding machine ror low.co,t handling or waste material •• 

WIITI 1'01 PULL DnA'LS AND CATALOG 

CONSOLIDATED BALING MACHINE COMPANY 
Sa'" Dly','olt 0' 

N. J. Cavagnaro & Sons Machine Corp. 

-----. 
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Nutritive Values of Macaroni Dishes
(ConlillueJ from pGlt 19) 

MACA liON I I'ICNIC SALAD 
Theodore It Sill, Gild Company lor National Macaroni Institute 

2 CUI'S Elbow macaroni 
1h cUI' ChOp"ed celery 

6-8 IU1Jiflf' 
med .. diced Freah Tomato 

1)" 111" Paprika * cUI' (2 fteflJlcn) Chopped green tAl cup Mayonnaise 
pCl'ller 

Enlire Recipe " 
AI Given ·1/ Enriched 

I'ortioll 
Onc·Sixth 1/ EnrichN 

Caloric. 
Protein, gm. 
ral,8m. 
Carbohydrate.. 8m. 
Calcium, mg. 
Pho.phorul, mg. 
Iron, mg. 
Vitamin A. unlll 
Thiamine, mg. 
ltioonavin, mg. 
Niacin, mg. 
Vitamin C. mg. 
enot ('Qunted 

1,428 
36.1 
57.4 

206 
123 
541 

5.9 
2,653 

0.39 
.33 

6.5 
198.5 

7.2 

2.16 
0.92 

14.6 

M.Ulron' Pkllic S.I,cI 

238 
6.0 
9.6 

34.3 
20 
90. 

1.0 
442 

. 06 

.06 
1.1 

33.1 

SALMON STEAKS WITH NOODLES 

1.6 

.38 

.19 
2.7 

Theodore R. Sill. and Company rOt National Macaroni In,tllule 
4 Itrvins, 

Fre.hly 8found pePllCr I table.poon lalt 
3 quarta boiling water 
8 ouncel egg noodlta 

3 labltlllOOnl butler or margarine 
21h tabltlpoonl lemon juice 
% CU\I finely chopped panley 

Sa t al1d IlCpper to le.le 
I IOI,.l,! oz. can condensed cream 

or mUllhroom 10UP 
4 Salmon .teakl 11.1 cuI' milk 

Caloriea 
Protein, gm. r." gm. 
Carbohydrates. 8m. 
Calcium, mg. 
IIho'llhoru4, mg. 
Iron, mg. 
Vitamin, mg. 
IUliollovin, mg. 
Niacin, ms. 
Vitamin C. mg. 

Entire Recipe Portion 
AI Gil)~n I} Enrichu One·Fourth 
2.345 586 

176 '~1 
89 33 

210 52 
'170 117 

2,760 690 
1'1.3 16.1 3.6 
1.09 2.M 0.27 
2.46 3.06 0.61 

46.3 1>1.6 11.6 
126 31 

1/ Enriched 

'1.0 
0.66 
0.76 

13.6 
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Good News for Diabetics 
A new cookhook, ''The Diabetic'. 

Cookbook'" will be publiahed thl. lall. 
It contain. 2SO recipes lor Ilrel'arlng 
bc\'erages, Ilutries. deuert., lruila. 
mula, aalada, IInd",khee, and \'ege· 
tablet. American Diabetic AHOClation 
values and exchange 11.11 are ueed 
throughout Ihe book. AIIO, pages are 
included lor the diabetic to fill In hia 
own diet pretCriptioll. Every rulpe 
.howl total amounll of carbohydrates, 
protelnl. and f.tl a. well u the caloric 
value of each aervlng. Therefore, with 
Ihll Infonnatlon plul the diet preKrip' 
tion, all In one book, the diabetic can 
readily prepare 250 delicioul and tested 
dlrhea Ihat fil in hi. diet. 

Indeed. "The Diabetlc'l Cookbook" 
II luch a practical cookbook for dia . 
betic. thaI Dr. CharIta H. Dest. one 01 
Ihe diacoveren of Inlulln. h .. written 
the Introduction. In it. he ... y., "I have 
no heal.latlon In ruommending thl. 
book moll highly and I feel lure that 
a very large number of diabe'lt.-and 
their lamilies-will welcome ill ImbUca. 
tion and will profit by reading It." 

TIle author of "The Diabetic'. Cook. 
book'" Mn. Clarice O. Strachan. of 
Tuill. Oklahoma. develollCd and pro\'ed 
the recipea over a period of I ·l year. 
during which .he cooked for her die. 
betic Ion. Mrs. Strachan hal combined 
a atrong scientific background with 
the delicate artlltry of the kllchen 10 
produce a volume which will odd \'ariel), 
and leat to the diabetlc'l menu, 

Copies can be obtained from ),our 
hookatore or by writing directly to the 
publisher. The Medical Artl Publillh· 
IRg Foundation, 1603 Oakdale 5lrttt. 
Houllon 4. Teul. 

Lob of Box.s Used 
The a\'erage American family UICI 

38 folding IlollCr cartonl every week. 
according to a lIun'ey made by the 
Folding Paper Do. Auociation. 

They Ule thl. nl,.llber of containert 
e\'ery leven dlY' to protect their food. 
bel'erlSta, tobllcco. textilea, co.melics, 
hardware and hundred. of other houle· 
hold good •• 

5tatlltlc. .howed thai over a year 
the family UICI about 2.000 loldins cor· 
lonl and thl. i. double pre.war Ule. A. 
E. Murphy, executive secretory eali · 
mated Ihal over one hundred billion 
cartonl will be ueed In thll counlry in 
1955. 

Murphy said the increaae II due large. 
Iy 10 the IIDII.wer markell'lS revolution 
thai hal ed to greater a.!1l.aervice in 
retail Itorea and to the develollmenl of 
IUch convenience iteml al frolcn food., 
ready.mixed lIoun. pre.packaged pro· 
duce and carry-carton. for beverogea. 

M.CAlONI Will 
OCTOII.20·zt 
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JACOBS·WINSTON 

LABORATORIES, Inc. 

James J. Winston, Director 

156 Chambe.. SIr.et 

N.w York 7, N. Y. 

Association Members 
GET A RATE REDUCTION 

from the Analytical Ch.mi ... 
Jacobs-Winston laboratories, Inc. 
on th.ir individual work, 

Th. firm I. retain.d by N.M.M.A, to 
handle indu.try m.tt .... 

Here is another instance where Asso
ciation membership olle .. tangible 
b •• efi .. , 

It do .... ·t co.t-lt pay.' 
JoIn todayl 

" ' 

MACARONI 
, I 

MANUFACTU RERS ASSOCIATION 
FOil DETAILS WaITE lOX 416, PAlATINE, ILLINOIS 

When Should You Put 
In Bulk Flour Handling? 
Tha b .. t way to an,wer that I, to .ee how muc;h 
la" profit you maka when you·r. without it. 

If your yearly produc:tion Is: 
5,000,000 Ib,., you might be .avlng $ 4,500· 

10,000.000 Ibs., you might b. living 9.000 
20,000.000 Ib,., you might ba living 18.000 
30.000,000 lb •• , you might b •• aving 27.000 
40,000,000 lb •. , you might ba ,avlng 36.000 
50,000,000 lb." you might be .avlng 45.000 
.After allowing daprec:lat/on. Interest on In· 
vestment, and malntenanc:e c:herge. 

Thala figura, ara based on c:omplete systems and 
r.pra.ant a raturn of 150;0 befora ta.es on the 
Invedment. Might aven go 8' high a, 40% return, 
depandlng on adstlng .qulpment. 

What Kind Of A System 
Should You Install? 
Whatever kInd bast luI .. your requlramenh. 

Tot. 81n, • • • Cylindrlc:al Tanh • • • Rec:tangular 
T anb •• • Harva,tor ••• •• Nest.A.Bins all have 
c:ertaln Inherent advantages .. ,torage unitt. Pneu· 
matlc:, sc:rew and other c:onveyor' .. rva best in 
different sltuatlonl. 

What Are The Important 
Features To Have In 
Your Bulk System? 
It ,hould parmlt you to: 

Chac:k.weigh Inc:omlng material 
• Kaap trac:k of flour Invantory 
• Bland any d .. ired ratio 
• Feed ,e9r1nd. eutomalic:ally and avenly 
T anb ,hould b. dedgned for both flour end 
..molina. 
Tha equlpmant ,hould be sanitary 
labor .hould ba kept at a minimum 

How (an You Be Sure 
You (jet A System That 
Will Fit Your Needs? 
Call on ang1naen who are thoroughly familiar both 
with your ,equlrementl and the equipment available 
to do the Job. 

USE THE HOSK!NS SERVICE 

GLENN G. HOSKINS (OMPANY 
,,,du,'r'a' Can .. lta"ta 

UIUTTVILLE, ILLINOIS 

--------, 



so TilE MACAHONI JOUHNAL 

RETROSPECTIONS 
by 

M. J. 

SlnIMII. Glnlll" 
.... lee.llecft ••• 

n Y.I" AiO 
EnD Then I Dr. n. R. lacob. direc· 

tor of National Macaroni Laboratory. 
Washin,\lon, D.C. reported the follow. 
ing COF" f:"ution. a. of September, 1920: 
N.tJo,;"i ~·{8r..ronl Manur.c· 
turen .~-: ! ...ci.tion. 1 year 12.000.00 

Alimentary PIlle Manul.dur· 
en Auoclatlon, 1 year 

C. F. Mueller Co., Jersey Cily, 
500.00 

3 yean . 1,000.00 
A. Zeresa. " Son., Brooklyn, 
3 yean 1.000.00 

Pf.fJmann Egg Noodle Co., 
Cleveland, 3 yean 1,000.00 

Fould. Milling Co., Liberty. 
ville. m., 3 yean 600.00 

Thallnger Macaroni Co .. -Mil. 
waukee, 3 year. 500.00 

The ereametl!!! Co .. Minne.po. 
Ii .. 3 yean 300.00 

CrCl«nt Macaroni " Cracker 
Co., Davenport, J I., 3 year. 

Fortune Products Co.. Chi· 
cago, 1 year 

Beech·Nut Paeldll! Co .. Cll na. 
joharie. 1 'l,.r 

Gooch Foo Product. Co .. 
Lincoln, 1 yur 

nonl0nl Macaroni Co., Lon!!: 
Island Cily, 1 year 

Woodcock MaCironi Co .. 
Uochesler, 1 ),ear 

n. Viacava, Rrookly~, 1 ),ear 

25 Y."n Ago 

75.00 

100.00 

100.00 

SO.OO 

75.00 

25.00 
10.00 

• "YOLANDA" IIplral IIhalte macaroni 
die odverliaed by F. Maldari &: 8ro •. 
Inc., New York Cily. 
• Macaroni Products Httille Conlest 
announced hy N.M.M.A. PrIZes olTered 
15.000. 
• E. J. Thomol rtllgnl 8S sales mana· 
ger of Ihe Capital Flour MiIIl. Inc., 
St. Paul. Minn. 
• Tourilltll return. Henry Mueller. prn· 
idenl of C. F. Mueller Co .. Jertey City. 
hi. wire and daughteu. Huth and Myrtle 
from un extended tour of Wl'Stern 
Europe and L. Mangano. of L. Mnngano 
& Co., New Orleanl, La. and wife from 
It "isilln their childhood home in South. 
ern Italy, . 
• Chicago Manufaclurers are aUc£eAII' 
fully eXllerimcnting with the pool·ur 
macaroni shipping )lIon. 
• U.S. Durenu of Censua rCJlortll 377 
macaroni· noodle factorie. in 1929, 
againllt 35:i in 1927, nn increase of 6.7 
pcr cent. 

15 Y.ars AC)o 
Two National Week. In Early October 

-fire Prevention Week and National 
Macaronl·Noodle Week. from 5 10 12 
aponsored by the National Macaroni 
Inslilule. 
• Standarda of Identity being jOilltly 
a.udied by NMMA through lis Director 
of neatarch, B. n. Jacoba and Ihe U.s. 
Food and Drug Adminlatrltlon. The 
Milieu National Federation II watching 
for the Durum Milieu. 
• Fungul IdentHied all "Bacterial 
Glume Dotch" I&al conliderably dam· 
aged the 1940 durum whe.t crOI). 
• PiIIlbury build. new Research Lob. 
oratory. Dr. C. C. Harrell named direc. 
tor of new lab and B. C. Benlon II 

director o( Productt Control. 
• Howard P. Milchell resignl II nlca 
manaser of Durum Department of 
Wuhburn Crolby Co., Central Dh'ision 
of General MiIllI. 
• Uetth.Nut reglltered II the trade. 
mark of Beech·Nut Packing Co., Cana. 
joharie, N.Y. al ill macaroni brand 
name. 
o Italy'l 19~1O wheat croJl estimated 
at 268,226,000 bushel., \'ery little being 
good dUh.llol.. 
• June 1CJ.to macaronillfoductl exporta 
were 93,839 Ibl.; import. 162,237 
poundl. 

September. 1955 

CLASSIFIID 
ADVERTISING RATES 

01.p1., Advel'lI.ln,._Rltei on AppllCitlon 
W.nt AdI..- 75 Centl per Une 

WANTEDI I '1Ilolllllle P"", shori ,"d 10111 
looch. III ,ood cOlldltlon .1111 IPf .. d., or 
.lIholll 'r. .. d." III C.1I.d •• 61" prl" .. d 
fwa dlft.l .. Add,.ur E. Itpp., 102 Tnlllili. 
Wtlt ..... "lItoll, Onl.no, C.II.d • • 

fOa SAUl Dryln, rootIIIo trlKh. tr.yt-f .. 
cOlldli1oMd pt...... ",I'.n, dOlllh .. r •••• , 
MoeIl. IMchln_." ""oll.bI.. Writ. 
0' ,,11 fr.n. L.auro Drylnl Muhln'l. 9101. 
09 Thl,d A"nll" North l"l.n, NJ .. 
Union 7.('1197. 

INDEX TO ADYERTISERS 
"",lMt trAiUllI1 D),h) ... 6.T.A..._ ............... _. ) 
"mbroH. "'Icll" •• ry CO,p~ .. _ ........... _ .... n, 27 
•• 1"."') Ce •• trA • • 6~ .. _ .... _ .. _ ............. 20, 21 ,,,,hi., .. then, I"c~ .. " ... _._ .. _ ... _ .... _._._... 7 
C.plt.1 FlolI' MI1II ........ _ ........... _ .... _ .............. 17 
C"'Inlto, Jolin J"._ .......... _ ......................... 17 
C. ... lnlto, N. J .. . Son. M"ehln.ry Cotp. 47 
ClltmoRi MIChl". Comp.n, ........ _ ......... 31, n 
CodI •• IC., Cem,.ny, Inc.._ ........................... 2t 
eo"'lI'I.nd.,.lt,.It" Mllllni Ct. ......... _ ... _. .. 4 
D.friK1KI Mu.l... Corpo"t1on .......... 44, 41 
6'"0,,1 AMltltlll Ttllllporl.'lon Ce_ .. _ ... _ )I 
6",.,.1 trAill .. h,e, __ .. _._. __ ............. c...., IV 
HoHIIIIII . ..... OC •• , 11Ie, ....... _ ........... COW., III 
6tonll 6. H • .l1II1 CeMpa"y ....................... _ .. 49 
HIINII MIIII.I C."'p."y .. _. ___ ............. __ ... 2J 
Jlcob .. WlMtOIl ltboulOtltl, 11Ic.. ................. 49 
ICIIII Mid .. A.u, MIIII .................................... U 
lta.ro. Fr."., Dryllll MuMn ...................... 4) 

M.ldltl. 0 .. , So"........................................... 9 
M.",. I Co .• 11Ic..._ ........... __ .......... _ ..... JI, 19 
Old.c •• Willi.", ................... _ ........................ )7 
letuoHI U,ltottip. eorpor.tlo . .......... C .... r II 
51.,.1. Ch.",lc.l .. Illc .......... _ ............ _ ......... 41 
T,"d, Suld . .................. _ .................... _ .. __ ... II 

Louis G. Huge' 
Loul. G. Huge, president of the Huge 

Company, Inc .• and the American Sani· 
tation Inltitule of St. Louil, Millllouri. 
dird July 9. 

Mr. Huge, 11 graduate of Concordia 
Seminary. and Indllllll University. took 
up permanent rel ldence in 51. Louil 
about 35 years alo. He became active 
in food llrocet.Jlng rlant insect and 
rodent control, and In 1930 rounded 
the Huge Compan) .. manufacture,. of 
the Excelcide line. 

In 1950. the lanilalion conlulting 
sen-ice of the Huge Company was en· 
larged 10 Include a dlvilion known 01 

the Americall Sanitation Inltitute, dl. 
rected by Dr. EdwGrd L. Holmes. Mr. 
Huge Wit a I)ioneer in the denlop· 
ment or methodl and materials CUllom 
built for food Illant insect and rodent 
control. Some of the techniques he 
developrd have gained wide acceptance 
and are now Itandard in the food field 
today. 

Mr. Huge II lurvh'ed hy hill wife, 
Mrs. Marion Huge, hll lOll, Thomal L. 
Huge, and a grandAon, Tom Huge Jr. 

-

WIry you slwuld make 

a vltal pm't 
of your sales story 

Enriched macaroni, spaghetti and noodle products are deluxe 
grain foods, members of a select nutritional family. Not all cereal 
products arc enriched. Those which arc have a positive advantage 
in the market placo because morc homemakers buy products which 
meet the high nutritional values recommended by doctors and 
dietary experts. The Food & Drug Administration of the U.S. 
Department of Health, Education and Welfare has established 
standards for all enriched macaroni products. Your products, 
enriched with vitamins and iron, qualify. 

Make tho malt of enrichment! Make it work hard for you. The 
extra value of enrichment puts your foods in a much better 
competitive position and helps to keep them out in front. 

Here ore some ideas to help you get the greatest benefit from 
enrichment. 

Show your retail customers. In bl,. bold type on your 
packa,es that your foods are enriched. 

• Usc a phrase like thia to tell homemakers quickly and 
simply the advantaBcs of enrichment : 

Enriched with vitamin, D •• D~, Niacin 
and Iron lor better nutrition 

• Fcoture Ute cnrichmenlstory In all 01 your advertlslnB: 
newspaper, magazine. rodlo, 1clevlslon. car card. store 
poster, displays. Don't overlook your nl'wspapcr mats 
for cooperative advertlslnB. 

• Have your &Illes force talk enrichment on 011 calls. Your 
men am Bet the full atory from the n~ Roche Enriched 
Macaroni Brochure. 

By producing and distributing the Roche Enriched Macaroni 
Brochure and Versatility Chart to important buyers and those 
who influence buying, Roche is doing a big job to help the soles 
of your enriched foods. Cash in on this effort by featuring enrich
ment and its benefits in all of your sales promotion. 

ROCHE vitamins for enrichment 
VITAMIN DIVISION 0 ..... ·U IOCMIIII(. • NumT 10. NEW JUSEY 

NUtI., 2.5000 
"I'e e .... lllll1tolko '." L. H. IIJICHli CO.ll.'AH' • '- ' .... 1 .... L., A •• _1et • s...,,~ 

h"l ...... &.11 l._ Cit, 
/" c .... , He. __ ·t. IMN Uti •• '16 St. , ... , St.MC. We.', /lte~',.al. a .. 1oM 

lOCH •• IOCHU •• AND 
V •• SAIILITY CHAI' 

How ready 'Dr you In quantity 

Tho nn!lllolli 1.I,ho· 
~~::~ ~~~r:.l1~ ~~ 
IInri Slin t ·rllncllC'o. 
C"IIt.. In ronlJefllllna 
wllh lIoUm.nn·I •• 
HoC'h .. Inc .. now 
m.kell II fXB'Ilbll! fo, 
you to IJUrt'hrIMI four 
Ilirlofllnt 1,lnnll built 
""","11 lito H()('hll fo:n· 
rlrhed MIII'nronl Uro
rillito nnll Venu\tlllty 
Chnrt nt mllaR·pro· 

l _J----- dllrtlllnlrrit"tlll.Seelhe 
Rn,,"olti adyerll1" 

meni on the lnaldo front 1'OYllr of Ihlll \MUll or 
lull dllialt.. I'hm now to mllkl! thlll material a 
yiWI,.rt or your own OAIes-bulldln, plan. 

ADYI.rIIlIlO AOIIiCY 
IX'CUrIYI. 

Yuu will find ,"nny II/11M lIN' entire .. IllS nm· 

~:~f~~II:~:I\~u~,~~· IWO:h~hJ:::r1111~0I)o~f,,:.'.!:~i 
Urod,ul'lI nntl Venll\llIIly Chnrt. Study Ihil 
nu,terlnl well: It'M n ,,,Ino 01 ""Iullhlo informa· 
lion. If yllu hllYo nul yol rl:411\\'1:41 your JICl'" 
flflllul ''OI'Y. wrllo to Iho Vllnmin nivl.lon. 

MOR' "ILP fOR YOU 
1("lll'lnlll III tho ("mOIL' Sdcn'lI Wrller IlrUdo. 
'~J1,o Vltnl Millry Ilf M'tt'nl'onl fo:nrirhmlln'" 
liTO IIVl\ :llIhlo III YO\l on Tl'IluCllt -without 
l'i,n rgCl. You will find Ihlll II1I1MI he lpful In mllll· 
InK!! nnd It". flilll rihutiun hy YOllr IUIIC'lNTIIm. If 
InTJIII! 'IUllnllll" ,,10 nceded-for dllllrihution 
10 t"n.WIl\Ilr'8, for elJlmtrlo-wo IIhnll lin h"t'I'y 
10 cil'll'WOII nrrllnJllenlonl" willi YOll . AAk your 
flul'i,e JIIII"mnn Ilr write the Vllnmln J)iyulon. 

------_.--, 
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BECAUSE LYNN BURKE KNOWS GROCERY "SHOPPERS" 

You get better durum products from General Mills 

fiEfI 
•• D .... II. P .... 1".... .. ... ....... 
lIU1u,,, lUk. .!u.llm !Uk, UU.llm 5,1<. 
!. I ~ •. , t:"ot .. n t .... ' •• n W ..... " 

DUfurfl Sa! •• famllV ofGclltlal l\lm, hu IKlt 
ouc ailll-III hdp rllU manufacture macI.loni 
I'roJuch Ihat alt run nrtnl;ll" perfect (olur, 
Inti made; 10 tlt)' IIn,1 cuuk proptl l,.. 

Smiling Lynn Burke knows D lot 
about grocery_shoppers-what 
they buy ... and why. He's sold 
food producLs (or oyer 28 years! 

As Lynn expinina to John Costa, 
above, of the COIla Macaroni 
Manufacturing Co., Loa Angeles, 
thnt cr.perieneo con be useful in 
mnny ways. Merchandising your 
macaroni products, Cor example. 
Packaging. Advertising. Ask him 
next timo ho cnlls on you! 

And of course you olso con count 
on Lynn's help with problems of 
the current durum 8hor1ogo. He 
hoa the entire General Mills Dur
urn Family behind him-to help 
you with technical difficulties ... 
with manufacturing .. . processing 

... or anything else you may 
want. That includes the heat Gold 
Medal and Premium Semoblenda 
possible . .. to help you make and 
sell the fineat macaroni products. 

DURUM SALES 

General Mills 
Mlnn.apaUI 


